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Report description:

The global low-cost pizza franchise market was valued at $16.4 billion in 2022, and is projected to reach $26.3 billion by 2032,
growing at a CAGR of 4.9% from 2023 to 2032.

A low-cost pizza franchise outlet requires a low capital investment to start operations. This type of franchise store increases the
accessibility of the franchises to people with low financial capabilities who want to start a pizza business. The low capital
investment and higher profits are the major motivators that attract individuals to acquire a low-cost pizza franchise.

The presence of pizza industry giants such as Domino's, Papa John's,[[Marcos Franchising, and Papa Murphy's International LLC.
Have significantly contributed to market growth in the past. The aggressive marketing and expansion strategies followed by these
giants have led to the huge popularity of pizza across the global markets. The franchising model followed by these pizza brands
has allowed individuals to start and operate their own pizza stores while using the goodwill of the popular brands. The franchising
business model has significantly helped the pizza brands to increase their presence across the globe, thereby fostering the growth
of the low-cost pizza franchise market.

The rise in the adoption of digital technologies is expected to drive the growth of the market in the forthcoming future. The rapid
penetration of social media and the internet across the globe has led to an increased adoption of digital food ordering systems.[JFor
instance, about two-thirds of Domino's Pizza, Inc.'s global retail sales in 2022 were generated through digital channels. In addition,
Domino's has created a number of innovative ordering platforms for Google Home, Facebook Messenger, Twitter, Amazon Echo,
and Apple Watch in the U.S.



The low-cost pizza franchise market is analyzed on the basis of revenue component, type, franchise location, and region. On the
basis of revenue component, the market is classified into franchise fees, royalty fees, advertising and marketing fees, supply
chain and purchasing fees, renewal fees, and others. On the basis of type, the market is categorized into delivery and takeout
franchise, carryout franchise, fast casual franchise, mobile pizza franchise, and others. On the basis of franchise location, the
market is bifurcated into domestic and international. On the basis of region, the market is analyzed across North America (the
U.S., Canada, and Mexico), Europe (Germany, France, the UK, Italy, Spain, and the rest of Europe), Asia-Pacific (China, Japan,
India, South Korea, Australia, and rest of Asia-Pacific), and LAMEA (Brazil, Argentina, Saudi Arabia, South Africa, and rest of
LAMEA).

Papa John's International, Inc., Jets America, Inc., Hungry Howies Pizza & Subs, Inc., Marcos Franchising, LLC., Red Brick Pizza LLC.,
Sbarro LLC., Domino's Pizza, Inc., Mr. Gattis Pizza, LLC., Papa Murphys International LLC., and Little Caesar Enterprises, Inc. are
the major companies profiled in the low-cost pizza franchise market report. These manufacturers are constantly engaged in
various developmental strategies such as partnerships, mergers, acquisitions, and new product launches to gain a competitive
edge and exploit the prevailing low-cost pizza franchise market opportunities.

Key Benefits For Stakeholders

-This report provides a quantitative analysis of the market segments, current trends, estimations, and dynamics of the low-cost
pizza franchise market analysis from 2022 to 2032 to identify the prevailing low-cost pizza franchise market opportunities.

-The market research is offered along with information related to key drivers, restraints, and opportunities.

-Porter's five forces analysis highlights the potency of buyers and suppliers to enable stakeholders make profit-oriented business
decisions and strengthen their supplier-buyer network.

-In-depth analysis of the low-cost pizza franchise market segmentation assists to determine the prevailing market opportunities.
-Major countries in each region are mapped according to their revenue contribution to the global market.

-Market player positioning facilitates benchmarking and provides a clear understanding of the present position of the market
players.

-The report includes the analysis of the regional as well as global low-cost pizza franchise market trends, key players, market
segments, application areas, and market growth strategies.

Additional benefits you will get with this purchase are:

- Quarterly Update and* (only available with a corporate license, on listed price)

- 5 additional Company Profile of client Choice pre- or Post-purchase, as a free update.

- Free Upcoming Version on the Purchase of Five and Enterprise User License.

- 16 analyst hours of support* (post-purchase, if you find additional data requirements upon review of the report, you may receive
support amounting to 16 analyst hours to solve questions, and post-sale queries)

- 15% Free Customization* (in case the scope or segment of the report does not match your requirements, 15% is equivalent to 3
working days of free work, applicable once)

- Free data Pack on the Five and Enterprise User License. (Excel version of the report)

- Free Updated report if the report is 6-12 months old or older.

- 24-hour priority response*

- Free Industry updates and white papers.

Possible Customization with this report (with additional cost and timeline, please talk to the sales executive to know more)
- End user preferences and pain points

- Technology Trend Analysis

- Pain Point Analysis

- Additional company profiles with specific to client's interest

- Additional country or region analysis- market size and forecast

- Brands Share Analysis

- Criss-cross segment analysis- market size and forecast



- Expanded list for Company Profiles
- Historic market data

- SWOT Analysis

Key Market Segments
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- Supply Chain and Purchasing Fees
- Renewal Fees

- Others

By Type

- Delivery and Takeout Franchise
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- International
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- Hungry Howies Pizza & Subs, Inc.
- Marcos Franchising, LLC

- Sbarro LLC

- Dominos Pizza, Inc.

- Mr. Gattis Pizza, LLC

- Papa Murphys International LLC.
- Little Caesar Enterprises, Inc.
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- Red Brick Pizza LLC
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