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Report description:

The guacamole market size was $852.3 million in 2021 and is expected to reach $1,464.9 million by 2031, registering a CAGR of
5.8% from 2022 to 2031.

Guacamole is a thick or semi-liquid mixture made from the avocado fruit, diced tomatoes, onions, chili peppers, and seasoning.
Guacamole is a typical Mexican dip or spread that was first developed by the Aztec civilization. Due to guacamole's widespread
use in global cuisine as a result of globalization, guacamole's demand has significantly increased. Guacamole's main ingredient,
the avocado, is a rich source of lipids, vitamins, and minerals.[]]

Guacamole has spread over the world from its home in Mexico as a result of the quickening pace of globalization. The inclusion of
guacamole in various international cuisines is now accepted. As a result, guacamole demand has increased. [[The expansion of the
global fast food industry is also boosting the growth of the guacamole market as guacamole is used as a dressing and dip in the
fast food sector. Guacamole's client base has expanded from its traditional markets in North America to various European and
Asian countries as a result of the greater global integration. The market for guacamole is expanding as a result of changing
dietary preferences toward plant-based food items like salad dressings and growing social media penetration.

The guacamole market is segmented on the basis of end-user, packaging, distribution channel, and region. As per end-user, the
market is classified into food processing industry, food service industry, and households. By packaging, the market is divided into
glass bottles, plastic containers, and stand-up pouches. Depending on the distribution channel, the market is categorized into
business to business, supermarket and hypermarket, convenience stores, specialty stores, and online stores. Region-wise, it is



analyzed across North America, Europe, Asia-Pacific, and LAMEA.

The North America guacamole market had a major share in 2021 and is projected to grow during the forecast period. The Hispanic
population in the U.S is growing at the second-highest rate in the region 2.0% each year. 58 million people made up this
population as of 2016, according to the U.S. Census Bureau. This group is thought to be the biggest consumer of avocados and
guacamole.

However, due to high price of avocados, the middle class cannot afford them, which presents a serious challenge to the
guacamole business. Customers usually think avocados are perishable to buy them, which makes attempts to boost consumer
acceptance more difficult. Although, there is a high demand for avocados, sustaining supplies and managing a highly perishable
item with a limited shelf life and the potential to cause food waste are some problems that the guacamole market is facing. Thus,
such factors are restraining the market growth.

The major players operating in the market focus on key market strategies, such as mergers, product launches, acquisitions,
collaborations, and partnerships. Some of the key players in the guacamole market industry include, Avoking, Calavo Growers,
Inc., Casa Sanchez SF, Hormel Foods Corporation, Sabra Dipping Co., LLC, Salud Foodgroup Europe b.v, Snowcrest, Westfalia Fruit
Ltd, Woolworths Group Itd., and Landec Corporation.

Key Benefits For Stakeholders

-This report provides a quantitative analysis of the market segments, current trends, estimations, and dynamics of the guacamole
market analysis from 2021 to 2031 to identify the prevailing guacamole market opportunities.

-The market research is offered along with information related to key drivers, restraints, and opportunities.

-Porter's five forces analysis highlights the potency of buyers and suppliers to enable stakeholders make profit-oriented business
decisions and strengthen their supplier-buyer network.

-In-depth analysis of the guacamole market segmentation assists to determine the prevailing market opportunities.

-Major countries in each region are mapped according to their revenue contribution to the global market.

-Market player positioning facilitates benchmarking and provides a clear understanding of the present position of the market
players.

-The report includes the analysis of the regional as well as global guacamole market trends, key players, market segments,
application areas, and market growth strategies.

Key Market Segments

By Distribution Channel

- Business to Business

- Supermarket and Hypermarket

- Convenience Stores

- Specialty Stores

- Online Stores

By End User Industry

- Households

- Food Processing Industry

- Food Service Industry

By Packaging

- Glass Bottles

- Plastic Containers

- Pouches

By Region

- North America

-U.S.

- Canada

- Mexico

- Europe



- Germany

- UK

- France

- ltaly

- Spain

- Russia

- Netherlands

- Belgium

- Rest Of Europe

- Asia-Pacific

- China

- Japan

- India

- Australia

- South Korea

- Thailand

- Indonesia

- Rest Of Asia-Pacific

- LAMEA

- Brazil

- Argentina

- UAE

- Saudi Arabia

- Chile

- Turkey

- South Africa

- Rest Of LAMEA

- Key Market Players

- Avoking

- Calavo Growers, Inc

- Casa Sanchez SF

- Hormel Foods Corporation
- Sabra Dipping Co., LLC
- Salud Foodgroup Europe b.v
- Snowcrest

- Westfalia Fruit Ltd,

- Woolworths Group Itd
- Landec Corporation
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