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Report description:

The baby oral care market in Argentina is experiencing growing demand due to rise in awareness of the importance of dental care
in early age. In addition, increase in income of people and their ability to spend on premium baby care products boost the market
growth. Furthermore, rise in population and volume of OTC products is propelling the market. However, affordability of counterfeit
goods is a significant obstacle to the market expansion. In addition, people in Argentina are becoming more conscious of their
personal hygiene and health.?The tendency of the populace to live hygienically is anticipated to increase the demand for baby
oral care products in the nation.?
Moreover, consumers are choosing chemical-free toothpaste and eco-friendly baby oral care products in greater numbers, which
is expected to offer market players more opportunities to develop and release safe, sustainable products on the market. The
market is expanding due to rise in disposable income and urbanization in Argentina.?Furthermore, innovations and product
launches by market players are likely to create more opportunities for the growth in the baby oral care market in Argentina.
Furthermore, the industry is facing key regulations that are necessary for the proper functioning of the market. These regulations
include safety regulations, quality control requirements, labeling requirements, and clinical trials for medical device-related
products. The Argentina baby oral care market is segmented based on type, end user, and distribution channel. On the basis of
the type, the market is segregated into toothpaste, toothbrush, floss, tooth mousse, and others. Based on end user, the market is
bifurcated into infant and toddler. By distribution channels, the market is bifurcated into supermarkets & hypermarkets, specialty
stores, convenience stores, online channels, and others.
Geographically, the Argentina baby oral care market can be divided into key regions which include Buenos Aires, Patagonia, and
Mendoza. Sales of baby oral care products in Buenos Aires lead the market followed by Patagonia and Mendoza. This growth can
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be attributed to increase in the number of teenage and adult populations in the two regions and their higher spending power. In
addition, rise in consumer awareness regarding preventive measures of oral health is creating opportunities for market players in
the region. Companies present in the Argentina baby oral care market are focusing on new product development and R&D
activities to launch innovative products in the market.?
In the last four years, market players such as Philips Avent, Nuby, Chicco, Tommee Tippee, Dr. Brown's, Pigeon, Soden Health,
Bickiepegs, and Babybjorn have adopted strategies such as product launches, business expansions, partnerships, and
acquisitions. These companies are continuously introducing a range of products with natural and fewer chemicals to cater to the
needs of customers more effectively. Furthermore, players in the market are focusing on adopting pricing policies to attain
customer loyalty and increase their market share. In addition, they are focusing on providing products at various price points to
reach a wide range of customers and increase their market base.?
?Moreover, companies are leveraging e-commerce platforms to increase their product availability to customers. This helps
companies to increase their customer base and reach out to remote areas. In addition, e-commerce platforms enable companies
to introduce innovative marketing strategies to engage with customers. Furthermore, they are attempting to capitalize on various
emerging opportunities in Argentina. To do so, they are focusing on understanding the consumer's needs, developing innovative
products, and launching products as per the local culture and conditions. This helps them to create a competitive edge and
increase their market share.?
?On the contrary, market players are coordinating with their local distribution centers to optimize their supply chain. This helps
them to reduce the distribution costs and increase their customer reach. Moreover, top market players are investing in their
digital platforms to make the customer experience better. This helps players to stay ahead of the competition and manage
customer relationships more efficiently. New emerging companies, in the Argentina baby oral care market are trying to capitalize
on various opportunities in the market. These companies are Ozon Baby, Good Ventures, and Happykid.
To satisfy customer demand, businesses are actively creating novel goods made with natural and organic components. In
addition, producers could benefit from the expanding market adoption of new technologies, such as augmented reality products
that instruct kids how to wash their teeth properly. In terms of regulations, the Argentina Baby Oral Care market is regulated by
various agencies, including the Ministry of Health of Argentina, responsible for the setting of standards, prices, rules, and
regulations for products. Additionally, manufacturers must adhere to the standards set by the International Association for dental
research (IADR). The Argentina baby oral care market is dominated by several global players such as Johnson and Johnson, Procter
and Gamble, GlaxoSmithKline, Unilever, and Colgate-Palmolive. These companies have a wide range of products and a wide
network of distributors across the country. Additionally, several regional players such as Circos, Solstice, and Marisol are present
in the market.
Key Benefits For Stakeholders
-Enable informed decision-making process and offer market analysis based on the current market situation and estimated future
trends.
-Analyze the key strategies adopted by major market players in Argentina baby oral care market.
-Assess and rank the top factors that are expected to affect the growth of Argentina baby oral care market.
-Top Player positioning provides a clear understanding of the present position of market players.
-Detailed analysis of the Argentina baby oral care market segmentation assists to determine the prevailing market opportunities.
-Identify key investment pockets for various offerings in the market.

Additional benefits you will get with this purchase are:
- Quarterly Update and* (only available with a corporate license, on listed price)
- 5 additional Company Profile of client Choice pre- or Post-purchase, as a free update.
- Free Upcoming Version on the Purchase of Five and Enterprise User License.
- 16 analyst hours of support* (post-purchase, if you find additional data requirements upon review of the report, you may receive
support amounting to 16 analyst hours to solve questions, and post-sale queries)
- 15% Free Customization* (in case the scope or segment of the report does not match your requirements, 15% is equivalent to 3
working days of free work, applicable once)
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- Free data Pack on the Five and Enterprise User License. (Excel version of the report)
- Free Updated report if the report is 6-12 months old or older.
- 24-hour priority response*
- Free Industry updates and white papers.

Possible Customization with this report (with additional cost and timeline, please talk to the sales executive to know more)
- Manufacturing Capacity
- Consumer Buying Behavior Analysis
- End user preferences and pain points
- Investment Opportunities
- Product Life Cycles
- Average Consumer Expenditure
- Go To Market Strategy
- Additional company profiles with specific to client's interest
- Additional country or region analysis- market size and forecast
- Historic market data
Key Market Segments
By Type
- Toothpaste
- Floss
- Tooth Mousse
- Others
- Toothbrush
- Sub-Type
- Manual
- Electric
By End User
- Infant
- Toddler
By Distribution Channel
- Supermarkets and Hypermarkets
- Specialty Stores
- Convenience stores
- Online channels
- Others
- Key Market Players
- Philips Avent
- Nuby
- Chicco
- Tommee Tippee
- Dr. Brown's
- Pigeon
- Mam
- Soden Health
- Bickiepegs
- Babybjorn
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