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Market Overview

Due to several variables influencing the industrial and automotive industries, the radiator market in North America is expanding
significantly. According to the MRFR analysis North America Radiator market is expected to reach a valuation of USD 3,463.7
million in 2032 from a valuation of USD 1,983.9 million in 2022 growing at a CAGR of 6.2% in coming years.The trend in the
automobile industry toward more ecologically friendly and fuel-efficient cars is a major factor driving the need for radiators. Tight
emissions laws and consumers' inclination toward energy-efficient cars drive the uptake of sophisticated cooling systems, which in
turn drives the radiator business. The need for radiators in a variety of applications is also greatly influenced by North America's
growing industrial sector. The market is expected to grow even more as a result of the increased demand for effective heat
dissipation in manufacturing processes and power generation facilities. The way the market is shaped is greatly influenced by
technological improvements. Performance and longevity are increased in the production of radiators by utilizing lightweight,
intelligent materials. In addition, advancements in heat exchange technology address changing end-user demands by increasing
efficiency. Supply chain interruptions and changes in raw material prices are two obstacles the market must overcome despite the
optimistic prognosis. Manufacturers have potential to stand out from the competition and obtain a competitive advantage due to
the continued emphasis on sustainability and the development of eco-friendly radiators. The United States leads the North
American radiator market in terms of regional dynamics, largely because of the country's booming automotive and industrial
industries. However, due to growing industrialization and infrastructural development, Canada and Mexico also make substantial
contributions.

Market Segmentation

Based on type, the radiator market is bifurcated into Cross Flow Radiators and Down Flow Radiators. Based on category, the
market is bifurcated into Triple-Pass Radiator, Dual-Pass Radiator, and Single-Pass Radiator. Based on material, the market is
bifurcated into Aluminum/ Plastic, Brass/ Copper, Plastic, and Aluminum. Among these, Aluminum/ Plastic are gaining traction and
is expected to grow at a CAGR of 6.4% and reach a valuation of USD 2,195.9 million by 2032.

Based on vehicle type, the market is bifurcated into Passenger Cars and Commercial Vehicles. Based on sales channel, the
radiator market is bifurcated into OEM and Aftermarket. Among these, OEM are gaining traction. Based on vehicle type, the
market is bifurcated into Class 1 (< 6,000 Ibs), Class 2 (6,001-10,000 Ibs), Class 3 (10,001-14,000 Ibs), Class 4 (14,001-16,000



Ibs), Class 5 (16,001-19,500 Ibs), Class 6 (19,501-26,000 Ibs), Class 7 (26,001-33,000 Ibs), and Class 8 (> 33,001 Ibs).

Major Players

Modine Manufacturing, Nissen Inc., Be Cool Inc, Denso Corporation (Denso), Valeo SA, Yinlun TDI LLC, Mahle GmbH (Mahle), AKG
Group, Serck Heat Exchange, Griffin, CSF Coolin, Liland Global, DNA Motor Inc. (DNA Motor), Thermal Solutions Manufacturing,
Inc., Reach Cooling, Active Radiator, OSC Heat Transfer Products, Alltech Automotive, Dolphin Heat Exchangers USA, INC, and
Titanx Engine Cooling.
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