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Report description:

Retail in Portugal in 2023 continued to record positive retail value growth despite consumers' loss of purchasing power. High
inflation rates, combined with the return of tourism, bolstered retail value growth, which was particularly high for discounters,
convenience stores and general merchandise stores. However, outlet growth was flat in 2023. Although new players reached the
market, such as the first Dior store, and strong expansion plans were in place from retailers including Mercadona, Aldi...

Euromonitor International's Retail in Portugal report offers insight into key trends and developments driving the industry. The
report examines all retail channels to provide sector insight. Channels include hypermarkets, supermarkets, discounters,
convenience stores, mixed retailers, health and beauty retailers, clothing and footwear retailers, furniture and furnishing stores,
DIY and hardware stores, durable goods retailers, leisure and personal goods retailers. There are profiles of leading retailers, with
analysis of their performance and the challenges they face. There is also analysis of non-store retailing: vending; homeshopping;
internet retailing; direct selling, as available.

Product coverage: Retail E-=Commerce, Retail Offline.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Retail market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop



reliable information resources to help drive informed strategic planning.
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Convenience retailers expand as consumers appreciate proximity

Larger formats dampen sales growth as consumers hunt for affordable prices

Amanhecer maintains its share, adding value by improving the consumer experience
PROSPECTS AND OPPORTUNITIES

Growth continues, however, competition from larger retailing formats rises

Auchan's movements on the competitive landscape across the forecast period

Digitalisation and improved services as a way to increase competitiveness
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Ongoing expansion and affordable price points boost growth for discounters

The economic landscape boosts the popularity of discounter retailers

The competitive landscape changes as Minipreco stores are sold to Auchan

PROSPECTS AND OPPORTUNITIES

Discounters showcase flat growth over the early forecast period

Lidl invests in a new warehouse to improve operations and logistics in Portugal

Aldi focuses on a strong expansion plan, set to offer 200 outlets nationwide
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Despite positive growth, hypermarkets lose share to smaller formats

Auchan opens a new outlet focused on fresh products and bulk sales

The circular economy rises as retailers launch eco-friendly initiatives

PROSPECTS AND OPPORTUNITIES

A lack of expansion and competition from smaller formats negatively impacts hypermarkets
Hypermarkets offer innovative spaces to attract consumers through the doors

Lack of available space hinders outlet expansion for hypermarkets
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2023 DEVELOPMENTS

Supermarkets conquer share through offering discounts and loyalty cards

Mercadona continues to expand, offering its strong private label line to consumers

The landscape remains consolidated, with expansion plans focused on proximity
PROSPECTS AND OPPORTUNITIES

Supermarkets are set to conquer share through ongoing expansion

Mercadona will continue to perform well, investing in ongoing expansion in Portugal
Innovation to improve the consumers' experience and standout on the landscape
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2023 DEVELOPMENTS

Small local grocers register a weak performance amid high inflation rates

Sales of health food stores grow, however, it is below the market average

Small local grocers focus on the management of fresh produce to aid sales

PROSPECTS AND OPPORTUNITIES

Small local grocers decline as other channels offer competitive price points

Health food stores drive growth by aligning with the rising health and wellness trend

The number of outlets is set to fall as players join larger distribution chains
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2023 DEVELOPMENTS

Apparel and footwear sales grow, however, retail value is below 2022 levels

Affordable fast-fashion players gain ground as disposable incomes reduce

Innovation in store to aid competitiveness and improve the consumer experience
PROSPECTS AND OPPORTUNITIES

Quality and sustainability remain key themes for apparel and footwear specialists

Fierce competitive environment as players focus on innovation

The omnichannel approach will drive business strategies forward
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2023 DEVELOPMENTS

Appliances and electronics specialists grow as consumers focus on premium products

Worten retains its lead while improving its market share in 2023

Fnac Darty finalises the acquisition of MediaMarkt in Portugal

PROSPECTS AND OPPORTUNITIES

Positive results as retailers focus on online sales to remain competitive

Technology, sustainability and added-value services as competitive advantages

An omnichannel approach becomes a key part of the business strategy
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Beauty specialists post the best performance following a decline during COVID-19

Interest in health products drives value growth despite rising price points

Store renovations, new outlet formats and innovative concepts in 2023

PROSPECTS AND OPPORTUNITIES

The health and wellness trend drives ongoing success for health and beauty specialists

Competition rises as purchasing power increases and premium goods benefit

Innovative store formats, and the integration of technology drives growth
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2023 DEVELOPMENTS

Home products specialists benefit from a rising interest in home improvements

Pet stores and superstores record double-digit growth, driven by the humanisation trend

Ongoing campaigns helps BCM - Bricolage retain its lead of the landscape

PROSPECTS AND OPPORTUNITIES

Home products specialists will sustain growth, driven by pet shops and superstores

Ongoing investments into the consumer experience to boost competitiveness

Rising interest in sustainability shapes product launches and concepts
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Offering competitive price points benefits variety stores in 2023

El Corte Ingles retains its lead as Flying Tiger maintains its positive reputation

Variety stores grow; however, competition from e-commerce rises

PROSPECTS AND OPPORTUNITIES

General merchandise stores grow above the market average

A challenging competitive environment as e-commerce continues to grow

El Corte Ingles expands across Portugal, while improving consumer services
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DIRECT SELLING IN PORTUGAL

KEY DATA FINDINGS

2023 DEVELOPMENTS

Direct selling declines as rising competition impacts overall value sales

Vorwerk loses steam as consumers spend less time cooking within the household



Avon renews its visual identity to attract a wider audience and boost its reputation
PROSPECTS AND OPPORTUNITIES

Ongoing challenges for direct selling as the number of sellers declines
Players implement hybrid models as a way to limit ongoing losses

As purchasing power recovers, Vorwerk is set to maintain the best performance
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2023 DEVELOPMENTS

Vending sales increase, boosted by rising unit prices for tobacco products
Innovation improves the consumer experience within vending

Midsid retains its lead while Delta expands My Break by Delta Cafes
PROSPECTS AND OPPORTUNITIES

Micro-store and corner stores are set to make an impact on the landscape
New legislation will impact sales, as tobacco through vending is banned
Convenience and innovation add value to vending and attract consumers
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Retail e-commerce rises, however, growth slows as consumers shop offline
Grocery retailer's online sales decline as households migrate back to stores
Strong competition as Shein, Temu and AliExpress continue to thrive
PROSPECTS AND OPPORTUNITIES

Marketplaces boost growth for e-commerce over the forecast period
Convenience, delivery and quick commerce aid growth on the landscape
Social commerce benefits from consumers' rising use of social media platforms
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