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Report description:

Retail in Hungary continued to be influenced by inflationary factors in 2023, with the double-digit hikes continuing (and even
increasing from) the previous year. Moreso, Hungary is reported to be experiencing one of the highest sets of hikes across Europe
and even the world, regarding food-related and core price increases and inflation. Therefore, as consumers become more
price-sensitive and face decreasing purchasing power, they have shifted their preferences towards more affordable options, r...

Euromonitor International's Retail in Hungary report offers insight into key trends and developments driving the industry. The
report examines all retail channels to provide sector insight. Channels include hypermarkets, supermarkets, discounters,
convenience stores, mixed retailers, health and beauty retailers, clothing and footwear retailers, furniture and furnishing stores,
DIY and hardware stores, durable goods retailers, leisure and personal goods retailers. There are profiles of leading retailers, with
analysis of their performance and the challenges they face. There is also analysis of non-store retailing: vending; homeshopping;
internet retailing; direct selling, as available.

Product coverage: Retail E-=Commerce, Retail Offline.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Retail market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop



reliable information resources to help drive informed strategic planning.
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Sales in forecourt retailers normalise after the imbalances seen due to government price caps and hikes
Negative effects of the price freezes for convenience stores overall

Shortages of packaging materials and scarcity of selected ingredients create additional challenges
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Ageing population represents a key driver in retail sales habits
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Increased packaging sizes help to boost value sales
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Price comparison websites make it easier than ever for consumers to find the best deals
Government taxes create extra pressures for international retailers

Proximity of supermarkets works in their favour
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Munch app helps mitigate against food waste and boost the sustainable image of participating stores
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Small local grocers benefit from busy lifestyles and growing urbanisation

Many small local grocers forced to close due to the inflationary environment

Smaller stores find it challenging to maintain competitive pricing
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Rebound of tourism and the return to office life help to support sales

Limited opening hours further suppress potential sales

Niche strategies are key to success
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Post-pandemic effects continue to influence fashion trends

Discount offers and private labels attract cost-conscious consumers
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Ongoing trend for sporty and elegant garments, and speciality stores

Ongoing price monitoring expected as retailers aim to offer the most attractive deals
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Price increases support value sales for appliances and electronics specialists

Supply chain disruptions continue, leading to limited stocks in some cases

Media Markt maintains its lead thanks to strong omnichannel strategies
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Loans will continue to be drivers of sales for big-ticket purchases ? despite financing challenges
Energy-efficiency and sustainability will continue to influence purchasing decisions

Numbers of units decrease as the online channel continues to grow
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Inflationary pressures result in a rise in budget-friendly private labels

Impact of new EU directive on pricing strategies

Increased focus on the needs of an ageing (female) population
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?World?s first? deodorant filling station and other sustainable actions

Personalisation trends lead to premiumisation

Influences from the beauty industry lead to growing consumer education about skin care
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2023 DEVELOPMENTS

Consumers continue to seek home and garden products, despite price hikes

Polarisation seen between discounter lines and high-end products

Pet shops and superstores supported by strong pet food industry in Hungary

PROSPECTS AND OPPORTUNITIES

Bedrooms get a makeover, with premium options sought for beds

Home improvement and gardening stores continue to prove popular

More intense competition expected between the home products chains
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Ecofamily maintains its consolidated lead in general merchandise stores

Lack of department stores means category consists entirely of variety stores

Flying Tiger tipped as one to watch as the brand takes off in Hungary

PROSPECTS AND OPPORTUNITIES

Support for the Hungarian chains set to continue over the forecast period

More variety stores expected to pop up over the forecast period

Increase in gifting occasions expected
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Direct selling faces a number of challenges within a competitive category

Health and wellbeing trends support the consumption of food supplements



Multiple discounts and deals damage brand loyalty

PROSPECTS AND OPPORTUNITIES

Food supplements see a healthy future ahead

Hybrid strategies to balance online sales with the personal touch

The ambivalent image of direct selling companies poses an ongoing challenge
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Vending sales benefit from convenience offered and a greater number of units
Cashless transactions trend continues

Healthy options and higher quality attract a greater range of consumers to vending
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Post-pandemic landscape is beneficial for vending

?Snackification? trends give a boost to vending

Modern developments set to take vending into the future
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Media Markt maintains success thanks to its strength in appliances and electronics, while Kifli?s Al system attracts consumers
Offline sales remain notable in Hungary

Increased e-commerce presence of pharmacies and beauty stores

PROSPECTS AND OPPORTUNITIES

Webshippy?s Al e-logistics service benefits small online retailers

Ongoing developments from online players will attract a growing number of consumers
Omnichannel strategies will remain important for consumers who still prefer the in-store experience
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