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Report description:

The Oat Milk Market size is estimated at USD 2.83 billion in 2024, and is expected to reach USD 5.37 billion by 2029, growing at a
CAGR of 13.67% during the forecast period (2024-2029).

The sales through off-trade distribution channels with the presence of wider product range is making the market

- Among distribution channels, the off-trade channel plays a major role in the sales of oat milk globally. Supermarkets and
hypermarkets accounted for most oat milk sales among the off-trade channels. In 2022, supermarkets and hypermarkets
accounted for 66% of the value share. These retail chains offer an inviting place for consumers to shop, allowing them to choose
from several plant-based milk options provided by various companies, depending on their needs.

- With the growing vegan population and lactose-intolerant consumers, demand for oat milk from the on-trade channel, especially
fast-food restaurants and coffee chains, is expected to increase. Top coffee chains, such as Starbucks, Costa Coffee, and Caffe
Nero, offer oat milk to consumers. As of 2021, in the United States, restaurants and cafes included oat milk in their menus, a 50%
increase compared to 2020. The trend also surged in Canada and increased by 300%.

- The online channel is expected to be the fastest-growing retail channel for oat milk sales. The sales value of oat milk is
anticipated to grow by 54.5% in 2025 compared to 2022. As a part of strategic expansion, leading brands of oat milk are teaming
up with online retailers to increase their sales. In 2021, Earth's Own partnered with Amazon.ca, and in the same year, Plant Veda
Foods Ltd completed an agreement with UniUni.com to sell a range of oat milk flavors to consumers. The major brand, Oatly,
partnered with Netalico, a hands-on, merchant-focused e-commerce development agency that collaborates with merchants to
build, optimize, maintain, and grow their online stores.



Europe holds prominent share in the consumption of oat milk across globe

- The global oat milk market observed growth of 2.83% in 2022 compared to 2021. The increase was attributed to the rising
number of health-conscious consumers across the world. In 2022, the per capita consumption of oat milk was 1.28 kg. Some of
the most preferred brands of oat milk are Oatly, Minor Figures, Alpro, and Califia Farms.

- In the Asia-Pacific region, oat milk is majorly used for various purposes. In 2022, consumers preferred oat milk as a substitute for
animal-based milk in the region. In the Asia-Pacific region, Australia is considered the fastest-growing country for oat milk. In
Australia, 30% of the population was diagnosed with irritable bowel syndrome (IBS) in 2022. Oats are a great source of soluble
fiber, and oat milk has fiber that relieves IBS and constipation.

- In the North American region, oat milk is used as a healthy beverage among the population. It is majorly preferred by
health-conscious consumers. Since oat milk has lower fat content than animal-based milk, it is consumed by the population
following a calorie deficit diet. To mitigate the effects of lactose intolerance, most consumers are majorly drinking oat milk as a
replacement for animal milk. The per capita consumption of non-dairy milk in the region was 3.23 kg in 2022.

- During the forecast period (2025-2029), with the growing focus on the benefits of oat-based milk, its demand is expected to rise.
In addition, consumers are more likely to prefer innovative flavors in the oat milk segment.

Global Oat Milk Market Trends

The increasing prevalence of milk allergies, growing lactose-intolerant population, and consumer preference for sustainable,
low-fat, and allergen-free options drive the consumption of oat milk

- Plant-based milk is the largest consumed category among all dairy alternatives globally. Oat milk, followed by soy milk, is highly
popular and accounted for more than a 50% share of the overall plant-based milk consumption in 2022. The increasing prevalence
of milk allergies is driving the demand for plant-based milk globally. For example, oat milk is a rich source of vitamins, proteins,
and potassium and has a lower calorie content than cow's milk. Due to its high nutrient content, it is considered an ideal
substitute for dairy products.

- One of the highest obesity rates in the world is held by the United States. As of November 2021, the adult obesity prevalence in
the United States was 30% or higher, with 19 states having 35% or higher obesity prevalence. The growing volume of
lactose-intolerant consumers in the country is another important aspect boosting the market's growth. In 2022, 30-50 million US
consumers were found to be lactose-intolerant. People are exploring ways to stay fit and opt for healthy lifestyles to counter these
aspects. Oat milk is the second most consumed type of plant milk by people trying to lose weight or suffering from lactose
intolerance.

- There is a constant rise in the per capita consumption of oat milk due to consumer preference toward sustainable ingredient
sourcing, which is concerned with hormones (plant estrogen or isoflavones) also found in soy milk. Oat milk also comes with
GMO-free, low-fat, and allergen-free claims, giving consumers more plant-based options to diversify their diets. The global per
capita consumption of oat milk is expected to increase by 11.24% from 2023 to 2024.

Oat Milk Industry Overview

The Oat Milk Market is moderately consolidated, with the top five companies occupying 44.46%. The major players in this market
are Califia Farms LLC, Campbell Soup Company, Danone SA, Ecotone and Oatly Group AB (sorted alphabetically).



Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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