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Report description:

The Non-dairy Yogurt Market size is estimated at USD 2.26 billion in 2024, and is expected to reach USD 4.47 billion by 2029,
growing at a CAGR of 14.61% during the forecast period (2024-2029).

Availability of multiple brands coupled with promotional offers is likely to boost the online retail medium during the forecast period

- Global off-trade retailing dominated the overall retail space during the review period (2017-2022). In 2022, it was observed that
consumer satisfaction was the major factor associated with these retailers. Consumers are highly fascinated by off-trade retailing
due to the greater convenience and comfort they get during purchasing non-dairy yogurt. The global distribution channel has
observed a growth of 6.84% from 2021.

- By region, Asia-Pacific is marked as the largest, holding a share of 48.73% in the overall off-trade distribution channels. In the
Asia-Pacific region, off-trade channels offer non-dairy yogurt at varied prices (low, medium, and high). The price ranges from USD
2.55 to USD 16.4. The availability of non-dairy yogurt at varied prices also promotes the buying power among consumers as they
can purchase the products that suit their affordability parameters.

- On-trade retailers focus on providing a variety of non-dairy yogurt, including different flavors such as unsweetened, chocolate,
and vanilla. Despite offering different flavors, these retailers cannot provide complete information, such as product specifics
(ingredient used, seed used, and others), to consumers. Consumers are engaged in purchasing non-dairy yogurt through off-trade
modes. In 2022, Europe was considered the fastest-growing region for on-trade channels, as it held a share of 7.41%.

- Between 2018 and 2022, in off-trade channels, specialty stores gained significant demand as they offered higher visibility about
the product to consumers. Considering the demand for non-dairy yogurt, the global distribution segment is expected to grow by
24.7% in 2025 from 2022.



The increasing prevalence of veganism in Europe and North America is fueling the market for non-dairy yogurt

- Global consumption of non-dairy yogurt grew by 82% from 2019 to 2022. Non-dairy yogurt has become a part of daily life across
different countries. Europe and North America are the largest non-dairy yogurt consumers, globally, registering market volume
shares of 73% and 20%, respectively, in 2022.

- The United Kingdom and France are identified as the region's major markets, collectively accounting for a 65.25% share of the
overall non-dairy yogurt volume sales in 2022. The rapid spike in the country's population preferring plant-based food has
bolstered the demand for vegan yogurt across the United Kingdom. Around 60% of UK consumers were interested in plant-based
proteins in 2022. The UK government has set regulations restricting the products on grocery or retail shelves or any e-commerce
store, promoting products or drinks high in salt, sugar, and fat or those less healthy in an open forum. This has influenced the
population to opt for non-dairy yogurt as a healthy alternative to conventional yogurt.

- In North America, non-dairy yogurt sales are estimated to expand at a value of 4.50% during 2023-2026, reaching USD
40,103.14 million in 2026. Non-dairy yogurt is one of the largest consumed categories across the region, with fruit flavors being
the most popular in key countries such as the United States and Canada. As of 2021, 62% or 79 million households in the United
States, bought plant-based products. This is an increase from 61% or 77 million in 2020.

- Asia-Pacific is identified as the fastest-growing non-dairy yogurt market, with anticipated value growth of 64% during 2024-2027.
The market growth can be attributed to the rising consumer awareness about the nutritional profile of non-dairy yogurt.

Global Non-dairy Yogurt Market Trends

The significant rise in the vegan population, the growing lactose intolerant population, and the availability of innovative
plant-based yogurt options drive the consumption of non-dairy yogurt.

- The consumption of different types of dairy alternative products is rising globally owing to a significant rise in the vegan
population and the growing lactose-intolerant population. Even vegan exhibitions/trade shows and music festivals are conducted
in different countries. For example, Australia has the third-highest percentage of vegans per capita globally. As of 2022, the
country had 2.5 million vegans and vegetarians.

-In 2021, plant-based yogurt retail sales in the United States increased by 9%, i.e., three times more than traditional yogurt,
reaching a 4.5% market share. Plant-based yogurt unit sales grew rapidly from 54% to 170 million units in 2021. Companies are
taking innovative approaches to develop appetizing plant-based yogurts and introducing new flavors and combinations to meet
the requirements of their vegan consumer base. Non-dairy yogurt consumption is anticipated to increase due to awareness about
the advantages of plant-based foods in the market.

- Germany, France, and Italy have the highest per capita consumption of non-dairy yogurt. The growing popularity of dairy
alternatives, primarily in Germany, has led to the rapid growth of plant-based yogurt. The demand for vegan yogurt is growing
within the country, and domestic consumers, along with international consumers, are adopting veganism.

Non-dairy Yogurt Industry Overview

The Non-dairy Yogurt Market is moderately consolidated, with the top five companies occupying 59.16%. The major players in
this market are Coconut Collaborative Ltd, Danone SA, Sapporo Holdings Ltd (POKKA SAPPORO Food & Beverage Ltd), Triballat



Noyal SAS and Valsoia SpA (sorted alphabetically).

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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