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Report description:

The Middle East Dairy Market size is estimated at USD 18.89 billion in 2024, and is expected to reach USD 23.43 billion by 2029,
growing at a CAGR of 4.40% during the forecast period (2024-2029).

Widespread adoption of distribution channels, led by remarkable sales through supermarkets and hypermarkets is propelling the
growth

- In 2022, the distribution channel in the Middle East witnessed a growth of 2.69% compared to 2021. Off-trade retailing
dominated Middle East's retail space during the review period (2017-2022). In 2022, off-trade retailing held a share of 81.26%. In
the Middle East, consumers are highly fascinated by off-trade retailing due to the greater convenience they get when purchasing
dairy products.

- On-trade retailing held a share of 18.73% in the Middle East in 2022. In on-trade channels (quick-service restaurants), the prices
are fixed for dairy products, while consumers are given several options in off-trade channels. In the Middle East, off-trade channels
offer dairy products at varied prices (low, medium, and high). The milk sold by these retailing units is available from USD 2.78 to
as high as USD 35.4. The availability of milk at varied prices also promotes the buying power among consumers as they can
purchase the products that suit their affordability parameters.

- In the Middle East, off-trade retailers focus on providing various dairy products, including different flavors such as unsweetened,
chocolate, and vanilla. To increase the consumer base, they offer consumers complete information about the products, such as
product specifics (ingredient used, seed used, and others). As a result, consumers are engaged in purchasing their milk beverages
through off-trade modes.

- During the forecast period, the demand for dairy products is expected to increase due to the rising health consciousness among



the population. As a result, the dependency on retailing units is expected to grow during 2025-2026, as they offer consumers
higher visibility about the product.

Saudi Arabia plays a major role in the consumption of dairy products in the region

- Saudi Arabia and Iran are identified as the major markets in the region. These two countries collectively accounted for a 52.2%
share in the overall dairy products volume sales across the region in 2022. The key driving factors are the high production of raw
milk, rising consumer preference for quality dairy products, and adequate industry regulation to facilitate the manufacturing and
trading of dairy products.

- Saudi Arabia is the largest dairy producer in the GCC countries, supported by the highest consumption of dairy products in the
country. In 2022, the consumption of dairy products in Saudi Arabia reached around USD 5,479 million, representing a 2.9%
growth compared to the previous year, 2021.

- Iran's dairy industry has a nominal production capacity of 12 million metric tons per annum. Around 650 licensed dairy
production units are active across the country. Also, dairy exports rose by 14% in 2021, from 1.22 million tonnes to 1.39 million
tonnes in 2022.

- The United Arab Emirates is identified as the fastest-growing dairy market in the Middle East. The UAE market is anticipated to
grow by 13.4% in 2025 from 2022. Milk is the leading category in the UAE market, accounting for 26.8% of the market value in
2022. Consumers in the country spend a major portion of their income on milk as they consider it a pro-health beverage.

- In the Middle East, the Israeli dairy industry is considered one of the most advanced. As of 2021, approximately 125,000 cattle
made up the Israeli dairy herd. In the Israeli dairy industry, a cow produced 12,000 kg of milk annually on average in 2021.

Middle East Dairy Market Trends

Increasing government-run health and wellness campaigns driving dairy product consumption in the region

- Consumers in the Middle East are developing a sense of healthy living and opting for food with functional attributes, including
probiotic yogurt and sour milk drinks like laban and buttermilk. Consumer demand for convenient and healthy on-the-go snack
options is the primary driver for the increasing consumption of dairy snack products across the region.

- Within the Middle East, Saudi Arabia dominates the overall dairy market with the highest consumption. The increasing
government-run health and wellness campaigns designed to combat obesity and related problems (diabetes, high blood pressure,
heart disease, and high cholesterol) are encouraging consumers to purchase healthier products, thus directly fueling the dairy
market in the country. The Saudi government has been ramping up efforts to increase local production by encouraging
manufacturers and producers with incentives and subsidies.

- The United Arab Emirates is another prominent market for dairy products. Increasing demand for flavored and organic dairy
products due to the growing ex-pat population and changing consumption patterns are driving the consumption of dairy products
in the country.

- Other countries like Kuwait, Oman, Bahrain, Qatar, Iran, and Iraq also contribute significantly to the market's growth. These
countries are focusing on reducing their dependency on imports, and governments are taking various steps to support and
promote local production. Thus, the consumption of dairy products in these countries is expected to increase at a higher rate
during the forecast period.



Middle East Dairy Industry Overview

The Middle East Dairy Market is fragmented, with the top five companies occupying 19.63%. The major players in this market are
Almarai Company, Arla Foods Amba, Danone SA, Saudia Dairy and Foodstuff Company (SADAFCO) and The National Agricultural
Development Company (NADEC) (sorted alphabetically).

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support

Table of Contents:

1 EXECUTIVE SUMMARY & KEY FINDINGS
2 REPORT OFFERS

3 INTRODUCTION

3.1 Study Assumptions & Market Definition
3.2 Scope of the Study?

3.3 Research Methodology

4 KEY INDUSTRY TRENDS

4.1 Per Capita Consumption

4.2 Raw Material/Commodity Production

4.2.1 Butter

4.2.2 Cheese

4.2.3 Milk

4.3 Regulatory Framework

4.3.1 Saudi Arabia

4.3.2 United Arab Emirates

4.4 Value Chain & Distribution Channel Analysis

5 MARKET SEGMENTATION (includes market size in Value in USD and Volume, Forecasts up to 2029 and analysis of growth
prospects)

5.1 Category

5.1.1 Butter

5.1.1.1 By Product Type
5.1.1.1.1 Cultured Butter
5.1.1.1.2 Uncultured Butter
5.1.2 Cheese

5.1.2.1 By Product Type
5.1.2.1.1 Natural Cheese
5.1.2.1.2 Processed Cheese
5.1.3 Cream

5.1.3.1 By Product Type
5.1.3.1.1 Double Cream
5.1.3.1.2 Single Cream



5.1.3.1.3 Whipping Cream
5.1.3.1.4 Others

5.1.4 Dairy Desserts
5.1.4.1 By Product Type
5.1.4.1.1 Cheesecakes
5.1.4.1.2 Frozen Desserts
5.1.4.1.3 Ice Cream
5.1.4.1.4 Mousses
5.1.4.1.5 Others

5.1.5 Milk

5.1.5.1 By Product Type
5.1.5.1.1 Condensed milk
5.1.5.1.2 Flavored Milk
5.1.5.1.3 Fresh Milk
5.1.5.1.4 Powdered Milk
5.1.5.1.5 UHT Milk

5.1.6 Sour Milk Drinks
5.1.7 Yogurt

5.1.7.1 By Product Type
5.1.7.1.1 Flavored Yogurt
5.1.7.1.2 Unflavored Yogurt
5.2 Distribution Channel
5.2.1 Off-Trade

5.2.1.1 Convenience Stores
5.2.1.2 Online Retail
5.2.1.3 Specialist Retailers
5.2.1.4 Supermarkets and Hypermarkets
5.2.1.5 Others (Warehouse clubs, gas stations, etc.)
5.2.2 On-Trade

5.3 Country

5.3.1 Bahrain

5.3.2Iran

5.3.3 Kuwait

5.3.4 Oman

5.3.5 Qatar

5.3.6 Saudi Arabia

5.3.7 United Arab Emirates
5.3.8 Rest of Middle East

6 COMPETITIVE LANDSCAPE

6.1 Key Strategic Moves

6.2 Market Share Analysis

6.3 Company Landscape

6.4 Company Profiles (includes Global Level Overview, Market Level Overview, Core Business Segments, Financials, Headcount,
Key Information, Market Rank, Market Share, Products and Services, and Analysis of Recent Developments).

6.4.1 Almarai Company

6.4.2 AlRawabi Dairy Company



6.4.3 Arla Foods Amba

6.4.4 Danone SA

6.4.5 Groupe Lactalis

6.4.6 National Food Products Company

6.4.7 Nestle SA

6.4.8 Saudia Dairy and Foodstuff Company (SADAFCO)

6.4.9 The National Agricultural Development Company (NADEC)

7 KEY STRATEGIC QUESTIONS FOR DAIRY AND DAIRY ALTERNATIVE CEOS

8 APPENDIX

8.1 Global Overview

8.1.1 Overview

8.1.2 Porter's Five Forces Framework
8.1.3 Global Value Chain Analysis
8.1.4 Market Dynamics (DROs)
8.2 Sources & References

8.3 List of Tables & Figures

8.4 Primary Insights

8.5 Data Pack

8.6 Glossary of Terms



SCOTTS

INTERNATIONAL

Middle East Dairy - Market Share Analysis, Industry Trends & Statistics, Growth
Forecasts 2017 - 2029

Market Report | 2024-02-17 | 277 pages | Mordor Intelligence

To place an Order with Scotts International:

0 - Printthis form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $4750.00
Team License (1-7 Users) $5250.00
Site License $6500.00
Corporate License $8750.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|

Address* City* | |
Zip Code* Country* | |
Date [2026-03-01 |

Signature



Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 7/7




