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Report description:

The Mexico Beauty And Personal Care Market size is estimated at USD 11.34 billion in 2024, and is expected to reach USD 15.21
billion by 2029, growing at a CAGR of 6.05% during the forecast period (2024-2029).

The rise in the disposable income of consumers in Mexico, coupled with the growing inclination toward skinimalism, has induced
people to spend on beauty products such as lip care, body care, and foot care, among others. For instance, according to the
Flanders Investment & Trade Market Study 2022, Mexican consumers spend roughly USD 215 on cosmetics and personal care
products yearly. Moreover, the increasing demand for natural or organic, no animal-tested, and cruelty-free cosmetic products
and eco-friendly packaging designs is expected to further enhance the market growth.

On the other hand, consumers are increasingly becoming aware of synthetic chemicals used in cosmetic formulations and their
potential side effects, leading to various health issues like skin irritation, allergies, skin dullness, toxicity, etc. This paves the way
for enhanced demand for natural and organic beauty and personal care products. Cosmetic products of organic and natural
ingredients are extensively demanded and do not negatively impact the skin. With a shift in preference from synthetic skincare
products to organic products among consumers, beauty and personal care products manufacturers are capitalizing on this
growing interest and expanding their product offerings by introducing a wide range of organic skincare products containing
plant-based, clean-label ingredients, with claims such as 'organic,' 'vegan,' 'natural,' 'chemical-free' and 'cruelty-free,' among
others. Thus, the increasing consumer inclination toward beauty products and awareness towards organic or natural products are
expected to fuel the beauty industry growth during the forecast period.

Mexico Beauty and Personal Care Market Trends



Trend of Skinimalism Induces the Demand for Beauty Products

Skinimalism has gained relevance in the country, as consumers follow a slow beauty movement focusing on using fewer but
better products. Skincare brands are responding to the growing trend through different initiatives, such as higher transparency,
certifications, and better ingredients and packaging. For instance, AHAL is known for its natural and eco-friendly skincare
products, free from sulfates, parabens, and synthetic fragrances. In addition, skin issues such as solar dermatitis and melasma are
a widespread concern in the country due to excessive exposure to sun ultraviolet (UV) radiation. The rising prevalence of skin
issues among Mexicans has led them to adopt sun production regimes, including sunscreen or sun-protecting products. The
growing demand for sun protection products allows skincare brands to introduce tailor-made or unique formulations to cater to
consumers' demands. For instance, Coppertone offers a range of sun protection products, including lotions, sprays, and creams,
designed to provide adequate UV ray protection for various outdoor activities.

On the other hand, growing awareness regarding the benefits of using active skincare ingredients among consumers and rising
demand for skincare products that help prevent and repair skin damage supports the market growth. With the growing
knowledge, consumers are reaching for skin-replenishing ingredients for hydration, such as hyaluronic acid and ceramides, and
skin-repairing ingredients, such as niacinamide, peptides, and retinol. For instance, in 2022, Merck, a leading science and
technology company, introduced two new cosmetic ingredients, namely RonaCare Baobab and RonaCare Hibiscus, specifically
developed to actively promote beautiful, youthful skin. Thus, the rising number of Mexican consumers following skincare beauty
trends and using advanced skincare routines, along with an increased willingness to spend on effective skincare products, is
augmenting the market growth.

E-Commerce to Foster the Market Growth Significantly

E-commerce cosmetic products such as foundation, face powder, blush, concealer, nail polish, and lipstick offer the convenience
of shopping from anywhere at any time. The e-commerce industry has witnessed tremendous growth in Mexico in the past three
years with the 18-45 age group continuously engaged in shopping and contributing to the growth. According to the International
Trade Administration, the number of Mexican eCommerce users in 2021 increased by 11% over the previous year to 57.5 million,
thus boosting the growth of e-commerce in the country. Further, the availability of a wide range of products and discounted prices
offered compared to other distribution channels is expected to drive e-commerce growth in Mexico.

In addition, consumers can browse a wide range of products, compare prices and features, and make purchases with just a few
clicks. This convenience factor has significantly contributed to the growth of e-commerce in the cosmetic products industry.
E-commerce platforms provide access to various facial cosmetics from multiple brands and manufacturers. As a result, consumers
can explore a wide range of options in shades, formulas, and finishes, boosting the market demand for e-commerce cosmetic
products. For instance, in June 2022, as part of its digital transformation, Avon, a Brazilian company owned by Natura & Co.,
launched its e-commerce platform in Mexico. There were seven categories on Avon's e-commerce platform: skincare, makeup,
facial care, personal care, and others. Such initiatives boost e-commerce as a medium of easy and convenient shopping platform
for customers, bolstering the market growth of the beauty industry.

Mexico Beauty and Personal Care Industry Overview

The Mexico Beauty and Personal Care Market is fragmented and highly competitive, with the major players trying to maintain
their market share and leadership by adopting various business strategies like product innovations, partnerships, expansion,
mergers, and acquisitions. New product developments included line extensions of well-recognized brands, manufacturers entering
new categories, new versions with natural ingredients associated with skincare benefits, new application formats, and improved
formulations to differentiate from competitors. They also focus on building an online presence and developing online marketing
strategies by tying up with various e-retail platforms. Unilever plc, The Procter & Gamble Company, Beiersdorf AG,



Colgate-Palmolive Company, and Mary Kay are critical players in the country manufacturing beauty and skin care products.

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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