
Malaysia Foodservice - Market Share Analysis, Industry Trends & Statistics, Growth
Forecasts 2017 - 2029

Market Report | 2024-02-17 | 206 pages | Mordor Intelligence

AVAILABLE LICENSES:

- Single User License $4750.00

- Team License (1-7 Users) $5250.00

- Site License $6500.00

- Corporate License $8750.00

Report description:

 The Malaysia Foodservice Market size is estimated at USD 13.11 billion in 2024, and is expected to reach USD 23.95 billion by
2029, growing at a CAGR of 12.81% during the forecast period (2024-2029).

Full service restaurants held the major share in the market owing to the higher preference for authentic cuisines

- The overall foodservice market saw significant growth and registered a CAGR of 1.93% from 2017-2022. This was attributed to
the expansion of fast-food chains and the rising number of tourists, driven by the growth of the segments. The number of
foodservice outlets increased from 8,706 in 2020 to 8,718 in 2022. 
- The full-service restaurants (FSRs) segment holds the major market share with 34.58%. It is projected to register a CAGR of
13.03% by value during the forecast period. Increased visitors looking for authentic Asian cuisines especially for business visits
will support the growth in the forecast period. For instance, as of 2022, more than 2.1 million immigrant workers in the region.
Popular food dishes in the region are Roti Canai, Nasi Lemak, Hainanese Chicken Rice, Nasi Goreng Kampung, Char Kway Teow,
among others. 
- However, the cloud kitchen segment is the fastest growing segment in the region and is anticipated to register a value CAGR of
15.82% during the forecast period. The growth is expected to be boosted by the rising online food deliveries through smartphone
applications. As of January 2022, there were 29.51 million internet users in Malaysia. 
- Cafes & bars are followed by full-service restaurants, in which Asian full-service restaurants in standalone locations dominate the
market, and they held a 48.37% share in 2022. The tendency of eating out frequently and exploring authentic cuisines by the
Malaysians is majorly driving the growth of this segment. As of 2022, nearly 57% of the people living in urban areas ate outside
food very frequently. Mee Goreng Mamak, Dumplings, Wontons, and Banana Leaf Rice are popular Asian cuisines. Zega, Lai Po
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Heen, and Marini's On 57 are popular fine dining restaurants in the nation that offer authentic Asian cuisines. 

Malaysia Foodservice Market Trends

Quick service restaurants (QSR) in Malaysia observing increased popularity among young people in densely populated cities like
Kuala Lumpur, Kota Bharu, and Klang

- The Malaysian foodservice market is majorly driven by cafes & bars, followed by full service and quick service restaurants. The
increasing number of cafes and bars in Malaysia indicated a positive Y-o-Y growth rate of 13.16% from 2021 to 2022. This was due
to the increased consumption of alcohol, mainly beer. As of 2022, nearly 69% of people preferred to drink beer. Also, the
penetration of cafes and coffee shops is due to the rise in coffee consumption. As of 2022, nearly 800,000 (60 kg) bags of coffee
were consumed in Malaysia.
- Cloud kitchen is the fastest-growing foodservice type, and it is projected to record a CAGR of 15.82%, by value, during the
forecast period. This can be due to the increased penetration of the internet and the growing demand for online food delivery
services. As of 2022, nearly 84.2% of Malaysian people used the internet. Post-pandemic food deliveries and takeaways have
grown as more than 85% tend to order food from online delivery channels. Foodpanda, GrabFood, and DeliverEat are popular food
delivery channels. As a result, the number of cloud kitchen outlets grew by 12.43% in 2022 compared to 2020. The increased
popularity of quick service restaurants is due to young people's propensity to eat fast food frequently. As of 2022, approximately
84% of young students in Malaysia often ate fast food as they perceived it as an economical and convenient lunch option. The
leading quick service restaurant chains in Malaysia with the highest number of stores are KFC, Domino's Pizza, McDonald's, and
Subway, with 600, 240, 320, and 230 outlets, respectively. In order to reach more customers, these restaurants have expanded in
densely populated cities like Kuala Lumpur, Kota Bharu, and Klang. Thus, with the rising number of outlet counts, the sales growth
of the QSR segment increased by 11.72% in 2022 compared to 2021.

Malaysia's cafes and bars saw increased demand from tourists and locals, driven by the growing tourism industry, rising
disposable incomes, and increasing popularity of alcoholic beverages

- The average order value in the Malaysian foodservice market was the highest among cloud kitchens in 2022 compared to other
foodservice types, with a price of USD 4.18. Due to the COVID-19 pandemic, the number of orders placed through food deliveries
and takeaway services observed an 8.53% increase from 2020 to 2022. Similarly, the average order value increased by about
1.23% from 2017 to 2022. However, due to greater flexibility, most restaurants have converted their warehouses into virtual
kitchens to boost their revenue by increasing takeaway orders.
- The demand for cafes and bars is anticipated to rise as more tourists visit the country's themed cafes and nightclubs featuring
live dance performances, along with unusual food and premium alcoholic beverages. In 2022, Malaysia had more than 3 million
visitors from various regions. Alcoholic beverages, including beer, cocktails, and mocktails, are becoming popular in bars and
clubs. In 2022, the average price of beer in Malaysia was USD 3.6 per 300 mL, whereas the average prices of non-alcoholic
beverages included coffee at USD 1.7 per 150 mL, tea at USD 1.02 per 150 mL, and vanilla latte at USD 3.27 per 300 mL. Full
service restaurants have grown due to the popularity of ethnic cuisines, mainly Asian and North American. Chinese cuisine is
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becoming popular among the locals and Chinese immigrants. The number of Chinese immigrants is also growing; in 2022, nearly
82,000 entered the country. The popular dishes offered by the FSRs are Chicken 65, Wonton Mee, and Chicken Teriyaki, with an
average price per 300 gm of USD 4.5, USD 5.2, and USD 5.42, respectively. Thus, the average order value of FSRs grew by 1.27%
in 2022 compared to 2020.

Malaysia Foodservice Industry Overview

 The Malaysia Foodservice Market is fragmented, with the top five companies occupying 5.81%. The major players in this market
are Domino's Pizza Enterprises Ltd., Gerbang Alaf Restaurants Sdn Bhd, Oldtown Bhd, QSR Brands (M) Holdings Sdn Bhd and
Texchem Resources Bhd. (sorted alphabetically).

Additional Benefits:

 - The market estimate (ME) sheet in Excel format 
- 3 months of analyst support  
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