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Report description:

The Italy protein market size is expected to grow from USD 363.51 million in 2024 to USD 449.77 million by 2029, at a CAGR of
4.35% during the forecast period (2024-2029).

Key Highlights

-Plant-based alternatives are a recent trend in the market, with consumers leaning towards alternatives as they opt for a more
sustainable diet and lifestyle. Italian consumers are, in turn, reacting to this change while looking for dairy alternatives. Dairy
products are a key aspect of the daily diet of Italian consumers, with the majority of the population consuming milk, butter,
cheese, and cream daily.

-Consumers in Italy are actively looking out for nutritional labeling and hence opting for dairy alternatives as a source of protein.
Hence, there exists an opportunity for manufacturers to offer pea, wheat, rice, and soy protein-based products in line with
consumer demand, which in turn is likely to support the growth of plant protein in Italy.

-Government measures to promote plant protein consumption benefited the market. The Italian Ministry of the Environment
opposed the excessive consumption of animal proteins, proposing to replace them with plant proteins. As oat protein is a rich
source of beta-glucan fiber, which helps in the proper function of the bowel system, it is largely propelling the consumption of oat
protein in the country. Consequently, health professionals and consumers alike are now seeking healthier dietary options to
combat obesity and its associated health risks.

-For instance, as per the European Academy of Allergy and Clinical Immunology (EAACI), nearly 4% of children in Italy suffer from
food allergies. Also, According to the Ministry of Health, Italy, in 2021, the prevalence of celiac disease among the Italian
population was equal to 0.41 %.



Italy Protein Market Trends

Growing Consumer Preference for Protein-Fortified Foods

- The high protein claim trend is gaining traction in European countries like Italy, where the number of high protein claims on the
launches of food and drinks is steadily increasing. In Italy, the percentage of products with high protein claims is low. Still, the
absolute number has increased significantly in recent years, making 'high in protein' one of the most popular claims in the Italian
food and drinks market.

- Italian consumers are looking for more milk protein not only in their food but also in their drinks and snacks. As the geriatric
population increases in Italy, medical nutritional products that support bone and muscle maintenance are in high demand. Hence,
animal protein ingredients like milk protein ingredients have been in high demand in recent years. High protein/protein-infused
foods and beverages are becoming more popular on retail shelves in Italy.

- According to the Union Food Association of Italy, in 2021, about 37.9% of Italian households made vegetable meat part of their
food choices, reaching an estimated 22 million consumers. The changing consumer perceptions in the country towards
plant-based protein-fortified and healthy foods are mainly driving the segment. The high demand from these industries largely
boosted the country's consumption of soy and wheat proteins. Furthermore, mainstream consumers understand that protein
supports satiety, weight loss and management, and muscle building and maintenance.

- Owing to high nutritional quality and versatile functional properties, plant protein ingredients are widely used in many food
formulations, such as dairy desserts, nutritional beverages, ice cream, yogurt, spreads, meat products, confectionery, and baked
goods.

Food and Beverage is the Largest End User

- Italy, renowned for its culinary heritage and gastronomic prowess, has witnessed a profound shift in dietary patterns. As the food
and beverage sector embraces innovation and adapts to changing consumer demands, protein-rich products have emerged as a
central focus. The contemporary consumer, cognizant of health and wellness trends, increasingly seeks protein sources not only
for muscle-building purposes but also for their role in weight management, satiety, and overall well-being.

- The rise of health consciousness has spurred a demand for protein-infused edibles, prompting food and beverage manufacturers
to revamp their product portfolios. From protein-fortified pasta and bread to beverages enriched with plant-based proteins, the
market landscape has undergone a notable transformation. This paradigm shift has catalyzed a symbiotic relationship between
the food and beverage sector and the protein market, as both industries mutually reinforce and stimulate each other's growth.

- Furthermore, technological advancements have expedited the production and distribution of protein-rich offerings. Novel
processing techniques and ingredient innovations have enabled manufacturers to develop products that not only meet nutritional
requirements but also appeal to evolving palates. The diversification of protein sources, including plant-based alternatives like
soy, pea, and lentil proteins, resonates with the burgeoning trend of flexitarianism and veganism, thus expanding the consumer
base and propelling market expansion. In addition, the rising per capita income and purchasing power of households is one of the
driving factors for Italy's protein market. According to the Economy and Finance (ltaly), the average income of Italians in 2021
stood at EUR 22,540.

Italy Protein Industry Overview

The Italy protein market is fragmented, with the presence of various international and domestic players. The major players in this
market are Archer Daniels Midland Company, Darling Ingredients Inc., Kerry Group PLC, International Flavors & Fragrances Inc.,



and Koninklijke FrieslandCampina N.V., among others. Key protein market players are investing in R&D and entering into mergers
and acquisitions to enhance their product portfolios. Owing to the rapidly developing nature of the market, new product
innovation has become the most commonly used strategy among all, as it helps in understanding the changing needs of the
consumers in the market. The demand for plant-based ingredients is growing in the region due to consumers' increasing demand
for vegan and plant-based foods.

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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