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Report description:

The FMCG Packaging Market size is estimated at USD 0.89 trillion in 2024, and is expected to reach USD 1.12 trillion by 2029,
growing at a CAGR of 4.60% during the forecast period (2024-2029).

Key Highlights

-The food and beverage industry is going through enormous changes due to changing consumer preferences, which prompt FMCG
companies to adopt new technologies and measures to offer packaging on par with the changing trends. Packaging vendors are
adopting modern packaging technology to improve the quality of packaging to serve a more extensive range of customers (FMCG
companies) and to enable them to achieve product differentiation.

-The transportation of packed goods and consumables can have adverse effects and reduce the packaged contents' nutritional
value. More and more hyperlocal supply chains are emerging with consumers' desire to have information about the origin of food
products. With the recent trend of private labels, big retailers are ramping up their packaging to attract customers. According to a
survey conducted by Daymon, more than half of consumers are loyal to a specific store due to its private-label brands. Moreover,
the report also found that 85% of consumers believed they trust a private brand just as much as a national brand and 81% said
that they purchase an individual brand product during every shopping trip.

-The FMCG industry in India increased due to consumer-driven growth and rising product costs, particularly for necessities,
according to the India Brand Equity Foundation (IBEF). About 3 million people are employed in the FMCG industry, which accounts
for about 5% of all manufacturing jobs in India. The nation's revenue growth for FMCG sales was projected to increase by 7-9% in
2022-2023. Favorable government efforts and policies, a growing rural market and young population, newly branded items, and
the development of e-commerce platforms are some of the sector's main growth factors.

-Modern developments in seafood packaging are becoming more sophisticated and more attuned to the social inclinations touted
by consumers, retailers, and for essential food service buyers who shop for them. The sustainability of seafood has been a robust



trend promoting a healthy seafood resource for generations. The same idea is now being focused on the viability of packaging
used to protect and ship seafood. According to consumer-facing packager Bemis, the concern for sustainable practices from all
areas of the supply chain is expected to continue to increase. Many beverage companies are interested in transforming their
packaging, switching from bottles to aluminum cans for water, and introducing interactive digital platforms.

-Concerns and awareness about the effects of packaging waste produced by the FMCG sector on the environment are rising.
Single-use packaging, particularly plastic packaging, has drawn criticism because it contributes to pollution, litter, and landfill
waste. Finding environmentally acceptable alternatives is problematic for FMCG firms due to expanding environmental restrictions
and customer demand for sustainable packaging solutions.

-With the outbreak of COVID-19, consumer goods were considered necessity products and did not react to slowdowns as much as
products in other sectors. COVID-19 significantly boosted e-commerce due to lockdowns and limitations on traditional shops.
Consumers increasingly bought FMCG items online, which increased the need for packaging for safe and effective shipment. This
increased demand for packaging options appropriate for e-commerce, such as robust materials, small-footprint constructions, and
optimized container sizes. Further, the Russia-Ukraine war had an impact on the overall packaging ecosystem.

Fast-Moving Consumer Goods (FMCG) Packaging Market Trends

Beverage is Expected to Hold Major Share

- Future development will mostly be fueled by urbanisation, active young and their increased labour force participation, rising
disposable income for purchases, and better connections, especially in smaller towns. Government regulations have caused a new
development in the market for beverage packaging. There have been initiatives to reduce trash production since packaging waste
is thought to be detrimental to the environment. This has encouraged the industry to use recyclable and environmentally friendly
packaging.

- Due to a number of issues, including escalating health concerns, the size of beverage packaging has been a divisive topic over
the past ten years. Aerated drinks and other consumables consumed in excess lead to an unbalanced level of sugar in the blood.
It increases the risk of Type 2 diabetes by impairing the liver's capacity to metabolize sugar intake. In order to provide customers
with more alternatives and allow them more control over how much they drink, beverage makers are under tremendous pressure
to minimize the size of their packaging. Additionally, a number of producers have made commitments to lower the calorie content,
necessitating smaller packaging.

- Developments on the commercial printing front have led to variable printing capabilities on beverage packaging. With packaging
end-customers appreciating the benefits of digital printing (aesthetics, personalization, etc.), customer loyalty to a particular
FMCG brand is heightened. Moreover, quick response (QR) codes have become a basic/mainstream print on product packaging to
be scanned with a smartphone for additional display of data, such as product info, and promotional content, to name a few. This
further enhances on developing customer stickiness to a brand.

- According to Krones, the amount of packed water consumed worldwide in 2022 hit 472 billion litres, making it the most popular
form of beverage. Dairy products and milk came in second and third place, respectively. The rising use of packaged beverages,
especially bottled water, shows that producers will need to produce more packaged goods on a regular basis.

- The need for FMCG packaging materials such bottles, cans, cartons, and pouches is driven by this increased manufacturing
volume. According to Krones report, Alcoholic beverage consumption exceeded 72 billion litres in 2022, making it the world's most
consumed packaged beverage.

North America is Expected to Hold Significant Share



- The United States is anticipated to lead the North American FMCG packaging market due to its large population and substantial
client base for the local industry. In North America, the United States is one of the main regions that is expanding as a result of
increased transportation of goods, import and export activity, and governmental environmental safety regulations. People's
changing preferences for biodegradable and sustainable packaging materials are also expected to influence market demand.

- Some of the major packaging businesses that are active in the industry are based in the nation. Some of them include Graphic
Packaging International, WestRock, Packaging Corporation of America, Sonoco Production Company, International Paper
Company, and Packaging Corporation of America.

- The expansion of FMCG packaging is also anticipated to be supported throughout the projection period by rising demand for
fresh produce, bulk packaging, and storage and by activities related to international commerce. Progressive Grocers reports that
fresh produce sales in the United States as a whole increased from USD 63.6 billion in 2019 to USD 75.8 billion as of May 2022.

- The e-commerce infrastructure in Canada is highly advanced and well connected to that in the US. Amazon, Wal-Mart, Canadian
Tyre, Costco, Best Buy, Hudson's Bay, and Etsy are among of Canada's top online merchants.The ease of home delivery, retailers'
omnichannel capabilities, and contextual consumer experiences are driving an increase in e-commerce expenditure in the United
States. The U.S. Department of Commerce estimates that e-commerce sales reached USD 1.03 trillion in 2022, an increase of
7.44% over 2021 and 18.44% over 2020. 19.3% of all retail sales in the United States in 2022 were made through e-commerce.

- The Internet is the primary ordering channel for Canadian customers. In the last ten years, online consumer sales have increased
more than traditional retail sales. To enhance business-to-business and business-to-consumer connections, the majority of
Canadian retail businesses have embraced cellular technology and internet-based systems.

Fast-Moving Consumer Goods (FMCG) Packaging Industry Overview

The FMCG Packaging Market has the potential to shift rivalry, opening numerous new avenues for differentiation and value-added
services. They will also enable firms to tailor offerings to more-specific segments of the market and even customize products for
individual customers, further enhancing differentiation and price realization. The firm concentration ratio is quite high because the
market is characterized by the concentration of unique brands and new players.

In April 2023, Tyson Foods, one of the largest food corporations in the world and a well-known global protein leader, and Amcor
partnered once more to introduce a more sustainable package for consumer goods. Amcor and Tyson Foods have joined together
to develop a first-to-market solution that offers more environmentally friendly packaging without sacrificing performance.

In October 2022, Mondi and Reckitt launched paper-based packaging for Finish dishwashing tabs that uses 75% less plastic.
Reckitt's market-leading Finish dishwashing tablets now come in innovative paper-based packaging created by Mondi, which has
assisted Reckitt in its quest for sustainability.

Additional Benefits:
- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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