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Report description:

The playout automation & channel-in-a-box market is projected to grow from USD 2.9 billion in 2023 to USD 6.1 billion by 2028, at
a compound annual growth rate (CAGR) of 15.8% during the forecast period. The market is anticipated to grow due to the
increasing engagement in HD and UHD content consumption and proliferation of live broadcasting at an accelerated pace. The
shift towards the increase in demand for OTT services forms a foundational driver in the playout automation & channel-in-a-box
market.

"By solutions, Remote Playout Software segment to register for fastest growing CAGR during the forecast period."

As the media industry undergoes a transformative shift towards decentralized workflows, remote playout software emerges as a
crucial component, enabling broadcasters to manage and broadcast content from virtually anywhere in the world. This software
allows for the seamless integration of various elements, including graphics, commercials, and live feeds, facilitating efficient
channel playout without the need for a dedicated physical broadcast center. One of the primary advantages of remote playout
software lies in its ability to enhance operational flexibility. Broadcasters can remotely control and monitor playout operations,
making it possible to manage multiple channels or locations from a centralized hub.

"By coverage area, National Broadcasters to witness the largest market size during the forecast period."

National broadcasters play a pivotal role in disseminating information, entertainment, and cultural content to a wide audience.
Within the dynamic realm of playout automation and channel-in-a-box solutions, these broadcasters face the challenge of
seamlessly managing and delivering diverse programming. Playout automation systems are integral to the broadcast workflow,
automating the scheduling, playout, and monitoring of content. These systems enhance efficiency by reducing manual
intervention, ensuring a smoother transmission process for both live and pre-recorded content. In the rapidly evolving landscape



of broadcasting technology, national broadcasters leverage these solutions to streamline operations, maintain broadcast
continuity, and meet the demands of a 24/7 broadcasting environment.

"By region, North America to register for the largest market size during the forecast period." Market trends in North America
indicate a shift towards integrated and scalable playout solutions that cater to the diverse needs of broadcasters. The industry is
witnessing a transition from traditional hardware-based systems to software-defined and virtualized solutions, providing flexibility
and scalability. Moreover, the incorporation of artificial intelligence and machine learning in playout automation is gaining
traction, enabling broadcasters to optimize content scheduling and enhance overall viewer experiences.

Breakdown of primaries

In-depth interviews were conducted with Chief Executive Officers (CEOs), innovation and technology directors, system integrators,
and executives from various key organizations operating in the playout automation & channel-in-a-box market.

-0By Company: Tier I: 38%, Tier Il: 50%, and Tier lll: 12%

-(By Designation: C-Level Executives: 35%, D-Level Executives: 40%, and Others: 25%

-0By Region: North America: 40%, Europe: 30%, Asia Pacific: 20%, Latin America-5%, and

Middle East and Africa- 5%,

The report includes the study of key players offering playout automation & channel-in-a-box solutions. It profiles major vendors in
the playout automation & channel-in-a-box market. The major players in the playout automation & channel-in-a-box market
include Harmonic (US), Evertz (Canada), Pebble Beach Systems (UK), Imagine Communications (US), Avid Technology (US), Grass
Valley (US), Brightcove (US), Cinegy (US), Pixel Power (UK), ENCO Systems (US), BroadStream Solutions (US), PlayBox Technology
(UK), Florical Systems (US), TSL Products (UK), Hardata (US), PlayBox Neo (Bulgaria), Hexaglobe (France), PlanetCast (India), Axel
Technology (Italy), Aveco (Czech Republic), Anyware Video (France), Aplomb Technology (India), SI Media (Italy), Amagi (US), TVU
Networks (US), Veset (Latvia), Evrideo (Israel), coralbay.tv (UK), Muvi (US), LTN Global Communications (US), and Zixi (US).

Research Coverage

The playout automation & channel-in-a-box market research study involved extensive secondary sources, directories, journals,
and paid databases. Primary sources were mainly industry experts from the core and related industries, preferred playout
automation & channel-in-a-box providers, third-party service providers, consulting service providers, end users, and other
commercial enterprises. In-depth interviews were conducted with various primary respondents, including key industry participants
and subject matter experts, to obtain and verify critical qualitative and quantitative information, and assess the market's
prospects.

Key Benefits of Buying the Report

The report would provide the market leaders/new entrants in this market with information on the closest approximations of the
revenue numbers for the overall playout automation & channel-in-a-box market and its subsegments. It would help stakeholders
understand the competitive landscape and gain more insights to position their business and plan suitable go-to-market strategies.
It also helps stakeholders understand the pulse of the market and provides them with information on key market drivers,
restraints, challenges, and opportunities.

The report provides insights on the following pointers:

- Analysis of key drivers (Escalating demand for video content across various industries, increase in demand for OTT services,
increasing engagement in HD and UHD content consumption and proliferation of live broadcasting at an accelerated pace),
restraints (Elevated expenses in content generation and the persistent risk of content piracy and issues pertaining to network
connectivity and infrastructure), opportunities (Increasing demand for multi-channel broadcasting and surge in online education
and E-Learning for the enhancement of the educational landscape), and challenges (Degradation of video quality due to
inadequate internet service, and concerns pertaining to compatibility).

- Product Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and new
product & service launches in the playout automation & channel-in-a-box market.

- Market Development: Comprehensive information about lucrative markets - the report analyses the playout automation &



channel-in-a-box market across varied regions.

- Market Diversification: Exhaustive information about new products & services, untapped geographies, recent developments, and
investments in the playout automation & channel-in-a-box market.

- Competitive Assessment: In-depth assessment of market shares, growth strategies and service offerings of leading players
including Harmonic (US), Evertz (Canada), Pebble Beach Systems (UK), Imagine Communications (US), Avid Technology (US),
Grass Valley (US), Brightcove (US), Cinegy (US), Pixel Power (UK), ENCO Systems (US), BroadStream Solutions (US), PlayBox
Technology (UK), among others in the playout automation & channel-in-a-box market strategies. The report also helps
stakeholders understand the pulse of the playout automation & channel-in-a-box market and provides them with information on
key market drivers, restraints, challenges, and opportunities.
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MILLION)J130

6.2.8[JAD-INSERTION SOFTWARE[]131

6.2.8.1[JAbility to target specific audiences with relevant advertisements to boost adoption of ad-insertion software[]131

TABLE 43[JAD-INSERTION SOFTWARE: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)131

TABLE 44JAD-INSERTION SOFTWARE: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)131



6.2.90MONITORING AND CONTROL SYSTEMS[]132

6.2.9.1[INeed to minimize downtime and optimize broadcast performance to increase demand for monitoring and control
systems[]132

TABLE 45JMONITORING AND CONTROL SYSTEMS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022
(USD MILLION)132

TABLE 46[JMONITORING AND CONTROL SYSTEMS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028
(USD MILLION)132

6.2.10JNETWORK MANAGEMENT SOFTWARE[]133

6.2.10.1[INeed for centralized control over multiple channels to drive demand for network management software[]133

TABLE 47JNETWORK MANAGEMENT SOFTWARE: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022
(USD MILLION)133

TABLE 48JNETWORK MANAGEMENT SOFTWARE: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028
(USD MILLION)133

6.2.11[JOTHER SOLUTIONS[]134

TABLE 49[JOTHER SOLUTIONS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)J134
TABLE 50JOTHER SOLUTIONS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)J134
6.3[SERVICES[]134

FIGURE 42[JCONSULTING AND ADVISORY SERVICES SEGMENT TO GROW AT HIGHER CAGR DURING FORECAST PERIOD[]135
6.3.1[JCONSULTING AND ADVISORY SERVICES[]135

6.3.1.1[JRapid evolution of broadcasting industry to increase requirement for consulting and advisory services[]135

TABLE 51[JCONSULTING AND ADVISORY SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022
(USD MILLION)135

TABLE 52[JCONSULTING AND ADVISORY SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028
(USD MILLION)136

6.3.2[JINSTALLATION AND DEPLOYMENT SERVICES[]136

6.3.2.1JTransition from traditional broadcast workflows to streamlined, automated processes to drive segmental growth[J136
TABLE 53[JINSTALLATION AND DEPLOYMENT SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION,
2017-2022 (USD MILLION)]136

TABLE 54[JINSTALLATION AND DEPLOYMENT SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION,
2023-2028 (USD MILLION)O137

6.3.30MAINTENANCE AND SUPPORT SERVICES[]137

6.3.3.1Need to ensure seamless operation and longevity of sophisticated broadcast technologies to drive segment[J137

TABLE 55JMAINTENANCE AND SUPPORT SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022
(USD MILLION)O137

TABLE 56[JMAINTENANCE AND SUPPORT SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028
(USD MILLION)138

6.3.40TRAINING AND EDUCATION SERVICES[]138

6.3.4.1[INeed for essential skills to efficiently handle broadcast workflows to drive segment[]138

TABLE 570TRAINING AND EDUCATION SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022
(USD MILLION)138

TABLE 58[JTRAINING AND EDUCATION SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028
(USD MILLION)139

6.3.5(JMIGRATION AND UPGRADES[]139

6.3.5.1[JTransition from legacy systems to propel requirement for migration services[]139

TABLE 59[JMIGRATION AND UPGRADES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)[]139

TABLE 60JMIGRATION AND UPGRADES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD



MILLION)J140

6.4JDEPLOYMENT MODE[]140

FIGURE 43JCLOUD SEGMENT TO RECORD HIGHER CAGR DURING FORECAST PERIOD[]140

TABLE 61[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY DEPLOYMENT MODE, 2017-2022 (USD
MILLION)J140

TABLE 62[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY DEPLOYMENT MODE, 2023-2028 (USD
MILLION)]141

6.4.1[JCLOUD[141

6.4.1.1Scalability, flexibility, and cost-effectiveness offered by cloud-based solutions to foster segmental growth[]141

TABLE 63[JCLOUD: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY REGION, 2017-2022 (USD MILLION)(]141
TABLE 64[JCLOUD: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY REGION, 2023-2028 (USD MILLION)[]142
6.4.2[JON-PREMISES[]142

6.4.2.1Need for greater data security and compliance to fuel on-premises deployment of playout automation systems[]142
TABLE 65[JON-PREMISES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY REGION, 2017-2022 (USD
MILLION)142

TABLE 66[JON-PREMISES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY REGION, 2023-2028 (USD
MILLION)143

70PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL TYPE[]144

7.10INTRODUCTION[]145

7.1.1JCHANNEL TYPE: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET DRIVERS[]145

FIGURE 44MULTIPLE CHANNEL SEGMENT TO REGISTER HIGHEST CAGR DURING FORECAST PERIOD[]145

TABLE 67[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL TYPE, 2017-2022 (USD MILLION)146

TABLE 68[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL TYPE, 2023-2028 (USD MILLION)]146
7.1.2[JSINGLE CHANNEL[]146

7.1.2.1[Rise of smaller broadcasters and niche channels to propel demand for single-channel solutions[]146

TABLE 69[JSINGLE CHANNEL: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)(]147
TABLE 70[JSINGLE CHANNEL: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)(]147
7.1.3JMULTIPLE CHANNEL[]147

7.1.3.1[INeed to manage scheduling, graphics, and playout automation for numerous channels simultaneously to drive segment[]147
TABLE 71JMULTIPLE CHANNEL: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)J147
TABLE 72[JMULTIPLE CHANNEL: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)[]148
7.1.4[JOTHER CHANNELS[]148

TABLE 73[JOTHER CHANNELS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)[(]148
TABLE 74[JOTHER CHANNELS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)(]149
8[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY COVERAGE AREA[]150

8.1INTRODUCTION[151

8.1.1[JCOVERAGE AREA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET DRIVERS[]151

FIGURE 45[JNATIONAL BROADCASTERS SEGMENT TO REGISTER HIGHEST CAGR DURING FORECAST PERIOD[J151

TABLE 750PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY COVERAGE AREA, 2017-2022 (USD MILLION)0152

TABLE 76[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY COVERAGE AREA, 2023-2028 (USD MILLION)[152
8.1.2[INATIONAL BROADCASTERS[]152

8.1.2.1[INeed to streamline operations in changing broadcasting environment to boost adoption of CiaB solutions[]152

TABLE 770NATIONAL BROADCASTERS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)[]153

TABLE 78[JNATIONAL BROADCASTERS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)[]153

8.1.3[INTERNATIONAL BROADCASTERS[]153



8.1.3.1[JFocus on elevating efficiency and sophistication of broadcasting operations to lead to adoption of CiaB solutions[]153
TABLE 79[JINTERNATIONAL BROADCASTERS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)154

TABLE 80[JINTERNATIONAL BROADCASTERS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)J154

90PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL APPLICATION[J155

9.1[JINTRODUCTION[]156

9.1.1[JCHANNEL APPLICATION: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET DRIVERS[]156

FIGURE 46[JSPORTS SEGMENT TO REGISTER HIGHEST CAGR DURING FORECAST PERIOD[J157

TABLE 81[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL APPLICATION, 2017-2022 (USD MILLION)J157
TABLE 82[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL APPLICATION, 2023-2028 (USD MILLION)(]158
9.1.2[]IBROADCAST TV CHANNELS[]158

9.1.2.1JRising focus of broadcasters on enhancing content quality to boost adoption of playout automation[J158

TABLE 83[JBROADCAST TV CHANNELS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)[J159

TABLE 84[JBROADCAST TV CHANNELS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)[J159

9.1.2.1.1[JNational broadcast networks[]159

9.1.2.1.2[JRegional and local broadcast channels[]159

9.1.3[JCABLE AND SATELLITE TV CHANNELS[]160

9.1.3.1[INeed to ensure seamless and error-free transmission of scheduled content to boost adoption of CiaB solutions[]160
TABLE 85[JCABLE AND SATELLITE TV CHANNELS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022
(USD MILLION)J160

TABLE 86[JCABLE AND SATELLITE TV CHANNELS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028
(USD MILLION)J160

9.1.4NEWS PRODUCTION[]161

9.1.4.1Integration of graphics for immersive and visually engaging news to fuel market growth[]161

TABLE 87(JNEWS PRODUCTION: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)J161
TABLE 88[JNEWS PRODUCTION: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)[]161
9.1.5[JSPORTS[]162

9.1.5.10Demand for real-time, engaging sports content to drive adoption of playout automation and CiaB solutions[]162

TABLE 89[JSPORTS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)[]162

TABLE 90[JSPORTS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)[]162
9.1.6[JOTT PLATFORMS[]162

9.1.6.1[JAbility to provide better content personalization and efficient recommendation engines to drive market[J162

TABLE 91[JOTT PLATFORMS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)(163
TABLE 92[JOTT PLATFORMS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)(]163
9.1.6.1.1[]Subscription-based OTT channels[]163

9.1.6.1.2[JAd-supported OTT channels[]164

9.1.7JWEB TV AND STREAMING SERVICES[]164

9.1.7.100Growing demand for personalized content to propel adoption of playout solutions[]164

TABLE 93[JWEB TV AND STREAMING SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)J164

TABLE 94[JWEB TV AND STREAMING SERVICES: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)165

9.1.7.1.10Independent web TV channels[]165

9.1.7.1.2[JStreaming service special channels[]165



9.1.8[JOTHER APPLICATIONS[J166

TABLE 95[JOTHER APPLICATIONS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)[]166

TABLE 96[JOTHER APPLICATIONS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)[]166

100JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY VERTICAL[J167

10.10INTRODUCTION[]168

10.1.1QVERTICAL: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET DRIVERS[]168

FIGURE 47JEDUCATION AND CORPORATE SECTOR SEGMENT TO REGISTER HIGHEST CAGR DURING FORECAST PERIOD[]169
TABLE 97[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY VERTICAL, 2017-2022 (USD MILLION)[]169

TABLE 98[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[J169
10.2[JMEDIA AND ENTERTAINMENT[J170

10.2.1JNEED FOR EFFICIENT BROADCAST OPERATIONS TO BOOST ADOPTION OF PLAYOUT AUTOMATION AND CHANNEL-IN-A-BOX
SOLUTIONS[J170

TABLE 99[JMEDIA AND ENTERTAINMENT: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)J170

TABLE 100MEDIA AND ENTERTAINMENT: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)J170

10.2.1.1[JNews broadcasting[]171

10.2.1.1.1J24x7 news channels[]171

10.2.1.1.2[JSpecialized news networks[J171

10.2.1.1.3J0nline news portals[J171

10.2.1.2(]Sports broadcasting[]172

10.2.1.2.1Live sports events[]172

10.2.1.2.2[JSports analysis and commentary[]172

10.2.1.2.3[Sports highlights and shows[]172

10.2.1.3[Advertising and marketing[]173

10.2.1.3.1JAd agencies and campaigns[]173

10.2.1.3.2[Branding and promotions[]173

10.2.1.3.3Digital advertising networks[]173

10.2.1.4[]0Others[]174

10.30JTELECOMMUNICATIONS[J174

10.3.1ONEED TO OPTIMIZE VIDEO DELIVERY NETWORKS TO LEAD TO INVESTMENTS IN ADVANCED PLAYOUT SOLUTIONS[]174
TABLE 101JTELECOMMUNICATIONS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD
MILLION)J174

TABLE 102JTELECOMMUNICATIONS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD
MILLION)O175

10.3.1.1JTelecom service providers[]175

10.3.1.1.1Mobile network operators (MNOs)[J175

10.3.1.1.20Internet service providers (ISPs)(J175

10.3.1.1.3JCable operators[]176

10.3.1.1.4[JSatellite communication providers[]176

10.3.1.2[JTelecom equipment manufacturers[]176

10.3.1.3(JTelecom infrastructure development companies[]176

10.3.1.4[JTelecom content delivery networks (CDNs)[J177

10.3.1.5(00thers[J177

10.4[JEDUCATION AND CORPORATE SECTOR[J177



10.4.1JDEMAND FOR SEAMLESS LIVE STREAMING OF LECTURES AND ON-DEMAND EDUCATIONAL CONTENT TO DRIVE MARKET[]177
TABLE 103JEDUCATION AND CORPORATE SECTOR: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022
(USD MILLION)O177

TABLE 104[JEDUCATION AND CORPORATE SECTOR: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028
(USD MILLION)178

10.4.1.10Universities and colleges[]178

10.4.1.2[JCorporate training and development[]178

10.4.1.300K-12 education[]178

10.4.1.400thers[J179

10.5[JOTHER VERTICALS[]179

TABLE 105[JOTHER VERTICALS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)J179
TABLE 106[JOTHER VERTICALS: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)J179
11[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION[]180

11.1QINTRODUCTION[181

FIGURE 48[JASIA PACIFIC TO REGISTER HIGHEST CAGR DURING FORECAST PERIOD[]181

FIGURE 49[]SOUTH AFRICA TO RECORD HIGHEST CAGR DURING FORECAST PERIOD[]182

TABLE 107[PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2017-2022 (USD MILLION)[]182

TABLE 108[JPLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY REGION, 2023-2028 (USD MILLION)[]182

11.2(NORTH AMERICA[]183

11.2.1NORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET DRIVERS[]183

11.2.2(JNORTH AMERICA: RECESSION IMPACT[]183

FIGURE 50JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET SNAPSHOT[]184

TABLE 109[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY OFFERING, 2017-2022 (USD MILLION)[]184
TABLE 110JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]185
TABLE 111[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY SOLUTION, 2017-2022 (USD MILLION)[]185
TABLE 112[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[]186
TABLE 113[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY SERVICE, 2017-2022 (USD MILLION)[]186
TABLE 114[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY SERVICE, 2023-2028 (USD MILLION)]187
TABLE 115(NORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY DEPLOYMENT MODE,
2017-2022 (USD MILLION)[]187

TABLE 116[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX SOLUTIONS MARKET, BY DEPLOYMENT MODE,
2023-2028 (USD MILLION)[]187

TABLE 117(JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL TYPE, 2017-2022 (USD
MILLION)187

TABLE 118[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL TYPE, 2023-2028 (USD
MILLION)[]188

TABLE 1190NORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL APPLICATION, 2017-2022 (USD
MILLION)[]188

TABLE 1200NORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY CHANNEL APPLICATION, 2023-2028 (USD
MILLION)[]188

TABLE 121[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY COVERAGE AREA, 2017-2022 (USD
MILLION)[]189

TABLE 122[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY COVERAGE AREA, 2023-2028 (USD
MILLION)[]189

TABLE 123[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY VERTICAL, 2017-2022 (USD MILLION)[J189
TABLE 124[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[J189
TABLE 125[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY COUNTRY, 2017-2022 (USD MILLION)[J190



TABLE 126[JNORTH AMERICA: PLAYOUT AUTOMATION & CHANNEL-IN-A-BOX MARKET, BY COUNTRY, 2023-2028 (USD MILLION)[J190
11.2.30US[]190

11.2.3.1JTechnological advancements, ever-evolving media landscape, and rising demand for streamlined broadcasting to drive
market[]190
11.2.4[JCANADA[]190

11.2.4.1Versatile broadcasting landscape, need for flexible and innovative playout solutions, and shift to HD and UHD
broadcasting to propel marketJ190



SCOTTS

INTERNATIONAL

Playout Automation & Channel-in-a-Box Market by Offering (Solutions, Services),
Channel Type, Coverage Area (National Broadcasters and International
Broadcasters), Channel Application, Vertical and Region - Global Forecast to 2028

Market Report | 2024-02-07 | 310 pages | MarketsandMarkets

To place an Order with Scotts International:

[0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as ascanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number* |

Address* City* | |

Zip Codex Country* | |




Date 2025-05-19

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 16/16



