SCOTTS

INTERNATIONAL

Non-Toxic Nail Polish Market - Global Industry Size, Share, Trends, Opportunity, and
Forecast, Segmented By Finish (Glossy, Matte, Glitter, Others), By Sales Channel
(Hypermarket/Supermarkets, Retail Stores, Beauty Salon, Online, Others), By
Region, By Competition, 2018-2028

Market Report | 2023-11-07 | 188 pages | TechSci Research

AVAILABLE LICENSES:
- Single User License $4900.00
- Multi-User License $5900.00

- Custom Research License $8900.00

Report description:

The Global Non-Toxic Nail Polish Market has valued at USD 1.99 Billion in 2022 and is anticipated to project robust growth in the
forecast period with a CAGR of 5.2% through 2028. The global non-toxic nail polish market has witnessed significant growth in
recent years as consumer awareness of the harmful chemicals in conventional nail polish formulations has increased. This market,
characterized by a shift towards eco-friendly and health-conscious beauty products, has gained momentum, driven by the
demand for safer alternatives. Non-toxic nail polishes, free from harmful chemicals like formaldehyde, toluene, and phthalates,
have become a preferred choice for consumers. The market is expected to continue expanding, propelled by growing concerns
about the potential health risks associated with traditional nail polishes.

One key driver of this market is the rising interest in natural and organic cosmetics. Consumers are becoming more discerning
about the ingredients used in their beauty products, pushing nail polish manufacturers to develop safer and more eco-friendly
formulations. Additionally, the nail polish industry has seen a surge in innovation, with brands introducing a wide array of
non-toxic options that offer vibrant colors, extended wear, and chip resistance.

Geographically, North America and Europe are leading regions in the global non-toxic nail polish market, owing to the strong
presence of eco-conscious consumers and a thriving beauty industry. However, emerging markets in Asia-Pacific and Latin
America are witnessing increased adoption as consumers in these regions become more health-conscious. As regulations on
cosmetic safety become more stringent worldwide, the non-toxic nail polish market is poised for sustained growth, offering a safe
and stylish alternative for nail care enthusiasts.

Key Market Drivers

Rising Health and Environmental Concerns



One of the primary drivers of the global non-toxic nail polish market is the increasing awareness of the health and environmental
risks associated with traditional nail polishes. Conventional nail polishes often contain harmful chemicals such as formaldehyde,
toluene, and dibutyl phthalate (DBP), which have been linked to various health issues, including skin irritations, allergies, and
even more severe conditions when used over extended periods. Moreover, the production and disposal of these toxic nail polishes
contribute to environmental pollution. Consumers are becoming more conscious of these health and environmental implications,
prompting a shift towards non-toxic alternatives. Non-toxic nail polishes are formulated without these harmful ingredients, making
them a safer and more environmentally friendly choice.

Growing Demand for Safer Beauty Products

The beauty and cosmetics industry is undergoing a transformation, with a growing demand for safer and cleaner beauty products.
This shift is not limited to nail care but extends to skincare, haircare, and makeup. Consumers are now more discerning, and they
seek products that are free from harmful chemicals and toxins. Non-toxic nail polish fits into this broader trend of clean beauty
products, appealing to individuals who prioritize their health and well-being. Manufacturers have responded to this demand by
formulating nail polishes that are free from not only the toxic trio (formaldehyde, toluene, DBP) but also other harmful substances
such as camphor, formaldehyde resin, and xylene. This commitment to clean ingredients is propelling the market forward.
Innovation in Non-Toxic Formulations

The non-toxic nail polish market has seen significant innovation in product formulations. Manufacturers have been working to
create non-toxic nail polishes that not only meet safety and environmental standards but also offer performance that rivals
traditional nail polishes. This includes vibrant and diverse color options, extended wear, chip resistance, and quick-drying
formulas. These innovations are crucial to attracting consumers who are accustomed to the performance of conventional nail
polishes. Furthermore, non-toxic nail polish brands have ventured into additional features such as water-based, odorless formulas,
and nail treatments that strengthen and nourish the nails. As a result, non-toxic nail polishes are no longer seen as a compromise
but as a superior alternative that combines safety and style.

Social Media and Influencer Marketing

The influence of social media and beauty influencers cannot be underestimated when considering the growth of the non-toxic nail
polish market. Beauty influencers, makeup artists, and bloggers play a significant role in promoting and popularizing non-toxic
beauty products, including nail polishes. Their reviews, tutorials, and endorsements reach a massive global audience, helping
consumers discover new, clean beauty brands. Social media platforms like Instagram and TikTok have also created a visual
medium for showcasing nail art and different nail polish shades, further fueling consumer interest in the non-toxic nail polish
market. This digital marketing strategy has been pivotal in reaching younger demographics and driving the market's expansion.
Regulatory Support and Stringent Safety Standards

Government regulations and safety standards have become increasingly stringent within the cosmetics and personal care
industry. Regulatory agencies in various countries have implemented guidelines and rules to ensure the safety of beauty
products. The harmful chemicals commonly found in traditional nail polishes are subject to scrutiny, and some regions have
banned or restricted their use. As a result, non-toxic nail polishes have gained prominence as a compliant and responsible choice
for both manufacturers and consumers. This regulatory support has created a level playing field for non-toxic nail polish brands,
further encouraging consumers to make the switch to safer alternatives. Additionally, certification and labeling programs have
been established to help consumers identify genuinely non-toxic products, reinforcing the market's growth.

In conclusion, the global non-toxic nail polish market's growth can be attributed to the convergence of health awareness,
consumer demand for safer beauty products, innovative product formulations, influential social media marketing, and stringent
regulatory standards. As these drivers continue to shape the beauty industry, non-toxic nail polishes are well-positioned for
sustained growth, offering a safer and stylish alternative for nail care enthusiasts worldwide.

Key Market Challenges

Product Performance and Durability

While non-toxic nail polishes have made great strides in improving their performance, some challenges remain in achieving the
same level of durability and long-lasting wear as traditional nail polishes. The absence of chemicals like formaldehyde and
toluene, which are known for their adhesive properties, can affect the longevity of non-toxic nail polish. Consumers often compare
non-toxic alternatives unfavorably to their toxic counterparts, as they may experience chipping and fading sooner. As a result, the



industry must continually invest in research and development to enhance the staying power of non-toxic nail polishes. Striking a
balance between safety and performance is crucial for attracting a broader consumer base.

Cost and Pricing Pressures

Non-toxic nail polishes, often made with safer and eco-friendly ingredients, can be more expensive to produce than conventional
nail polishes. This cost differential can pose a challenge in terms of pricing and market competitiveness. Many consumers are
willing to pay a premium for safer products, but a significant price gap between non-toxic and traditional nail polishes can still be
a deterrent for some. Manufacturers must navigate the balance between maintaining quality and safety while keeping prices
reasonable. Achieving cost efficiencies in production and distribution is crucial to staying competitive in the market.

Consumer Education and Awareness

While awareness of non-toxic nail polishes has been growing, there is still a substantial portion of consumers who remain
uninformed about the potential health risks associated with conventional nail polishes. Educating consumers about the harmful
chemicals in traditional nail polishes and the benefits of switching to non-toxic alternatives is a continuous challenge. Many
consumers may not be aware of the significance of ingredients like formaldehyde, toluene, and DBP in nail polish formulations.
Additionally, misconceptions and greenwashing in the industry can further complicate the educational process. Therefore, market
players need to invest in consumer awareness campaigns and transparent labeling to provide accurate information and
encourage the adoption of non-toxic nail polishes.

Limited Color Range and Nail Art Capabilities

Non-toxic nail polishes have historically offered a more limited range of colors and textures compared to traditional nail polishes.
The absence of certain chemicals can make it challenging to achieve certain effects, such as metallic finishes or intricate nail art
designs. This limitation can deter consumers who value variety and creativity in their nail aesthetics. Nail artists and enthusiasts
may find themselves restricted in their options when working with non-toxic nail polishes. To overcome this challenge,
manufacturers need to invest in expanding their color palettes and developing innovative formulations that allow for more diverse
nail art possibilities.

Market Fragmentation and Competition

The non-toxic nail polish market has seen a proliferation of brands and products, resulting in fragmentation and intense
competition. This can make it difficult for consumers to navigate and choose the right product. Furthermore, not all brands
maintain the same level of commitment to safety and transparency. Some companies may misrepresent their products as
non-toxic or eco-friendly, while still containing harmful chemicals. This dilutes consumer trust and can hinder the growth of
genuine non-toxic brands. Ensuring product authenticity and maintaining a competitive edge in such a crowded market is a
significant challenge. Brands must establish and communicate their unique value propositions, such as superior formulations,
ethical practices, and eco-friendly initiatives, to stand out and gain consumer loyalty.

In conclusion, the global non-toxic nail polish market, while experiencing substantial growth, faces several challenges that impact
its development. These include the need to improve product performance and durability, expand the color range and nail art
capabilities, manage pricing pressures, enhance consumer education and awareness, and address market fragmentation and
competition. Overcoming these challenges requires innovation, commitment to quality, and strategic marketing efforts to
establish non-toxic nail polishes as a safe and stylish choice for consumers worldwide. By addressing these challenges, the
industry can continue to grow and make beauty products safer for consumers and the environment.

Key Market Trends

Rise of Sustainable and Eco-Friendly Formulations

A prominent trend in the non-toxic nail polish market is the growing emphasis on sustainability and eco-friendliness. Consumers
today are not only looking for nail polishes free from harmful chemicals but are also concerned about the environmental impact of
their beauty products. This trend has led to an increase in the availability of sustainable, cruelty-free, and vegan nail polish
options. Brands are adopting eco-conscious practices, such as using recyclable packaging and reducing water usage in their
manufacturing processes. Moreover, some manufacturers are sourcing organic or natural ingredients, further aligning with the
clean beauty movement. As consumers become more eco-aware, the demand for sustainable non-toxic nail polishes is likely to
continue to rise.

Customization and Personalization



Customization and personalization have become significant trends in the non-toxic nail polish market. Many consumers seek
unique nail colors and styles that reflect their individual tastes and personalities. Brands and nail salons have responded by
offering customizable nail polish options. Some companies allow customers to create their nail polish shades by mixing various
pigments, while others offer bespoke nail art services. This trend is especially popular among millennials and Gen Z consumers,
who are keen on expressing themselves through their nail aesthetics. Personalization not only fosters a stronger emotional
connection between consumers and brands but also encourages repeat business.

Innovations in Water-Based Nail Polishes

Water-based nail polishes have gained traction as a safe and eco-friendly alternative in the non-toxic nail polish market. These
polishes are formulated without the harmful chemicals found in traditional nail polishes, making them a popular choice among
health-conscious consumers. Recent innovations in water-based nail polishes have addressed some of the challenges associated
with these products, such as quick chipping and limited color options. Manufacturers have improved the durability and wear of
water-based nail polishes, allowing them to compete more effectively with traditional formulations. Additionally, the development
of peel-off water-based nail polishes has simplified the removal process, eliminating the need for toxic nail polish removers. As
these innovations continue, water-based nail polishes are expected to gain further prominence in the market.

Transparency and Ingredient Disclosure

Transparency and ingredient disclosure have become pivotal trends in the non-toxic nail polish market. Consumers are
increasingly interested in knowing what goes into their beauty products, and this applies to nail polishes as well. Brands that
provide clear and transparent information about their formulations and ingredient sourcing are gaining trust among consumers.
Ingredient lists are becoming more accessible, and some brands have adopted third-party certifications to verify the safety and
eco-friendliness of their products. Clean beauty labels, such as "5-free," "7-free," or "10-free," clearly communicate the absence of
specific harmful chemicals, helping consumers make informed choices. This trend not only empowers consumers but also
encourages brands to prioritize ingredient safety and transparency in their formulations.

Nail Health and Wellness Focus

Another noteworthy trend in the non-toxic nail polish market is the growing emphasis on nail health and wellness. Consumers are
now more conscious of the potential damage that nail polishes, both traditional and non-toxic, can cause to their nails. In
response, brands have introduced nail treatments and fortifying products designed to enhance nail health. These products often
contain ingredients like biotin, keratin, and various vitamins to strengthen and nourish the nails. Some non-toxic nail polishes also
claim to be breathable, allowing oxygen and moisture to pass through the polish to maintain healthier nails. The wellness trend
extends to cuticle care as well, with non-toxic nail care brands offering cuticle oils and balms. This focus on nail health resonates
with consumers seeking not only aesthetic benefits but also overall well-being.

In conclusion, the global non-toxic nail polish market is evolving to meet the changing preferences and values of consumers.
Recent trends such as the rise of sustainable and eco-friendly formulations, customization and personalization, innovations in
water-based nail polishes, transparency and ingredient disclosure, and a focus on nail health and wellness are shaping the
industry. As the market continues to adapt to these trends, it is likely to expand further, offering consumers safer, more
personalized, and environmentally responsible options for nail care. This evolution is not only a response to consumer demand but
also a reflection of the broader shift towards cleaner, more sustainable beauty and wellness practices.

Segmental Insights

Finish Insights

The global non-toxic nail polish market is experiencing a notable surge in the demand for matte finish nail polishes. Matte nail
polishes are prized for their distinctive, velvety texture that lacks the traditional glossy shine. This trend is driven by a
combination of aesthetic preferences and a heightened awareness of the health and environmental concerns associated with
traditional nail polish formulations. Consumers are increasingly seeking non-toxic alternatives that offer both style and safety, and
matte finishes perfectly align with these expectations.

The popularity of matte nail polishes can be attributed to their versatility. They complement a wide range of looks, from chic and
understated to bold and dramatic. In addition, the matte finish trend reflects a broader shift in the beauty industry towards subtler
and more natural appearances. The absence of toxic chemicals in non-toxic matte nail polishes further enhances their appeal, as
consumers prioritize their well-being. As this trend continues to gain momentum, we can expect an even wider variety of



non-toxic matte finish nail polish options to hit the market, meeting the growing demand for safer and stylish nail care choices.
Sales Channel Insights

The global non-toxic nail polish market has seen a significant surge in demand through online sales channels in recent years. This
shift can be attributed to changing consumer preferences, convenience, and the widespread adoption of e-commerce platforms.
Online sales channels have become a preferred mode of purchase for non-toxic nail polish products due to their numerous
advantages.

One key factor contributing to the rising demand for non-toxic nail polish via online channels is convenience. Consumers
appreciate the ease of browsing through a wide range of product options, reading reviews, and making purchases from the
comfort of their homes. The ability to explore a variety of brands and shades, often with detailed descriptions and user-generated
content, empowers consumers to make well-informed decisions. Additionally, online channels offer the convenience of home
delivery, eliminating the need for physical store visits. As the world becomes increasingly digitized, the convenience of online
shopping has become a driving force in the market.

Furthermore, the COVID-19 pandemic has accelerated the adoption of online sales channels for non-toxic nail polish and other
beauty products. Lockdowns, social distancing measures, and health concerns led to a significant decrease in in-store shopping.
This prompted many consumers to transition to online platforms, and this shift has persisted even as restrictions eased. As a
result, non-toxic nail polish brands have invested in improving their online presence, creating user-friendly websites, and
optimizing their products for e-commerce. This trend is expected to continue to shape the non-toxic nail polish market, making
online sales channels an integral part of the industry's growth.

Regional Insights

North America has emerged as a significant driving force in the global non-toxic nail polish market, with a rising demand for safer
and eco-friendly beauty products. Several factors contribute to this surge in popularity within the region. Firstly, North American
consumers are increasingly health-conscious and eco-aware, seeking products that align with their values. The awareness of the
potential health risks associated with traditional nail polish formulations has led to a strong preference for non-toxic alternatives.
As a result, non-toxic nail polish brands that cater to these health-conscious consumers have witnessed substantial growth and
market penetration.

Another key factor behind the increasing demand in North America is the region's robust beauty and fashion industry. The United
States has a thriving beauty culture that sets trends and influences consumer choices on a global scale. With celebrities,
influencers, and beauty professionals endorsing non-toxic nail polishes, it has propelled the market's popularity and driven
consumer interest. The region's strong e-commerce infrastructure and the availability of a wide range of non-toxic nail polish
brands online further facilitate easy access to these products. As consumer preferences continue to evolve towards safer and
more eco-friendly beauty options, North America is poised to remain a vital and expanding market for non-toxic nail polish.

Key Market Players

Kose Corporation

Orly International Inc

Smith & Cult, LLC

Kure Bazaar SAS

NBY London Ltd.

Pacifica Companies

Art of Beauty Inc

Cienna Rose Limited

Butter London, LLC ]

Honeybee Gardens Inc.

Report Scope:

In this report, the Global Non-Toxic Nail Polish Market has been segmented into the following categories, in addition to the
industry trends which have also been detailed below:

?0ONon-Toxic Nail Polish Market, By Finish:

o[]Glossy



o[JMatte

o[JGlitter

o[]Others

?0Non-Toxic Nail Polish Market, By Sales Channel:
o[JHypermarket/Supermarkets

o[JRetail Stores

o[]Beauty Salon

o[]Online

o[]Others

?0Non-Toxic Nail Polish Market, By Region:
o[JNorth America

?0United States
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o[JAsia-Pacific
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Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the Global Non-Toxic Nail Polish Market.
Available Customizations:

Global Non-Toxic Nail Polish Market report with the given market data, Tech Sci Research offers customizations according to a
company's specific needs. The following customization options are available for the report:
Company Information

?0Detailed analysis and profiling of additional market players (up to five).
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