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Report description:

Retail volume sales of consumer appliances in Indonesia witnessed more robust growth in 2023, when compared to the previous
year. This was attributable to a gradual improvement in consumer purchasing power, thanks to better economic conditions,
including a decline in the core rate of inflation. However, it is worth noting that the majority of categories within consumer
appliances experienced higher pricing in 2023, compared to 2022, driven primarily by rising production costs.

Euromonitor International's Consumer Appliances in Indonesia report offers a comprehensive guide to the size and shape of the
market at a national level. It provides the latest retail sales data 2018-2022, allowing you to identify the sectors driving growth. It
identifies the leading companies, the leading brands and offers strategic analysis of key factors influencing the market - be they
new product developments, format trends or distribution issues. Forecasts to 2027 illustrate how the market is set to change.

Product coverage: Major Appliances, Small Appliances.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Consumer Appliances market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.
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Sustainability will become a more important factor in the consumer decision-making process
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Dishwashers benefit from release of affordable models and the modernisation of consumer lifestyles
Environmental and hygiene benefits provide a boost to sales
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Large cooking appliances see uptick in demand, backed by better economic conditions
Built in hobs deliver positive results, while cooker hoods see limited demand



Modena Indonesia extends its lead
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Food preparation appliances benefit from need for greater convenience

Healthy eating trend drives demand for juice extractors.

Phillips maintains its dominance
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Freestanding hobs and rice cookers continue to be essential fixtures in the typical Indonesian kitchen
Light fryers gain traction, thanks to their growing affordability and reputed health benefits
Affordable brands continue to hold sway
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Significant growth for personal care appliances, as Indonesians pay more attention to their appearance
Hair care appliances register a dynamic performance

Philips retains its dominance, despite aggressive competition from rival brands
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Indonesia?s tropical climate ensures high demand for air treatment products

Air purifiers see modest increase demand as fears over the pandemic subside
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