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The Canada Tablet PC market was valued at USD 6.41 Billion and is anticipated to project robust growth in the forecast period
with a CAGR of 11.88% during the forecast period. The Canadian tablet PC market has experienced significant evolution and
adaptation over the past decade. With a population of over 37 million people and a tech-savvy consumer base, Canada has been a
crucial arena for tablet manufacturers and developers seeking to establish a foothold in North America. In recent years, the
market has undergone notable shifts in response to changing consumer preferences, technological advancements, and the global
pandemic's impact on work and entertainment habits. This paragraph will delve into the key factors shaping the Canadian tablet
PC market, highlighting its growth drivers, challenges, and prospects.
One of the most prominent factors influencing the Canadian tablet PC market is the widespread adoption of remote work and
online education, catalyzed by the COVID-19 pandemic. As businesses and educational institutions swiftly transitioned to digital
platforms, the demand for versatile and portable devices like tablets surged. Tablets became indispensable tools for professionals
and students alike, offering the flexibility to work or study from home, coffee shops, or libraries. This trend has continued to
persist, with many Canadians recognizing the convenience and productivity-enhancing capabilities of tablet PCs. As a result,
tablet sales have experienced consistent growth, and manufacturers have responded by releasing models tailored to the needs of
remote workers and students, incorporating features such as enhanced processing power, larger displays, and improved stylus
support.
Furthermore, the Canadian tablet PC market has witnessed an influx of innovative and diverse product offerings, catering to
various consumer segments. Leading manufacturers such as Apple, Samsung, Microsoft, and Lenovo have continued to introduce
cutting-edge tablet models, ranging from high-end premium devices to more budget-friendly options. The availability of tablets in
various sizes, configurations, and price points has allowed consumers to find the perfect tablet to suit their individual needs. For
instance, professionals seeking powerful computing capabilities have gravitated toward high-performance tablets like the iPad
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Pro, while budget-conscious consumers have embraced devices like the iPad Mini or Samsung Galaxy Tab A. This wide range of
options has contributed to the market's resilience and adaptability.
Another critical factor contributing to the growth of the Canadian tablet PC market is the increasing importance of entertainment
and content consumption. Tablets have become preferred devices for streaming movies, TV shows, and online gaming, offering
immersive visuals and portability. The demand for larger tablet displays with high-resolution screens, vibrant color accuracy, and
advanced audio capabilities has surged among entertainment enthusiasts. Moreover, the integration of advanced features such as
HDR support and 5G connectivity has enhanced the overall entertainment experience on tablets, making them more appealing to
consumers looking for a versatile multimedia device. Despite the growth drivers, the Canadian tablet PC market has not been
without its challenges. One significant obstacle is the saturation of the market. With the proliferation of smartphones and the
increasing size of smartphone screens, some consumers find it difficult to justify the purchase of a tablet as a supplementary
device. Manufacturers have had to counter this challenge by continually innovating and highlighting the unique advantages of
tablets, such as their larger screens, multitasking capabilities, and enhanced productivity features.
Additionally, the competition from other portable computing devices, such as 2-in-1 laptops and convertible notebooks, has
presented a formidable challenge to tablet manufacturers. These hybrid devices offer the versatility of both a laptop and a tablet,
blurring the lines between traditional categories. Consumers often face a choice between purchasing a tablet or a 2-in-1 laptop,
depending on their specific use cases and preferences. To remain competitive, tablet manufacturers have had to adapt by
integrating features that differentiate their products, such as exceptional stylus support, lightweight designs, and long battery life.
Environmental sustainability has also become a growing concern in the Canadian tablet PC market. Consumers are increasingly
conscious of the environmental impact of their electronics purchases, leading to greater demand for eco-friendly and recyclable
materials. Manufacturers have responded by implementing sustainable practices in their production processes and designing
tablets with recyclable components. This shift towards sustainability not only aligns with consumer values but also fosters goodwill
and loyalty among environmentally conscious customers.
Looking ahead, the Canadian tablet PC market is poised for continued growth and innovation. As the digital transformation of
various industries persists, tablets will remain vital tools for professionals in fields such as healthcare, education, and creative
arts. The ongoing development of 5G networks will further enhance the connectivity and capabilities of tablets, enabling seamless
remote work and immersive augmented reality experiences. Additionally, advancements in battery technology and energy
efficiency will contribute to longer-lasting tablets with improved environmental credentials.
In conclusion, the Canadian tablet PC market has undergone significant changes in response to evolving consumer demands and
technological advancements. The COVID-19 pandemic accelerated the adoption of tablets for remote work and education, leading
to sustained growth. Innovative product offerings, entertainment capabilities, and sustainability efforts have also shaped the
market. Despite challenges posed by market saturation and competition from hybrid devices, tablet manufacturers have
demonstrated adaptability and resilience. As the market continues to evolve, tablets will remain integral to the lives of Canadians,
serving as versatile tools for work, education, and entertainment.
Key Market Drivers
Remote Work and Education
The Canadian tablet PC market has been significantly driven by the widespread adoption of remote work and online education.
The COVID-19 pandemic accelerated the shift towards digital work and learning, making tablets a crucial tool for professionals and
students alike. With businesses and educational institutions transitioning to remote operations, the demand for versatile and
portable devices like tablets surged. Canadians turned to tablets for their flexibility, allowing them to work or study from the
comfort of their homes, coffee shops, or libraries. Tablets became indispensable for professionals seeking to maintain productivity
in remote settings. They offered features like enhanced processing power, larger displays, and improved stylus support, making
them ideal for a wide range of tasks, from video conferencing to document editing. Students, too, benefited from tablets'
convenience, using them for virtual classes, e-books, and note-taking. This trend has continued even as pandemic-related
restrictions have eased, with many Canadians recognizing the value of tablet PCs in facilitating remote work and learning.
Consequently, tablet sales have experienced consistent growth, making it a driving force in the Canadian tablet PC market.
Diverse Product Offerings
Another significant driver of the Canadian tablet PC market is the diverse range of product offerings from leading manufacturers.
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Companies such as Apple, Samsung, Microsoft, and Lenovo have continually introduced innovative tablet models designed to
cater to various consumer segments. This diversity of options has allowed consumers to find the perfect tablet to suit their
specific needs and preferences. For instance, professionals seeking powerful computing capabilities have gravitated towards
high-performance tablets like the iPad Pro or Microsoft Surface Pro. These tablets offer features such as robust processing power,
exceptional graphics, and multitasking capabilities, making them ideal for demanding workloads. On the other hand,
budget-conscious consumers have embraced more affordable options like the iPad Mini or Samsung Galaxy Tab A, providing
excellent value for everyday tasks and entertainment. Furthermore, manufacturers have paid close attention to design, form
factor, and features, creating a broad spectrum of tablets ranging from sleek and lightweight models to rugged, enterprise-grade
devices. This diversity of product offerings has contributed to the market's resilience and adaptability, ensuring there is a tablet
for every consumer's unique requirement.
Entertainment and Content Consumption
Entertainment and content consumption have played a pivotal role in driving the Canadian tablet PC market. Tablets have
become the preferred choice for streaming movies, TV shows, and online gaming. The combination of larger displays,
high-resolution screens, vibrant color accuracy, and advanced audio capabilities has made tablets ideal for delivering an
immersive entertainment experience. Tablets have also benefited from the trend of content creators and digital artists using them
for creative work. Many tablet models now support stylus input, allowing artists, designers, and illustrators to use tablets as digital
canvases. The availability of apps and software designed for creative professionals further enhances tablets' appeal in this regard.
Moreover, the integration of advanced features such as HDR support and 5G connectivity has elevated the overall entertainment
experience on tablets, making them more attractive to consumers seeking a versatile multimedia device. As a result,
entertainment-driven demand remains a significant driver of the Canadian tablet PC market.
Sustainability and Eco-Friendly Practices
Environmental sustainability has emerged as a notable driver in the Canadian tablet PC market. With increasing awareness of the
environmental impact of consumer electronics, consumers are actively seeking eco-friendly and recyclable products. This has
prompted tablet manufacturers to adopt sustainable practices in their production processes and design tablets with
environmentally conscious features. Manufacturers have been working to reduce their carbon footprint by using recycled
materials in tablet construction, implementing energy-efficient components, and optimizing manufacturing processes to minimize
waste. Additionally, some companies offer recycling programs, encouraging consumers to return their old tablets for proper
disposal or refurbishment. This shift towards sustainability aligns with the values of eco-conscious consumers, fostering goodwill
and brand loyalty. As environmental concerns continue to grow, tablet manufacturers in Canada are expected to further prioritize
sustainability in their product development, making it a driving force for both industry and consumer-driven change in the market.
Key Market Challenges
Saturation and Competition
One of the prominent challenges facing the Canadian tablet PC market is saturation and intense competition. As tablets have
become more ubiquitous and smartphones have increased in size, consumers often question the need for a dedicated tablet
device. This challenge is compounded by the fact that many consumers already own a tablet or have access to one within their
households, reducing the incentive to purchase additional tablets. The saturation issue is further exacerbated by the increasing
competition from alternative portable computing devices, particularly 2-in-1 laptops, and convertible notebooks. These hybrid
devices offer the best of both worlds by combining the functionalities of a tablet and a traditional laptop in a single device.
Consumers are presented with a choice between purchasing a standalone tablet or investing in a 2-in-1 laptop, depending on their
specific use cases and preferences. 2-in-1 laptops often boast powerful processors, detachable or flexible keyboards, and a range
of productivity features, making them compelling alternatives to traditional tablets. This competition forces tablet manufacturers
to continually innovate and find ways to differentiate their products from 2-in-1 laptops and other portable devices. While some
consumers may still prefer the simplicity and portability of tablets, convincing them to invest in a dedicated tablet remains a
challenge in the face of robust hybrid alternatives.
Consumer Device Consolidation
Another significant challenge for the Canadian tablet PC market is the trend of device consolidation among consumers. As
technology advances, consumers are increasingly seeking versatile, all-in-one devices that can fulfill multiple needs rather than
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investing in multiple specialized devices. Smartphones have evolved to offer larger screens, improved processing power, and
enhanced productivity features, blurring the lines between traditional tablets and smartphones. Many consumers find that their
smartphones are sufficient for tasks that were once the domain of tablets, such as web browsing, email, and casual gaming. This
device consolidation trend reduces the perceived need for a separate tablet. Furthermore, the rise of larger-screen smartphones,
commonly referred to as "phablets," has enabled consumers to perform tasks that previously required a tablet's larger display.
The convenience of carrying a single device that can handle both communication and entertainment needs has driven some
consumers to forgo purchasing a tablet altogether.
Key Market Trends
Hybrid Tablet-Laptop Devices
One prominent trend in the Canadian tablet PC market is the increasing popularity of hybrid devices that blur the line between
tablets and laptops. These 2-in-1 devices, often referred to as convertible laptops or detachable, offer the versatility of both a
tablet and a traditional laptop in a single package. This trend has gained traction as consumers seek devices that can seamlessly
adapt to various use cases. Hybrid tablet-laptop devices typically feature a detachable or flip-around keyboard, touchscreens, and
stylus support. They offer the convenience of traditional laptops for tasks like content creation, document editing, and
multitasking, while also providing the portability and touch functionality of tablets for entertainment and casual use.
In response to this trend, manufacturers have introduced a range of hybrid tablet-laptop models in the Canadian market. Brands
like Microsoft's Surface series, Lenovo's Yoga lineup, and HP's Spectre x360 have gained popularity for their versatile designs and
performance capabilities. These devices cater to professionals, students, and consumers looking for a single device that can
handle both work and leisure activities. While this trend may pose a challenge to the traditional tablet market, it also presents
opportunities for innovation and differentiation. Tablet manufacturers are adapting by enhancing their tablet offerings with
features like detachable keyboards and improved stylus support, ensuring that they remain competitive in a market where
versatility and productivity are paramount.
Focus on High-Performance Tablets
Another significant trend in the Canadian tablet PC market is the growing demand for high-performance tablets. This trend has
been driven by professionals, creatives, and enthusiasts who require tablets with exceptional processing power, advanced
graphics capabilities, and multitasking capabilities. These high-performance tablets are designed to handle demanding tasks such
as video editing, 3D modelling, graphic design, and data analysis. They often feature powerful processors, ample RAM, dedicated
graphics cards, and high-resolution displays with colour accuracy. In addition, some high-end tablets offer support for stylus input,
making them appealing to digital artists, architects, and designers.
Apple's iPad Pro, Microsoft's Surface Pro, and Samsung's Galaxy Tab S7 are examples of tablets that have successfully catered to
the high-performance segment of the market. These tablets are often marketed as laptop replacements, targeting professionals
and creatives who need a portable device that can handle resource-intensive applications. This trend reflects the evolving role of
tablets as productivity tools, expanding their use beyond entertainment and content consumption. As more professionals and
creatives recognize the potential of high-performance tablets, manufacturers are likely to continue investing in this segment by
pushing the boundaries of tablet technology and performance.
Enhanced Connectivity and 5G Integration
Connectivity has become a key focus in the Canadian tablet PC market, with an increasing emphasis on 5G integration and
enhanced wireless capabilities. As consumers rely on tablets for remote work, online learning, and entertainment, the need for
fast and reliable internet connectivity has grown. Tablet manufacturers are responding to this trend by incorporating 5G
technology into their devices. 5G-enabled tablets offer significantly faster internet speeds, low latency, and improved network
reliability. This is particularly important for video conferencing, cloud-based applications, and streaming high-definition content.
In addition to 5G, manufacturers are also enhancing Wi-Fi capabilities by adopting the latest Wi-Fi 6 (802.11ax) standards. Wi-Fi 6
offers improved performance, better coverage, and increased capacity, ensuring a seamless online experience for tablet users,
even in crowded environments. The integration of 5G and advanced Wi-Fi technologies not only enhances connectivity but also
opens new possibilities for cloud-based services, augmented reality (AR), and virtual reality (VR) applications on tablets. This trend
aligns with the broader shift towards a more connected and data-driven world, where tablets play a central role in facilitating
communication and collaboration.
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Segmental Insights
Distribution Channel Insights
Based on distribution channel, the offline segment emerges as the predominant segment in the Canada Tablet PC market,
exhibiting unwavering dominance projected throughout the forecast period. The offline segment encompasses a vast network of
brick-and-mortar retail outlets, including electronics stores, department stores, and specialized tech retailers, which have long
been trusted hubs for consumers seeking hands-on experiences with tablet devices before making their purchase decisions. This
tangible interaction provides customers with the opportunity to test features, assess build quality, and seek personalized
recommendations from knowledgeable sales associates. Additionally, the offline channel caters to a diverse consumer base, from
tech enthusiasts to first-time buyers, ensuring a wide-reaching market presence. Despite the growth of e-commerce, the
reliability, accessibility, and immersive shopping experience offered by offline retailers continue to solidify their dominant position
in the Canadian Tablet PC market, reinforcing their significance in the industry's distribution landscape.
End User Insights
Based on end user, the commercial segment in the Canada Tablet PC market emerges as a formidable frontrunner, exerting its
dominance and shaping the market's trajectory throughout the forecast period. The commercial sector encompasses a wide array
of businesses, ranging from small enterprises to large corporations, educational institutions, healthcare providers, and
government agencies. Tablets have become indispensable tools in these domains, facilitating enhanced productivity, efficient
communication, and seamless access to vital data and applications. The versatility of tablet PCs, which cater to tasks like digital
documentation, presentations, inventory management, and mobile point-of-sale operations, has made them indispensable in
various commercial settings. Furthermore, the growing emphasis on mobility, coupled with the need for agile, remote work
solutions in a post-pandemic world, amplifies the significance of tablets in the commercial landscape. As a result, the commercial
segment's steadfast demand for tablet PCs cements its leading position and profoundly influences the market's evolution, making
it a key driver of innovation and growth in the Canadian Tablet PC market.
Regional Insights
The Ontario Region in Canada has indisputably carved out a commanding presence within the country's Tablet PC market. As the
most populous province and home to major urban centers like Toronto, Ontario has consistently been at the forefront of
technology adoption and innovation. The demand for Tablet PCs in Ontario is driven by a diverse range of consumers,
professionals, and students who recognize the versatility and convenience these devices offer. In urban hubs like Toronto, tablets
have become indispensable tools for on-the-go productivity, content consumption, and entertainment. The region's robust tech
ecosystem, which includes numerous tech companies, startups, and educational institutions, fosters an environment where tablet
adoption is not just prevalent but also integral to daily life. This influence extends to various sectors, from education to
healthcare, where tablets are used for teaching, patient care, and data management. Ontario's prominent position in the Tablet
PC market is a testament to its tech-savvy population and its role as a trendsetter, often setting the pace for tablet adoption and
innovation trends in Canada.
Key Market Players
Apple Canada Inc.
Samsung Electronics Canada Inc.
Huawei Technologies Canada Co., Ltd.
Amazon.com.ca, Inc.
Lenovo (Canada) Inc.
Acer Incorporated
ASUSTek Computer Inc.
TCL Technology Group Corporation
Alcatel-Lucent Canada Inc.
Prestigio International Ltd.
Report Scope:
In this report, the Canada Tablet PC market has been segmented into the following categories, in addition to the industry trends
which have also been detailed below:
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?	Canada Tablet PC Market, By Operating System:
o	Android
o	iOS
o	Windows
?	Canada Tablet PC Market, By Distribution Channel:
o	Offline
o	Online
?	Canada Tablet PC Market, By End User:
o	Consumer
o	Commercial
?	Canada Tablet PC Market, By Region:
o	Quebec
o	Ontario
o	Alberta
o	British Columbia
o	Saskatchewan & Manitoba
o	Rest of Canada
Competitive Landscape
Company Profiles: Detailed analysis of the major companies present in the Canada Tablet PC Market.
Available Customizations:
Canada Tablet PC market report with the given market data, Tech Sci Research offers customizations according to a company's
specific needs. The following customization options are available for the report:
Company Information
?	Detailed analysis and profiling of additional market players (up to five).

Table of Contents:

1.	Product Overview
1.1.	Market Definition
1.2.	Scope of the Market
1.2.1.	Markets Covered
1.2.2.	Years Considered for Study
1.2.3.	Key Market Segmentations 
2.	Research Methodology
2.1.	Objective of the Study
2.2.	Baseline Methodology
2.3.	Key Industry Partners
2.4.	Major Association and Secondary Sources
2.5.	Forecasting Methodology
2.6.	Data Triangulation & Validation
2.7.	Assumptions and Limitations
3.	Executive Summary
4.	Impact of COVID-19 on Canada Tablet PC Market
5.	Voice of Customer
6.	Canada Tablet PC Market Overview
7.	Canada Tablet PC Market Outlook
7.1.	Market Size & Forecast
7.1.1.	By Value

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 6/11



7.2.	Market Share & Forecast
7.2.1.	By Operating System (Android, iOS, and Windows)
7.2.2.	By Distribution Channel (Offline, Online)
7.2.3.	By End User (Consumer, Commercial)
7.2.4.	By Region (Quebec, Ontario, Alberta, British Columbia, Saskatchewan & Manitoba, Rest of Canada)
7.3.	By Company (2022)
7.4.	Market Map
8.	Quebec Region Canada Tablet PC Market Outlook
8.1.	Market Size & Forecast
8.1.1.	By Value
8.2.	Market Share & Forecast
8.2.1.	By Operating System
8.2.2.	By Distribution Channel
8.2.3.	By End User
9.	Ontario Region Canada Tablet PC Market Outlook
9.1.	Market Size & Forecast
9.1.1.	By Value
9.2.	Market Share & Forecast
9.2.1.	By Operating System
9.2.2.	By Distribution Channel
9.2.3.	By End User
10.	Alberta Region Canada Tablet PC Market Outlook
10.1.	Market Size & Forecast
10.1.1.	By Value
10.2.	Market Share & Forecast
10.2.1.	By Operating System
10.2.2.	By Distribution Channel
10.2.3.	By End User
11.	British Columbia Region Canada Tablet PC Market Outlook
11.1.	Market Size & Forecast
11.1.1.	By Value
11.2.	Market Share & Forecast
11.2.1.	By Operating System
11.2.2.	By Distribution Channel
11.2.3.	By End User
12.	Saskatchewan & Manitoba Region Canada Tablet PC Market Outlook
12.1.	Market Size & Forecast
12.1.1.	By Value
12.2.	Market Share & Forecast
12.2.1.	By Operating System
12.2.2.	By Distribution Channel
12.2.3.	By End User
13.	Market Dynamics
13.1.	Drivers
13.2.	Challenges
14.	Market Trends and Developments
15.	Company Profiles

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 7/11



15.1.	Apple Canada Inc.
15.1.1.	Business Overview
15.1.2.	Key Financials & Revenue
15.1.3.	Key Contact Person
15.1.4.	Headquarters Address
15.1.5.	Key Product/Service Offered
15.2.	Samsung Electronics Canada Inc.
15.2.1.	Business Overview
15.2.2.	Key Financials & Revenue
15.2.3.	Key Contact Person
15.2.4.	Headquarters Address
15.2.5.	Key Product/Service Offered
15.3.	Huawei Technologies Canada Co., Ltd.
15.3.1.	Business Overview
15.3.2.	Key Financials & Revenue
15.3.3.	Key Contact Person
15.3.4.	Headquarters Address
15.3.5.	Key Product/Service Offered
15.4.	Amazon.com.ca, Inc.
15.4.1.	Business Overview
15.4.2.	Key Financials & Revenue
15.4.3.	Key Contact Person
15.4.4.	Headquarters Address
15.4.5.	Key Product/Service Offered
15.5.	Lenovo (Canada) Inc.
15.5.1.	Business Overview
15.5.2.	Key Financials & Revenue
15.5.3.	Key Contact Person
15.5.4.	Headquarters Address
15.5.5.	Key Product/Service Offered
15.6.	Acer Incorporated
15.6.1.	Business Overview
15.6.2.	Key Financials & Revenue
15.6.3.	Key Contact Person
15.6.4.	Headquarters Address
15.6.5.	Key Product/Service Offered
15.7.	ASUSTek Computer Inc.
15.7.1.	Business Overview
15.7.2.	Key Financials & Revenue
15.7.3.	Key Contact Person
15.7.4.	Headquarters Address
15.7.5.	Key Product/Service Offered
15.8.	TCL Technology Group Corporation
15.8.1.	Business Overview
15.8.2.	Key Financials & Revenue
15.8.3.	Key Contact Person
15.8.4.	Headquarters Address

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 8/11



15.8.5.	Key Product/Service Offered
15.9.	Alcatel-Lucent S.A.
15.9.1.	Business Overview
15.9.2.	Key Financials & Revenue
15.9.3.	Key Contact Person
15.9.4.	Headquarters Address
15.9.5.	Key Product/Service Offered
15.10.	Prestigio International Ltd.
15.10.1.	Business Overview
15.10.2.	Key Financials & Revenue
15.10.3.	Key Contact Person
15.10.4.	Headquarters Address
15.10.5.	Key Product/Service Offered
16.	Strategic Recommendations
17.	About Us & Disclaimer

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 9/11



Canada Tablet PC Market Segmented by Operating System (Android, iOS, and
Windows), By Distribution Channel (Offline, Online), By End User (Consumer,

Commercial), By Region, Competition, Forecast and Opportunities, 2018-2028F

Market Report | 2023-11-07 | 88 pages | TechSci Research

To place an Order with Scotts International:
	    - Print this form 
	    - Complete the relevant blank fields and sign
	    - Send as a scanned email to support@scotts-international.com

ORDER FORM: 

Select license License Price
Single User License $3500.00
Multi-User License $4500.00
Custom Research License $7500.00

VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
	** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone*

First Name* Last Name*

Job title*

Company Name* EU Vat / Tax ID / NIP number*

Address* City*

Zip Code* Country*

Date 2026-03-10

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 10/11



Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 11/11


