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Market Outlook

According to the report by Expert Market Research (EMR), the Australia and New Zealand food flavors and enhancers market is
projected to grow at a CAGR of 5.10% between 2024 and 2032. Aided by the burgeoning food and beverage industry, changing
consumer preferences, and the integration of multicultural cuisines into the region's gastronomic scene, the market is expected to
grow significantly by 2032.

Food flavors and enhancers are crucial components in food preparation and processing, ensuring that food items not only
resonate with the preferred taste but are also consistent in flavor across different batches. They are utilised across a plethora of
products ranging from confectionery, beverages, snacks to even dairy and meat products.

The culinary landscape of Australia and New Zealand has seen a significant metamorphosis in recent times. With globalisation and
increased international travel, there's been an influx of diverse flavors from around the world. This has fuelled the demand for
authentic and innovative flavors and enhancers to cater to this multicultural palate, propelling the Australia and New Zealand food
flavors and enhancers market growth.

Additionally, health-conscious consumers in these regions are pivoting towards clean labels and natural ingredients. This shift has
bolstered the demand for natural food flavors and enhancers sourced from fruits, vegetables, and herbs. Market players are thus
continually innovating and expanding their portfolios to include organic, non-GMO, and allergen-free flavoring agents.

The burgeoning beverage industry in Australia and New Zealand also lends impetus to the Australia and New Zealand food flavors
and enhancers market size. With the rise in popularity of functional drinks, flavoured waters, and non-alcoholic beverages,
manufacturers are keen on leveraging unique and exotic flavors to differentiate their products in a saturated market.
Furthermore, the convenience food sector, characterised by ready-to-eat meals, instant noodles, and snacks, heavily relies on
flavor enhancers to preserve taste and enhance the overall eating experience. The steady growth in this sector is thus a
significant factor propelling the Australia and New Zealand food flavors and enhancers market demand.

On the innovation front, the integration of technology is proving to be a game-changer. Techniques like solid-state fermentation



are being employed to produce natural flavors and enhancers sustainably. Additionally, the focus is shifting towards sustainable
sourcing and production practices, keeping in line with global environmental and ethical standards.

Indigenous flavors, native to Australia and New Zealand, are now being integrated into contemporary dishes. Ingredients like the
macadamia nut, Manuka honey, and kawakawa are not just limited to traditional recipes but are making their way into gourmet
cuisines, desserts, and beverages. This trend is leading to a surge in demand for such indigenous and unique flavors in the New
Zealand food flavors and enhancers market.

Market Segmentation []

The market can be divided based on type, application, and region.

Market Breakup by Type

-[JFood Flavor

o[JNatural Flavor

o[]Synthetic Flavor

o[JNature Identical Flavoring

-[JFlavour Enhancers

Market Breakup by Application

-ODairy

-[Bakery and Confectionery

-JSavoury Snack

-JSoups, Pastas, and Noodles

-OMeat

-(IBeverage

-[JOthers

Market Breakup by Region

-JAustralia

-ONew Zealand

Competitive Landscape

The EMR report looks into the market shares, plant turnarounds, capacities, investments, and mergers and acquisitions, among
other major developments, of the leading companies operating in the Australia and New Zealand food flavors and enhancers
market. Some of the major players explored in the report by Expert Market Research are as follows:

-[International Flavors & Fragrances Inc.

-OKerry Group plc

-(jGivaudan International SA

-Sensient Technologies Corporation

-[JFirmenich SA

-JTakasago International Corporation

-Cargill, Incorporated

-JSymrise Group

-(The Product Makers (TPM)

-[Key Food Solutions

-[JOthers

About Us

Acquire unparalleled access to critical industry insights with our comprehensive market research reports, meticulously prepared
by a team of seasoned experts. These reports are designed to equip decision-makers with an in-depth understanding of prevailing
market trends, competitive landscapes, and growth opportunities.

Our high-quality, data-driven analysis provide the essential framework for organisations seeking to make informed and strategic
decisions in an increasingly complex and rapidly evolving business environment. By investing in our market research reports, you
can ensure your organisation remains agile, proactive, and poised for success in today's competitive market.



Don't miss the opportunity to elevate your business intelligence and strenghten your strategic planning. Secure your
organisation's future success by acquiring one of our Expert Market Research reports today.

*We at Expert Market Research always strive to provide you with the latest information. The numbers in the article are only
indicative and may be different from the actual report.

Table of Contents:

(=Y

Preface
Report Coverage - Key Segmentation and Scope
Report Description
3.1 Market Definition and Outlook
3.2 Properties and Applications
3.3 Market Analysis
3.4 Key Players
Key Assumptions
5 Executive Summary
5.1 Overview
5.2 Key Drivers
5.3 Key Developments
5.4 Competitive Structure
5.5 Key Industrial Trends
Market Snapshot
Opportunities and Challenges in the Market
8 Global Food Flavors and Enhancers Market Overview
8.1 Key Industry Highlights
8.2 Global Food Flavors and Enhancers Historical Market (2018-2023)
8.3 Global Food Flavors and Enhancers Market Forecast (2024-2032)
8.4 Global Food Flavors and Enhancers Market Share by Region
8.4.1 North America
8.4.2 Europe
8.4.3 Asia Pacific
8.4.4 Latin America
8.4.5 Middle East and Africa
9 Australia and New Zealand Food Flavors and Enhancers Market Overview
9.1 Key Industry Highlights
9.2 Australia and New Zealand Food Flavors and Enhancers Historical Market (2018-2023)
9.3 Australia and New Zealand Food Flavors and Enhancers Market Forecast (2024-2032)
10 Australia and New Zealand Food Flavors and Enhancers Market by Type
10.1 Food Flavor
10.1.1 Historical Trend (2018-2023)
10.1.2 Forecast Trend (2024-2032)
10.1.3 Breakup by Type
10.1.3.1 Natural Flavor
10.1.3.2 Synthetic Flavor
10.1.3.3 Nature Identical Flavoring
10.2 Flavor Enhancers

w N

S

~N O



10.2.1 Historical Trend (2018-2023)
10.2.2 Forecast Trend (2024-2032)
11 Australia and New Zealand Food Flavors and Enhancers Market by Application
11.1 Dairy
11.1.1 Historical Trend (2018-2023)
11.1.2 Forecast Trend (2024-2032)
11.2 Bakery and Confectionery
11.2.1 Historical Trend (2018-2023)
11.2.2 Forecast Trend (2024-2032)
11.3 Savoury Snack
11.3.1 Historical Trend (2018-2023)
11.3.2 Forecast Trend (2024-2032)
11.4 Soups, Pastas, and Noodles
11.4.1 Historical Trend (2018-2023)
11.4.2 Forecast Trend (2024-2032)
11.5 Meat
11.5.1 Historical Trend (2018-2023)
11.5.2 Forecast Trend (2024-2032)
11.6 Beverage
11.6.1 Historical Trend (2018-2023)
11.6.2 Forecast Trend (2024-2032)
11.7 Others
12 Australia and New Zealand Food Flavors and Enhancers Market by Region
12.1 Australia
12.1.1 Historical Trend (2018-2023)
12.1.2 Forecast Trend (2024-2032)
12.2 New Zealand
12.2.1 Historical Trend (2018-2023)
12.2.2 Forecast Trend (2024-2032)
13 Market Dynamics
13.1 SWOT Analysis
13.1.1 Strengths
13.1.2 Weaknesses
13.1.3 Opportunities
13.1.4 Threats
13.2 Porter's Five Forces Analysis
13.2.1 Supplier's Power
13.2.2 Buyer's Power
13.2.3 Threat of New Entrants
13.2.4 Degree of Rivalry
13.2.5 Threat of Substitutes
13.3 Key Indicators for Demand
13.4 Key Indicators for Price
14 Competitive Landscape
14.1 Market Structure
14.2 Company Profiles
14.2.1 International Flavors & Fragrances Inc.



14.2.1.1 Company Overview
14.2.1.2 Product Portfolio
14.2.1.3 Demographic Reach and Achievements
14.2.1.4 Certifications
14.2.2 Kerry Group plc
14.2.2.1 Company Overview
14.2.2.2 Product Portfolio
14.2.2.3 Demographic Reach and Achievements
14.2.2.4 Certifications
14.2.3 Givaudan International SA
14.2.3.1 Company Overview
14.2.3.2 Product Portfolio
14.2.3.3 Demographic Reach and Achievements
14.2.3.4 Certifications
14.2.4 Sensient Technologies Corporation
14.2.4.1 Company Overview
14.2.4.2 Product Portfolio
14.2.4.3 Demographic Reach and Achievements
14.2.4.4 Certifications
14.2.5 Firmenich SA
14.2.5.1 Company Overview
14.2.5.2 Product Portfolio
14.2.5.3 Demographic Reach and Achievements
14.2.5.4 Certifications
14.2.6 Takasago International Corporation
14.2.6.1 Company Overview
14.2.6.2 Product Portfolio
14.2.6.3 Demographic Reach and Achievements
14.2.6.4 Certifications
14.2.7 Cargill, Incorporated
14.2.7.1 Company Overview
14.2.7.2 Product Portfolio
14.2.7.3 Demographic Reach and Achievements
14.2.7.4 Certifications
14.2.8 Symrise Group
14.2.8.1 Company Overview
14.2.8.2 Product Portfolio
14.2.8.3 Demographic Reach and Achievements
14.2.8.4 Certifications
14.2.9 The Product Makers (TPM)
14.2.9.1 Company Overview
14.2.9.2 Product Portfolio
14.2.9.3 Demographic Reach and Achievements
14.2.9.4 Certifications
14.2.10 Key Food Solutions
14.2.10.1 Company Overview
14.2.10.2 Product Portfolio



14.2.10.3 Demographic Reach and Achievements
14.2.10.4 Certifications
14.2.11 Others
15 Key Trends and Developments in the Market

List of Key Figures and Tables

Global Food Flavors and Enhancers Market: Key Industry Highlights, 2018 and 2032

Australia and New Zealand Food Flavors and Enhancers Market: Key Industry Highlights, 2018 and 2032

Australia and New Zealand Food Flavors and Enhancers Historical Market: Breakup by Type (USD Million), 2018-2023
Australia and New Zealand Food Flavors and Enhancers Market Forecast: Breakup by Type (USD Million), 2024-2032
Australia and New Zealand Food Flavors and Enhancers Historical Market: Breakup by Application (USD Million), 2018-2023
Australia and New Zealand Food Flavors and Enhancers Market Forecast: Breakup by Application (USD Million), 2024-2032
Australia and New Zealand Food Flavors and Enhancers Historical Market: Breakup by Region (USD Million), 2018-2023
Australia and New Zealand Food Flavors and Enhancers Market Forecast: Breakup by Region (USD Million), 2024-2032
Australia and New Zealand Food Flavors and Enhancers Market Structure

© O~ R WwN e



SCOTTS

INTERNATIONAL

Australia and New Zealand Food Flavors and Enhancers Market Report and Forecast
2024-2032

Market Report | 2023-11-10 | 184 pages | EMR Inc.

To place an Order with Scotts International:

0 - Printthis form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $2999.00
Five User License $3999.00
Corporate License $4999.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|

Address* City* | |
Zip Codex Country* | |
Date [2026-03-16 |

Signature



Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 8/8




