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Report description:

MarketsandMarkets forecasts that the B2B digital payment market size is projected to grow from USD 4.2 billion in 2023 to USD
8.2 billion by 2028, at a CAGR of 14.3% during the forecast period. The COVID-19 pandemic accelerated the adoption of digital
payment methods as remote work and social distancing became the norm. Many businesses shifted their focus to digital
operations, including payments, to ensure continuity during challenging times.

"By Vertical, Healthcare segment is expected to grow with the highest CAGR during the forecast period."

The healthcare industry is implementing and adopting new technologies to provide improved services to patients. Organizations in
this industry require efficient digital payment technologies to streamline their operations and enhance customer experience.
Digital payment solutions are being increasingly adopted by healthcare providers, as they help simplify the billing process and
provide multiple modes of payment. The rise in healthcare insurance compels organizations in this vertical to digitize their
existing payment process. Increase in healthcare spending and rapid deployment of new technologies are key factors contributing
to the demand for B2B digital payment solutions in the healthcare industry.

"By Offering, the payment infrastructure segment is expected to hold the largest market size during the forecast period."
Payment infrastructure in the B2B (business-to-business) payment solutions market refers to the underlying framework and
technology that enables the secure, efficient, and seamless transfer of funds between businesses. B2B payment solutions aim to
simplify and automate the payment process for businesses, streamlining financial transactions and reducing manual intervention.
The payment infrastructure plays a crucial role in facilitating these transactions. The payment infrastructure segment of the B2B
digital payment market has been classified into payment gateway, payment processors, mobile payment applications, and other
solutions such as point-of-sale (POS), and cryptocurrencies platform. Payment gateway and payment processors are the most



widely demanded solutions among merchants.

"Asia Pacific is expected to grow with the highest CAGR during the forecast period."

The B2B digital payment market in the Asia Pacific region has undergone significant transformation in recent years. Asia Pacific
consumers prefer equal measures of seamless security in all aspects of their digital payment transactions. The growing retail
market in the region has enabled global payment processing solution providers to focus more on this region for providing
advanced solutions. The region has some growing economies, such as China, India, Indonesia, and Malaysia, where a large
number of transactions are done via mobile on a daily basis. This has also forced the respective governments to focus on ease of
payment methods for consumers. B2B digital payment solutions have been embraced by businesses, including electronic
invoicing and funds transfer, as part of the ongoing digital transformation. E-commerce growth has been a major driver, with
online marketplaces and cross-border trade fueling demand for streamlined B2B transactions.

Breakdown of primaries

The study contains insights from various industry experts, from solution vendors to Tier 1 companies. The break-up of the
primaries is as follows:

-0By Company: Tier 1-20%, Tier 2-25%, and Tier 3-55%

-[By Designation: C-Level Executives-40%, Director Level-33%, and Others-27%

-[By Region: North America-32%, Europe-38%, APAC-18%, RoW-12%

The major players in the B2B digital payment market PayPal (US), Fiserv (US), FIS (US), Global Payments (US), ACl Worldwide (US),
Block (US), MasterCard (US), Visa (US), Payoneer (US), Stripe (US), Helcim (Canada), Payset (UK), Paytm (India), Razorpay (India),
Rapyd (UK), Stax (US), EBANX (Brazil), Ramp (US), HighRadius (US), MatchMove (US), BharatPe (India), Juspay (India), Ripple (US),
Terra (South Korea), Lolli (US), Paystand (US). These players have adopted various growth strategies, such as partnerships,
agreements and collaborations, new product launches, product enhancements, and acquisitions to expand their footprint in the
B2B digital payment market.

Research Coverage

The report segments the global B2B digital payment market by offering into two categories: solutions and services. By transaction
type, the B2B digital payment market is divided into two categories: domestic and cross border. By payment method, the B2B
digital payment market is divided into three major categories: credit card/debit card/virtual card, digital wallets, and other
payment methods. By vertical, the B2B digital payment market has been classified into BFSI, IT and ITES, retail and e-commerce,
healthcare, transportation and logistics, travel and hospitality, media and entertainment, and other verticals (education, media,
and entertainment). By region, the market has been segmented into North America, Europe, APAC, MEA, and Latin America.

Key benefits of the report

The report would help the market leaders/new entrants in this market with information on the closest approximations of the
revenue numbers for the overall B2B digital payment market and the subsegments. This report would help stakeholders
understand the competitive landscape and gain insights to better position their businesses and plan suitable go-to-market
strategies. The report would help stakeholders understand the pulse of the market and provide them with information on the key
market drivers, restraints, challenges, and opportunities.

The report provides insights on the following pointers:

Analysis of key drivers (Increasing digital transformation across industries, High proliferation of smartphones enabling
mCommerce growth, Rise of eCommerce and adoption of embedded payment system, Rise in the adoption of contactless
payments, Increase in the adoption of real-time payments), restraints (Lack of global standards for cross-border payments,
complexity of processes), opportunities (Rapid decline in unbanked population across the globe, Gradual adoption of
Open-Banking APIs, Progressive changes in regulatory frameworks, Rise in cross-border payments, Collaboration between banks
and fintech institutions to leverage customer experience), and challenges (Fragmented regional regulatory landscape, Fraud, and
security concerns) influencing the growth of the B2B digital payment market.



-] Product Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and new
product & service launches in the B2B digital payment market.

-OMarket Development: Comprehensive information about lucrative markets - the report analyses the B2B digital payment market
across varied regions.

-OMarket Diversification: Exhaustive information about new products & services, untapped geographies, recent developments, and
investments in the B2B digital payment market.

Competitive Assessment: In-depth assessment of market shares, growth strategies, and service offerings of leading players PayPal
(US), Fiserv (US), FIS (US), Global Payments (US), ACI Worldwide (US), Block (US), MasterCard (US), Visa (US), Payoneer (US),
Stripe (US), Helcim (Canada), Payset (UK), Paytm (India), Razorpay (India), Rapyd (UK), Stax (US), EBANX (Brazil), Ramp (US),
HighRadius (US), MatchMove (US), BharatPe (India), Juspay (India), Ripple (US), Terra (South Korea), Lolli (US), Paystand (US).

Table of Contents:

10INTRODUCTION[27

1.1[JSTUDY OBJECTIVES[J27

1.2JMARKET DEFINITION[]28

1.3[STUDY SCOPE[]28

1.3.1JMARKET SEGMENTATION[]28

1.3.2[JREGIONAL SCOPE[]29

1.3.30INCLUSIONS AND EXCLUSIONS[]29

1.3.4[JYEARS CONSIDERED[]30

1.4JCURRENCY CONSIDERED[]30

TABLE 1[JUSD EXCHANGE RATES, 2020-2022[]30
1.5[STAKEHOLDERS[J31

1.6[JRECESSION IMPACT[]31

2[JRESEARCH METHODOLOGY[]32

2.1JRESEARCH DATA[]32

FIGURE 1[]B2B DIGITAL PAYMENT MARKET: RESEARCH DESIGN[]32
2.1.1[]SECONDARY DATA[]33

2.1.1.1Secondary sources[]33

2.1.2[JPRIMARY DATA[]33

2.1.2.1(Primary interviews with experts[j34

2.1.2.2[IBreakdown of primary profiles(j34

2.1.2.3[Primary sources[]35

2.1.2.4Key industry insights[]35

2.2[JMARKET SIZE ESTIMATION[]36

FIGURE 2[JKEY STEPS FOLLOWED TO ESTIMATE MARKET SIZE[]36
FIGURE 3[JMARKET SIZE ESTIMATION METHODOLOGY, APPROACH 1: SUPPLY-SIDE ANALYSIS OF REVENUE GENERATED THROUGH
SALES OF DIGITAL PAYMENT PLATFORMS AND SERVICES[]37
2.2.1JBOTTOM-UP APPROACH[]37

FIGURE 4[JBOTTOM-UP APPROACH[]38

FIGURE 5[JMARKET SIZE ESTIMATION METHODOLOGY - APPROACH 1, BOTTOM-UP (SUPPLY SIDE): COLLECTIVE REVENUE OF B2B
DIGITAL PAYMENT VENDORS[]38

2.2.2[JTOP-DOWN APPROACH[]38



FIGURE 6[JTOP-DOWN APPROACH[]39

2.2.3[]B2B DIGITAL PAYMENT MARKET ESTIMATION: DEMAND-SIDE ANALYSIS[]39

FIGURE 7[JMARKET SIZE ESTIMATION METHODOLOGY: DEMAND-SIDE ANALYSIS[139

2.3[IDATA TRIANGULATIONQ40

FIGURE 8[JDATA TRIANGULATION[40

2.4[JRISK ASSESSMENT[]41

TABLE 2[JRISK ASSESSMENT[141

2.5IGROWTH RATE ASSUMPTIONS[]41

2.6[JRESEARCH LIMITATIONS[J42

2. 70IMPLICATIONS OF RECESSION[J42

3[0EXECUTIVE SUMMARY[]43

FIGURE 9[1B2B DIGITAL PAYMENT MARKET SIZE, 2021-2028 (USD MILLION)[]44

FIGURE 10JREGION-WISE MARKET SUMMARY (SIZE, SHARE, AND CAGR)[]45

FIGURE 11[JASIA PACIFIC TO BE LUCRATIVE MARKET FOR B2B DIGITAL PAYMENT SOLUTIONS AND SERVICES DURING FORECAST
PERIOD[46

4[JPREMIUM INSIGHTS[]47

4.1[JOPPORTUNITIES FOR PLAYERS IN B2B DIGITAL PAYMENT MARKET[]47

FIGURE 12[JRISE IN CROSS-BORDER PAYMENTS TO CREATE OPPORTUNITIES FOR PLAYERS IN B2B DIGITAL PAYMENT MARKET[]47
4.2[1B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE[J47

FIGURE 13[JCROSS-BORDER SEGMENT TO WITNESS HIGHER CAGR FROM 2023 TO 2028147

4.31B2B DIGITAL PAYMENT MARKET, BY OFFERING[]48

FIGURE 14[JSOLUTIONS SEGMENT TO HOLD LARGER MARKET SHARE IN 2023[]48

4.4[1B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD[]48

FIGURE 15[JCREDIT/DEBIT/VIRTUAL CARDS SEGMENT TO HOLD LARGEST MARKET SHARE IN 2023148
4.5[1B2B DIGITAL PAYMENT MARKET IN NORTH AMERICA, BY PAYMENT METHOD AND VERTICAL]49

FIGURE 16[JCREDIT/DEBIT/VIRTUAL CARDS AND IT & ITES SEGMENTS TO ACCOUNT FOR MAJORITY OF NORTH AMERICAN MARKET
SHARE, BY PAYMENT METHOD AND VERTICAL, RESPECTIVELY, IN 2023049

4.6[1B2B DIGITAL PAYMENT MARKET IN ASIA PACIFIC, BY VERTICAL AND COUNTRY[J49

FIGURE 170IT & ITES AND CHINA TO CAPTURE LARGEST SHARE OF ASIA PACIFIC MARKET, BY VERTICAL AND COUNTRY,
RESPECTIVELY, IN 2023[]49

5[MARKET OVERVIEW AND INDUSTRY TRENDS[]50

5.1JMARKET OVERVIEW[]50

5.2[JMARKET DYNAMICS[]50

FIGURE 18[DRIVERS, RESTRAINTS, OPPORTUNITIES, AND CHALLENGES: B2B DIGITAL PAYMENT MARKET[]50
5.2.1[DRIVERS[]51

5.2.1.1JAggressive promotion and adoption of digital ecosystem by governments worldwide[]51
5.2.1.2[JHigh proliferation of smartphones enabling m-commerce growth[51

5.2.1.3[Exponential expansion of e-commerce and high adoption of embedded payment systems[]52
5.2.1.40Increased consumer preference for contactless payments[]53

5.2.1.5[JExtensive use of real-time payment systems[]53

5.2.2[JRESTRAINTS[]54

5.2.2.1Lack of global standards for cross-border payments[j54

5.2.2.2[]Complexities associated with B2B payment transactions[]54

5.2.3JOPPORTUNITIES[]55

5.2.3.1[JRapid decline in unbanked population globally[155

5.2.3.2[]Gradual adoption of open-banking APIs[]55

5.2.3.3[Progressive changes in regulatory frameworks pertaining to B2B digital payments[]55



5.2.3.4[JRise in cross-border payments[]56

5.2.3.5[Collaboration between banks and FinTech institutions to enhance customer experience[]56
5.2.4[JCHALLENGES[]56

5.2.4.1JFragmented regional regulatory landscape[]56

5.2.4.2[]Risk of fraud and security concerns[]56

5.30INDUSTRY TRENDS[]57

5.3.1[JBEST PRACTICES IN B2B DIGITAL PAYMENT MARKET[]57

5.3.2[JREGULATORY LANDSCAPE[]58

5.3.3[JSUPPLY CHAIN ANALYSIS[]58

FIGURE 19[1B2B DIGITAL PAYMENT SUPPLY CHAIN ANALYSIS[]59

5.3.4[JBRIEF HISTORY OF B2B DIGITAL PAYMENT TECHNOLOGY[]60

FIGURE 20[JEVOLUTION OF B2B DIGITAL PAYMENT[]60

5.3.4.1[J2000-2010(]60

5.3.4.2[J2010-20200]60

5.3.4.3[]2020-Present[]61

5.3.5JECOSYSTEM MAPPING[]61

FIGURE 21[]B2B DIGITAL PAYMENT ECOSYSTEM ANALYSIS[]62

TABLE 3[JROLE OF COMPANIES IN B2B DIGITAL PAYMENT ECOSYSTEM[162

5.3.6[JPATENT ANALYSIS[64

5.3.6.1JMethodology[164

5.3.6.2[][Document type[]64

TABLE 4[JPATENTS FILED, 2020-2023[164

5.3.6.30Innovations and patent applications[]64

FIGURE 22[JTOTAL NUMBER OF PATENTS GRANTED, 2020-2023[]64

5.3.6.4[JTop applicants[165

FIGURE 23[JTOP 10 PATENT APPLICANTS, 2020-2023[]65

5.3.7(JCASE STUDY ANALYSIS[]65

5.3.7.1[0Case study 1: Implementation of PayPal products by Tradera to streamline operations and scale business[165
5.3.7.2[]Case study 2: Adoption of FIS Exemption Engine solution by Zalando to ensure fast and frictionless checkout process[166
5.3.7.3[Case study 3: Deployment of Braintree payment gateway by Animoto to increase renewal rates and build customer base[]66
5.3.7.4[]Case study 4: Execution of Stripe platform by Mindbody to provide hybrid fitness experience to customers[]67
5.3.7.5[]Case study 5: Integration of Square platform with Brushfire's dashboard to offer omnichannel tool to manage ticketing and
event payments[]67

5.3.8[PRICING ANALYSIS[]68

5.3.8.1[JAverage selling price of B2B digital payment solutions provided by key players[]68

TABLE 5[PRICING ANALYSIS[]68

5.3.8.2[JAverage selling price trend[]68

5.3.90IMPACT OF B2B DIGITAL PAYMENTS ON ADJACENT TECHNOLOGIES[]69

5.3.100JTECHNOLOGY ANALYSIS[]69

5.3.10.10Adjacent technologies[]70

5.3.10.1.1[IBlockchain and distributed ledger technology (DLT)[70

5.3.10.1.2(Artificial intelligence (Al), machine learning (ML), and data analytics[J70

5.3.10.1.3Robotic process automation (RPA)J70

5.3.10.1.40JAPI integration[J70

5.3.10.1.5[JElectronic invoicing (E-invoicing)70

5.3.10.1.6[]Digital identity verification and biometric authentication[J70

5.3.10.1.70Cybersecurity solutions[J70



5.3.10.1.8JContactless payments and smart contracts[]71

5.3.10.2[JRelated technologies[]71

5.3.10.2.1[JElectronic funds transfer (EFT)J71

5.3.10.2.20Wire transfer and virtual credit cards[]71

5.3.10.2.3[IDigital wallets, payment gateways, and P2P payment systems[]71
5.3.10.2.4[JTokenization and cross-border payment solutions[]71

TABLE 6[JTECHNOLOGY ENABLERS IN B2B DIGITAL PAYMENTS[]71

5.3.11[JPORTER'S FIVE FORCES ANALYSIS[]72

TABLE 7[]B2B DIGITAL PAYMENT MARKET: PORTER'S FIVE FORCES MODEL[]72

5.3.11.1[JThreat of new entrants[]72

5.3.11.2[JThreat of substitutes[]72

5.3.11.3[1Bargaining power of buyers[]73

5.3.11.4[]Bargaining power of suppliers[]73

5.3.11.5[Intensity of competitive rivalry[]73

5.3.12[]DISRUPTIONS/TRENDS IMPACTING CUSTOMER'S BUSINESS[]73

FIGURE 24[JREVENUE SHIFT FOR B2B DIGITAL PAYMENT MARKET[]73

5.3.12.1[0Buy Now Pay Later (BNPL)J74

5.3.12.2[JReal-time cross-border payments[]74

5.3.13[KEY CONFERENCES AND EVENTS, 2023-2024[74

TABLE 8[]B2B DIGITAL PAYMENT MARKET: LIST OF CONFERENCES AND EVENTS[]74

5.3.14[JKEY STAKEHOLDERS AND BUYING CRITERIA[J75

5.3.14.1Key stakeholders in buying process[J75

FIGURE 25[JINFLUENCE OF STAKEHOLDERS ON BUYING PROCESS FOR TOP 3 VERTICALS[J75

TABLE 9[JINFLUENCE OF STAKEHOLDERS ON BUYING PROCESS FOR TOP 3 VERTICALS (%)(75
5.3.14.2[]Buying criteriaJ75

FIGURE 26[JKEY BUYING CRITERIA FOR TOP 3 VERTICALS[]75

TABLE 10[JKEY BUYING CRITERIA FOR TOP 3 VERTICALS[]76

5.3.15[JFUTURE OF B2B DIGITAL PAYMENT TECHNOLOGY[]76

6[1B2B DIGITAL PAYMENT MARKET, BY OFFERING[]77

6.1JINTRODUCTION[]78

FIGURE 27[JSERVICES SEGMENT TO EXHIBIT HIGHEST CAGR IN B2B DIGITAL PAYMENT MARKET DURING FORECAST PERIOD[]78
6.1.1[JOFFERINGS: B2B DIGITAL PAYMENT MARKET DRIVERS[]78

TABLE 11[JOFFERING: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)79
TABLE 12[JOFFERING: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)79
6.2[JSOLUTIONS[O79

TABLE 13[JSOLUTIONS: B2B DIGITAL PAYMENT MARKET, BY TYPE, 2018-2022 (USD MILLION)J79
TABLE 14[JSOLUTIONS: B2B DIGITAL PAYMENT MARKET, BY TYPE, 2023-2028 (USD MILLION)J80
TABLE 15[JSOLUTIONS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION){80
TABLE 16[JSOLUTIONS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION){80
6.2.1[JPAYMENT INFRASTRUCTURE[]81

6.2.1.1[JGrowing demand for payment gateways and processors by merchants to drive segmental growth[]81
TABLE 17[JPAYMENT INFRASTRUCTURE: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)[81
TABLE 18[JPAYMENT INFRASTRUCTURE: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)[81
6.2.1.2[JPayment gateways[]82

6.2.1.3[JPayment processors[]82

6.2.1.4[JMobile payment applications[]82

6.2.1.5[]Other solutions[]82



6.2.2[IBILLING & ACCOUNTING MANAGEMENT83

6.2.2.1[]Increasing use of billing & accounting management solutions to track invoice and payment status to drive market[]83
TABLE 19BILLING & ACCOUNTING MANAGEMENT: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)83
TABLE 20[BILLING & ACCOUNTING MANAGEMENT: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)[83
6.2.2.2[JRecurring billing & subscription management[]84

6.2.2.3[JAccount payables & account receivables[]84

6.2.2.4[]0thers[184

6.2.3[JSECURITY, COMPLIANCE, & FRAUD PREVENTION[]84

6.2.3.1[JRising focus on securing end-to-end payment transactions to drive segmental growth[]84

TABLE 21[JSECURITY, COMPLIANCE, & FRAUD PREVENTION: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD
MILLION)[185

TABLE 22[JSECURITY, COMPLIANCE, & FRAUD PREVENTION: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD
MILLION)85

6.3[SERVICES[]186

6.3.10SURGING ADOPTION OF DIGITAL PAYMENT SOLUTIONS TO DRIVE DEMAND FOR SERVICES[]86

TABLE 23[JSERVICES: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)J86

TABLE 24[JSERVICES: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)J86

6.3.2[JPROFESSIONAL SERVICES[]86

6.3.30MANAGED SERVICES[187

7(1B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE[J88

7.10INTRODUCTION[]89

FIGURE 28[JCROSS-BORDER TRANSACTIONS TO EXHIBIT HIGHER CAGR IN B2B DIGITAL PAYMENT MARKET DURING FORECAST
PERIOD[]89

7.1.1JTRANSACTION TYPES: B2B DIGITAL PAYMENT MARKET DRIVERS[]90

TABLE 25[1B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)]90

TABLE 26[]B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[]90

7.2()DOMESTIC[]90

7.2.10SIMPLICITY, HIGH SPEED, AND LOW COST OF DOMESTIC TRANSACTIONS TO DRIVE SEGMENTAL GROWTH[]90

TABLE 27JDOMESTIC: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)91

TABLE 28[JDOMESTIC: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)91

7.3(0CROSS-BORDER[]91

7.3.1JCOMPLEX REGULATORY FRAMEWORK AND RISKS ASSOCIATED WITH CURRENCY EXCHANGE RATES TO PRESENT DISTINCT
CHALLENGES[91

TABLE 29[JCROSS-BORDER: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)192

TABLE 30JCROSS-BORDER: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)092

8[1B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD[]93

8.1JINTRODUCTION[]94

FIGURE 29[IDIGITAL WALLETS TO RECORD HIGHEST CAGR IN B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, DURING
FORECAST PERIOD[]94

8.1.1(0PAYMENT METHODS: B2B DIGITAL PAYMENT MARKET DRIVERS[]94

TABLE 31[]B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)(J95

TABLE 32[1B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)(]95

8.2[JCREDIT/DEBIT/VIRTUAL CARDS[]95

8.2.1[JINCREASING NUMBER OF CARD USERS TO BOOST MARKET GROWTH[]95

TABLE 33[JCREDIT/DEBIT/VIRTUAL CARDS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)[196

TABLE 34[JCREDIT/DEBIT/VIRTUAL CARDS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)[196
8.3[DIGITAL WALLETS[]96



8.3.1[JROBUST SECURITY MEASURES, SUCH AS ENCRYPTION AND MULTI-FACTOR AUTHENTICATION, OFFERED BY DIGITAL WALLETS
TO DRIVE SEGMENTAL GROWTH[]96

TABLE 35[DIGITAL WALLETS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)97

TABLE 36[DIGITAL WALLETS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)J97

8.4[JOTHER PAYMENT METHODS[]98

TABLE 37[JOTHER PAYMENT METHODS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)]98

TABLE 38[JOTHER PAYMENT METHODS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)]98

90B2B DIGITAL PAYMENT MARKET, BY VERTICAL[]99

9.1[JINTRODUCTION[]100

FIGURE 30[JHEALTHCARE VERTICAL TO RECORD HIGHEST CAGR IN B2B DIGITAL PAYMENT MARKET DURING FORECAST PERIOD[]100
9.1.1[JVERTICALS: B2B DIGITAL PAYMENT MARKET DRIVERS[]100

TABLE 39[]B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[J101

TABLE 40[]B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[J101

9.2[IBANKING, FINANCIAL SERVICES & INSURANCE (BFSI)[]102

9.2.1JGROWING FOCUS OF BFSI COMPANIES ON REDUCING CUSTOMER ATTRITION BY OFFERING DIGITAL FINANCIAL SERVICES TO
DRIVE MARKET[]102

TABLE 41[BFSI: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)[J102

TABLE 42[IBFSI: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)[J102

9.2.2[JCASE STUDY[]103

9.2.2.1[JFundraise Up and Stripe partnered to provide seamless payment experience to donors[j103

9.2.2.2[JFIS helped River City Bank to strengthen business continuity, regulatory compliance, and resilience[]103
9.3[JTRANSPORTATION & LOGISTICS[J103

9.3.1JRISING ADOPTION OF DIGITAL PAYMENT SOLUTIONS TO BUILD TRUST AND ACCOUNTABILITY AMONG PARTNERS TO FUEL
MARKET GROWTH[J103

TABLE 43[JTRANSPORTATION & LOGISTICS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)J104

TABLE 44[JTRANSPORTATION & LOGISTICS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)J104
9.3.2[JCASE STUDY[]104

9.3.2.1[JMaersk adopted intuitive platform from Stripe to accept payments through credit cards[]104

9.3.2.2[IBrightwell provided Mastercard cross-border services to tourists on ships to remit money internationally(]104

9.40IT & ITES[105

9.4.1[JINTEGRATION OF BLOCKCHAIN AND Al TECHNOLOGIES INTO B2B PAYMENT PLATFORMS TO SUPPORT SEAMLESS AND SECURE
PAYMENT TRANSACTIONS[]105

TABLE 45[IT & ITES: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)[(]105

TABLE 46[JIT & ITES: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION){(]105

9.4.2[JCASE STUDY[]106

9.4.2.1[JAtlassian selected Stripe to create single payment and billing platform for global transactions[]106

9.4.2.2[JLinear partnered with Stripe to grow its business globally[J106

9.5[JHEALTHCARE[]106

9.5.1[JPRESSING NEED TO SIMPLIFY BILLING AND INSURANCE CLAIM PROCESSES TO BOOST ADOPTION OF DIGITAL PAYMENT
METHODS[]106

TABLE 47[JHEALTHCARE: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)J107

TABLE 48[JHEALTHCARE: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)J107

9.5.2[JCASE STUDY[J107

9.5.2.1]Doctolib utilized Stripe Connect to scale telemedicine services during pandemic[J107

9.5.2.2[JACI helped leading healthcare service provider to launch new electronic payment system[J108

9.6[JRETAIL & E-COMMERCE[]108

9.6.1[JINCREASING EFFORTS OF RETAILERS TOWARD ELIMINATING PAPER CHECKS TO BOOST ADOPTION OF DIGITAL PAYMENTS[]108



TABLE 49[JRETAIL & E-COMMERCE: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)[(]108
TABLE 50[JRETAIL & E-COMMERCE: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)[J109
9.6.2[JCASE STUDY[J109

9.6.2.1JTradera implemented PayPal products to streamline operations and scale business[]109

9.6.2.2[JAmazon partnered with Stripe to simply cross-border payments[]109

9.6.2.3[]Decathlon partnered with Stripe to support payments for new coaches and sports classes[]110

9.70TRAVEL & HOSPITALITY[J110

9.7.1JGROWING EMPHASIS ON PROTECTING SENSITIVE CUSTOMER AND FINANCIAL DATA TO FUEL SEGMENTAL GROWTH[]110
TABLE 51JTRAVEL & HOSPITALITY: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)(]110
TABLE 52[JTRAVEL & HOSPITALITY: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)(J111
9.7.2[JCASE STUDY[J111

9.7.2.1JMount Errigal Hotel switched to Worldpay to make seamless payment improvements[j111

9.7.2.2[JAegean Airlines partnered with ACl Worldwide to resolve issue of e-commerce payment fraud[J111
9.8[JMEDIA & ENTERTAINMENT[]111

9.8.1[JINCREASING POPULARITY OF STREAMING SERVICES AND OTT PLATFORMS TO BOOST DEMAND FOR DIGITAL PAYMENT
SOLUTIONS[]111

TABLE 53[JMEDIA & ENTERTAINMENT: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)112
TABLE 54[JMEDIA & ENTERTAINMENT: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)112
9.8.2[JCASE STUDY[]112

9.8.2.1Mindbody partnered with Stripe to build customer trust and simplify onboarding experience for customers[]j112
9.8.2.2[JAgua Bendita expanded internationally with B2B digital payment solutions from Stripe and VTEX[J112
9.9JOTHER VERTICALS[J113

TABLE 55[JOTHER VERTICALS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)113

TABLE 56[JOTHER VERTICALS: B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)[J113

100B2B DIGITAL PAYMENT MARKET, BY REGION[J114

10.10INTRODUCTION[115

FIGURE 31[]B2B DIGITAL PAYMENT MARKET: REGIONAL SNAPSHOT, 2023[]115

FIGURE 32[]B2B DIGITAL PAYMENT MARKET, BY REGION, 2023 VS. 2028 (USD MILLION)J115

TABLE 57[]B2B DIGITAL PAYMENT MARKET, BY REGION, 2018-2022 (USD MILLION)[J116

TABLE 58[1B2B DIGITAL PAYMENT MARKET, BY REGION, 2023-2028 (USD MILLION)[]116

10.2(JNORTH AMERICA[]116

10.2.1JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET DRIVERS[]117

10.2.2[JNORTH AMERICA: RECESSION IMPACT[J117

FIGURE 33[JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET SNAPSHOT[]118

TABLE 59[JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)(]118

TABLE 60JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)(]119

TABLE 61 JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)J119

TABLE 62[JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)J119

TABLE 63[NORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)(J119
TABLE 64JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)(J120
TABLE 65JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)(J120
TABLE 66[JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)(]120
TABLE 67JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)(]121

TABLE 68[JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[]121

TABLE 69[JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2018-2022 (USD MILLION)J121

TABLE 70JNORTH AMERICA: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2023-2028 (USD MILLION)[J122
10.2.30uUs[122



10.2.3.1JPresence of eminent companies offering digital payment solutions to drive market[]122
TABLE 71[JUS: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[J122

TABLE 72[JUS: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[J123

TABLE 73[US: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[123

TABLE 74[JUS: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[123

TABLE 75[JUS: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[]123
TABLE 76[JUS: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)(]124
TABLE 77[JUS: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[J124
TABLE 78[JUS: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[J124

TABLE 79[JUS:
TABLE 80[JUS:

B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[]124
B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[]125

10.2.4[JCANADA[125
10.2.4.1JTechnological advancements in digital payment solutions to support market growth[]125

TABLE 81[JCANADA:
TABLE 82[JCANADA:
TABLE 83[JCANADA:
TABLE 84[JCANADA:
TABLE 85[JCANADA:
TABLE 86[JCANADA:
TABLE 87[JCANADA:
TABLE 88[JCANADA:
TABLE 89[JCANADA:
TABLE 90[JCANADA:

10.3[JEUROPE[]128

B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[J125
B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[J125
B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[]126
B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[]126
B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[J126
B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[J126
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[J127
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[J127
B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[J127
B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[]128

10.3.1[JEUROPE: B2B DIGITAL PAYMENT MARKET DRIVERS[]128
10.3.2[JEUROPE: RECESSION IMPACT[]129

TABLE 91JEUROPE:
TABLE 92[JEUROPE:
TABLE 93[JEUROPE:
TABLE 94[JEUROPE:
TABLE 95[JEUROPE:
TABLE 96[JEUROPE:
TABLE 97[JEUROPE:
TABLE 98[JEUROPE:
TABLE 99[JEUROPE:

B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[J129

B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[J129

B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[J129

B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[J130

B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[]130

B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]130

B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[]130
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[J131
B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[J131

TABLE 100[JEUROPE: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)J131
TABLE 101[JEUROPE: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2018-2022 (USD MILLION)[J132
TABLE 102[JEUROPE: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2023-2028 (USD MILLION)J132

10.3.3UK[132

10.3.3.1[JRising demand for contactless payment solutions and card acceptance devices to drive market[J132

TABLE 103[JUK:
TABLE 104[jUK:
TABLE 105[UK:
TABLE 106[JUK:

B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[]133
B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]133
B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[J133
B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[J133

TABLE 107[UK:
TABLE 108[UK:
TABLE 109]UK:

B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[J134
B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[J134
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[]134



TABLE 110[UK: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)J134

TABLE 111[jUK: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)J135

TABLE 112[JUK: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)J135
10.3.4JGERMANY[]135

10.3.4.1High adoption of mobile-friendly payment solutions to contribute to market growth[]135

TABLE 113[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)(]136

TABLE 114[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]136

TABLE 115[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[]136

TABLE 116[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[]136

TABLE 117[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[]137
TABLE 118[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]137
TABLE 119[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)137
TABLE 120[0GERMANY: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)137
TABLE 121[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)J138

TABLE 122[JGERMANY: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)J138
10.3.5JFRANCE[]139

10.3.5.1[]Significant investments by government to improve digital infrastructure to boost demand for digital payment solutions[J139
10.3.6[JSPAIN139

10.3.6.1[JIncreasing use of digital and mobile wallets to reshape landscape of digital payments[]139
10.3.70ITALY139

10.3.7.1Thriving e-commerce sector to create opportunities for payment gateway providers[j139

10.3.8[JREST OF EUROPE[]140

10.40ASIA PACIFIC140

10.4.1[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET DRIVERS[]140

10.4.2[JASIA PACIFIC: RECESSION IMPACT[]140

FIGURE 34[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET SNAPSHOT[]141

TABLE 123[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[]142

TABLE 124[]ASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]142

TABLE 125[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[J142

TABLE 126[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[J142

TABLE 127[ASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[J143
TABLE 128[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]143
TABLE 129[ASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[]143
TABLE 130[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[143
TABLE 131[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[]144

TABLE 132[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[]144

TABLE 133[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2018-2022 (USD MILLION)]144

TABLE 134[JASIA PACIFIC: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2023-2028 (USD MILLION)[]145
10.4.3[JCHINA[]145

10.4.3.1[Increasing installation of PoS terminals to support market growth[]145

TABLE 135[JCHINA: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[]145

TABLE 136[JCHINA: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]145

TABLE 137[JCHINA: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[J146

TABLE 138[JCHINA: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[]146

TABLE 139[JCHINA: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[]146
TABLE 140[JCHINA: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]146
TABLE 141[JCHINA: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[147



TABLE 142[JCHINA: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)(J147

TABLE 143[JCHINA: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)J147

TABLE 144[JCHINA: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[]148

10.4.4[JINDIA[]148

10.4.4.1JRevolution in digital payments and banking services through BHIM and YONO apps to accelerate market[]148

TABLE 145[JINDIA:
TABLE 146[JINDIA:
TABLE 147[INDIA:
TABLE 148[JINDIA:
TABLE 149[JINDIA:
TABLE 150[JINDIA:
TABLE 151[JINDIA:
TABLE 152[JINDIA:
TABLE 153[JINDIA:
TABLE 154[JINDIA:

B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[]149

B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]149

B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[J149

B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[]149

B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)(J150
B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]150
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[]150
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[]150
B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[J151

B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[J151

10.4.5[JJAPAN[J151

10.4.5.1[JRising number of card-based payment transactions to drive market[J151
10.4.6[JAUSTRALIA & NEW ZEALAND[]152
10.4.6.1[Increasing popularity of contactless payment technologies to fuel market growth[J152

10.4.7(JREST OF ASIA PACIFIC[]152
10.5[JMIDDLE EAST & AFRICA[J152

10.5.1[JMIDDLE EAST & AFRICA: B2B DIGITAL PAYMENT MARKET DRIVERS[]153
10.5.2[JMIDDLE EAST & AFRICA: RECESSION IMPACT[]153

TABLE 155[JMIDDLE EAST & AFRICA:
TABLE 156[JMIDDLE EAST & AFRICA:
TABLE 157[JMIDDLE EAST & AFRICA:
TABLE 158[JMIDDLE EAST & AFRICA:
TABLE 159[JMIDDLE EAST & AFRICA:
TABLE 160[JMIDDLE EAST & AFRICA:
TABLE 161[JMIDDLE EAST & AFRICA:
TABLE 162[JMIDDLE EAST & AFRICA:
TABLE 163[JMIDDLE EAST & AFRICA:
TABLE 164[JMIDDLE EAST & AFRICA:

B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[J153
B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]154
B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)]154
B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)J154
B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)J154
B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]155
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[]155
B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[]155
B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[]156
B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[156

TABLE 165[JMIDDLE EAST & AFRICA:
TABLE 166[JMIDDLE EAST & AFRICA:
10.5.3JUAE[]157
10.5.3.1Innovations in financial technology to drive market[J157

TABLE 167[JUAE: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)157

TABLE 168[JUAE: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)J158

TABLE 169[JUAE: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[J158

TABLE 170[JUAE: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[J158

TABLE 171[JUAE: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[J158
TABLE 172[JUAE: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[J159
TABLE 173[JUAE: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)(159
TABLE 174[JUAE: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)(159
TABLE 175[JUAE: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)(J159

TABLE 176[JUAE: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[]160

( )
B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2018-2022 (USD MILLION)J157
B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2023-2028 (USD MILLION)J157



10.5.40KINGDOM OF SAUDI ARABIA[160

10.5.4.10Saudi Vision 2030 program by government to create opportunities for digital banking service providers[J160
10.5.5[SOUTH AFRICA[]160

10.5.5.10Government's focus on modernizing payment methods to support market growth[]160

10.5.6JREST OF MIDDLE EAST & AFRICA[161

10.6[JLATIN AMERICA[J161

10.6.1[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET DRIVERS[]161

10.6.2[JLATIN AMERICA: RECESSION IMPACT[]161

TABLE 177[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[]162

TABLE 178[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]162

TABLE 179[LATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[]162

TABLE 180[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[]163

TABLE 181[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[]163
TABLE 182[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]163
TABLE 183[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)[J163
TABLE 184[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)[J164
TABLE 185[LATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)]164

TABLE 186[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)]164

TABLE 187[LATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2018-2022 (USD MILLION)J165

TABLE 188[JLATIN AMERICA: B2B DIGITAL PAYMENT MARKET, BY COUNTRY, 2023-2028 (USD MILLION)J165
10.6.3[BRAZIL[J165

10.6.3.1[JIncreasing penetration of mobiles and other payment devices in Brazil to drive market[J165

TABLE 189[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2018-2022 (USD MILLION)[]165

TABLE 190[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY OFFERING, 2023-2028 (USD MILLION)[]166

TABLE 191[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2018-2022 (USD MILLION)[]166

TABLE 192[1BRAZIL: B2B DIGITAL PAYMENT MARKET, BY SOLUTION, 2023-2028 (USD MILLION)[]166

TABLE 193[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2018-2022 (USD MILLION)[]166

TABLE 194[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY PAYMENT METHOD, 2023-2028 (USD MILLION)[]167

TABLE 195[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2018-2022 (USD MILLION)(]167

TABLE 196[JBRAZIL: B2B DIGITAL PAYMENT MARKET, BY TRANSACTION TYPE, 2023-2028 (USD MILLION)(]167

TABLE 197[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2018-2022 (USD MILLION)[J168

TABLE 198[]BRAZIL: B2B DIGITAL PAYMENT MARKET, BY VERTICAL, 2023-2028 (USD MILLION)[]168
10.6.4MEXICO[]168

10.6.4.1[0Growing digital innovations and technological advancements to drive market[]168

10.6.50REST OF LATIN AMERICA[]169



SCOTTS

INTERNATIONAL

B2B Digital Payment Market by Offering (Solutions, Services), Payment Method
(Credit Cards/Debit Cards/Virtual Cards, Digital Wallet), Transaction Type (Domestic,
Cross-Border), Vertical and Region - Global Forecast to 2028

Market Report | 2023-09-19 | 263 pages | MarketsandMarkets

To place an Order with Scotts International:

[0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as ascanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number* |

Address* City* | |

Zip Code*

Country* | |




Date 2026-03-03

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 15/15



