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Report description:

According to MarketsandMarkets, the dietary supplements market size is estimated to be valued at USD 167.5 billion in 2023 and
is projected to reach USD 239.4 billion by 2028, recording a CAGR of 7.4% in terms of value. Various factors, such as increasing
health awareness, rising demand for preventive healthcare, aging population, expanding e-commerce, and the preference for
natural and sustainable products drive the market.

Dietary supplements are used to supplement the diet and provide essential nutrients, vitamins, minerals, herbs, or other
beneficial substances. They help support overall health, fill nutritional gaps, and address specific health concerns. Dietary
supplements come in various forms such as tablets, capsules, powders, liquids, soft gels, and gel capsules. They can be taken as
additional supplements to enhance nutrient intake, as medicinal supplements to address specific deficiencies or health conditions,
or as sports nutrition supplements to enhance athletic performance and support muscle recovery. These different types and
applications of dietary supplements cater to a wide range of health and wellness needs.

The dietary supplements market is expected to witness significant growth during the forecast period increasing demand for health
and wellness products, preventive healthcare, and the trend toward self-care and personal well-being. Manufacturers are
continuously investing and expanding their market to meet the growing demand for dietary supplements. For example, Nestle
strengthens its presence in the Brazilian dietary supplements market with the acquisition of PurVida, Brazil.

"By type, the Vitamins segment is the largest segment during the forecast period."



Vitamins play a crucial role in maintaining overall health and are essential for various bodily functions. Factors driving the growth
of the vitamin segment include increasing health awareness, rising prevalence of vitamin deficiencies, and a growing focus on
preventive healthcare. Consumers are seeking to fill nutritional gaps through vitamin supplementation to support their well-being.
The availability of a wide range of vitamin formulations, including single vitamins or multivitamin combinations, caters to diverse
consumer needs. With the increasing emphasis on maintaining optimal nutrition, the vitamin segment is expected to witness
significant growth in the dietary supplements market.

"By function, the additional supplements segment is expected to grow at the highest growth rate during the forecast period."
Additional supplements encompass a wide range of products aimed at supporting overall health and well-being. These
supplements provide additional nutrients, such as vitamins, minerals, antioxidants, or herbal extracts, to supplement the daily
diet and fill nutritional gaps. The increasing demand for preventive healthcare and the growing emphasis on maintaining optimal
nutrition are driving the growth of the additional supplements segment. Consumers are seeking these supplements to enhance
their overall health, boost immune function, support energy levels, and promote specific health benefits. The availability of a
diverse range of additional supplements catering to various health concerns contributes to the segment's dominance in the
dietary supplements market.

"By mode of application, the liquid segment is projected to grow at the highest CAGR in the dietary supplements markets."

The popularity of liquid dietary supplements can be attributed to several factors. Liquids offer convenience and ease of
consumption, especially for individuals who have difficulty swallowing pills or capsules. They provide a quick and efficient way to
deliver nutrients to the body. Liquid supplements often have faster absorption rates compared to other forms, allowing for quicker
nutrient uptake. Additionally, liquids are highly versatile, as they can be formulated with various ingredients, flavors, and
concentrations to meet specific consumer preferences and health needs. The liquid segment's growth is driven by the demand for
convenient, fast-acting, and customizable dietary supplements.

"By target consumer, the adult segment is expected to dominate the market during the forecast period."

The adult segment is projected to dominate the dietary supplements market during the forecast period. Several factors contribute
to this dominance. Adults generally have higher purchasing power and a greater emphasis on maintaining their health and
well-being. They are more likely to proactively seek out dietary supplements to support their nutritional needs and address
specific health concerns. The adult population encompasses a wide range of age groups, each with different nutritional
requirements. This diversity drives the demand for a variety of dietary supplements tailored to address specific age-related
concerns, such as bone health, heart health, cognitive function, and immune support. The adult segment's dominance reflects the
significant market potential and wide-ranging needs within this consumer group.

"By distribution channel, the online segment is expected to grow at a significant CAGR during the forecast period."

The online segment is projected to be the largest distribution channel within the dietary supplements market during the forecast
period. Several factors contribute to the dominance of the online segment. The increasing penetration of e-commerce platforms
and the growing trend of online shopping have made dietary supplements easily accessible to consumers. Online platforms offer a
wide range of products, enabling consumers to explore a broader selection and compare prices conveniently. The online segment
provides a platform for direct-to-consumer brands and smaller supplement manufacturers to reach a wider audience without the
need for extensive physical distribution networks. Additionally, the convenience, 24/7 availability, and doorstep delivery offered
by online channels align with consumer preferences for seamless shopping experiences, contributing to the online segment's
market dominance.

"Asia Pacific market is estimated to be the fastest-growing region in the dietary supplements market."

Asia Pacific is poised to be the fastest-growing region in the dietary supplements market during the forecast period. Several
factors contribute to this growth. The region is experiencing rapid urbanization, along with rising disposable incomes and a
growing middle class, leading to increased consumer spending on health and wellness products. There is a rising awareness of
preventive healthcare and a shift towards proactive approaches to well-being among consumers in the region. Moreover, the
popularity of traditional medicine and herbal supplements, coupled with a strong cultural inclination towards natural and holistic
remedies, further drives the demand for dietary supplements. The expanding e-commerce landscape in the Asia Pacific provides
convenient access to a wide variety of dietary supplements, bolstering market growth in the region.

Breakdown of Primaries:



In-depth interviews were conducted with various key industry participants, subject-matter experts, C-level executives of key
market players, and industry consultants, among other experts, to obtain and verify critical qualitative and quantitative
information, as well as to assess future market prospects. The distribution of primary interviews is as follows:

By Value Chain: Demand side- 41%, Supply side- 59%

By Designation: CXOs- 33%, Managers- 25%, Executives- 42%

By Region: Asia Pacific- 30%, Europe- 29%, North America- 24%, and RoW - 17%

Key players operating in this market are Nestle (Switzerland), Abbott (US), Amway Corp (US), Pfizer Inc. (US), ADM (US),
International Flavors & Fragrance (US), and Otsuka Holdings Co., Ltd (Japan).
Research Coverage:

This research report categorizes the Dietary supplements market by Type (Botanicals, Vitamins, Minerals, Amino acids, Enzymes,
Probiotics, and Other Dietary Supplements), by Function (Additional Supplement, Medical Supplement, Sports Nutrition
Supplements), by Mode of Application (Tablets, Capsules, Liquid, Powder, Soft gels, Gel caps), by Target Consumer ( Infants,
Children, Adults, Pregnant Women and Elderly), by Distribution Channel (Pharmacy, Supermarket/Hypermarket and Online) and
Region (North America, Europe, Asia Pacific, South America and RoW). The report?s scope covers detailed information regarding
the major factors, such as drivers, restraints, challenges, and opportunities, influencing the growth of the dietary supplements
market. A detailed analysis of the key industry players has been done to provide insights into their business overview, solutions,
new product launches, mergers & acquisitions, partnerships, agreements, and other recent developments in the dietary
supplements market. Competitive analysis of coming startups in the dietary supplements market is covered in this report.

Reasons to buy this report:

The report will help the market leaders/new entrants with information on the closest approximations of the revenue numbers for
the overall dietary supplements market and the subsegments. This report will help stakeholders understand the competitive
landscape and gain more insights to position their businesses better and plan suitable go-to-market strategies. The report also
helps stakeholders understand the market?s pulse and provide them with information on key market drivers, restraints, challenges,
and opportunities.

The report provides insights on the following pointers:

?0Analysis of key drivers (shift in consumer preferences towards health and prevention, the rising burden of chronic ailments, the
increasing use of supplements among the geriatric population, and the growing retail sales of functional foods), restraints (the
high cost of supplements, the significant investments required for research and development and cost of clinical trials),
opportunities (shift towards plant-based supplements, driven by increasing consumer awareness of micronutrient deficiencies and
government mandates related to food fortification), and challenges (Consumer skepticism and the presence of fake supplements
associated with nutraceutical products and Challenging regulatory environment) influencing the growth of the dietary
supplements market

?0Product Development/Innovation: Detailed insights on coming technologies, R&D activities, and product launches in the dietary
supplements market.

?0Market Development: Comprehensive information about lucrative markets ? the report analyses the dietary supplements market
across varied regions.

?0Market Diversification: Exhaustive information about new products, untapped geographies, recent developments, and investments
in the dietary supplements market.



?0Competitive Assessment: In-depth assessment of market shares, growth strategies, and service offerings of leading players like
Nestle, Abbott, Amway Corp, Pfizer Inc., ADM, and among others in the dietary supplements market.
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To place an Order with Scotts International:

0 - Print this form
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0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:
Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
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