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Report description:

Hungary faced soaring inflation in 2022, with core inflation standing at 24.6% - the fourth highest in Europe. This economic
environment has had a substantial impact on average unit price growth for numerous beauty and personal care product
categories. In addition, market and consumer behaviour continue to be influenced by the lingering effects of the COVID-19
pandemic, along with the disruptions caused by high inflation and increased household costs.

Euromonitor International's Beauty and Personal Care in Hungary report offers a comprehensive guide to the size and shape of the
market at a national level. It provides the latest retail sales data 2018-2022, allowing you to identify the sectors driving growth.
Forecasts to 2027 illustrate how the market is set to change.

Product coverage: Baby and Child-specific Products, Bath and Shower, Colour Cosmetics, Deodorants, Depilatories,
Dermocosmetics Beauty and Personal Care, Fragrances, Hair Care, Mass Beauty and Personal Care, Men's Grooming, Oral Care,
Oral Care Excl Power Toothbrushes, Premium Beauty and Personal Care, Prestige Beauty and Personal Care, Skin Care, Sun Care.

Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Beauty and Personal Care market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.



Table of Contents:

Beauty and Personal Care in Hungary
Euromonitor International
May 2023

List Of Contents And Tables

BEAUTY AND PERSONAL CARE IN HUNGARY

EXECUTIVE SUMMARY

Beauty and personal care in 2022: The big picture

2022 key trends

Competitive landscape

Retailing developments

What next for beauty and personal care?

MARKET DATA

Table 1 Sales of Beauty and Personal Care by Category: Value 2017-2022

Table 2 Sales of Beauty and Personal Care by Category: % Value Growth 2017-2022

Table 3 GBO Company Shares of Beauty and Personal Care: % Value 2018-2022

Table 4 NBO Company Shares of Beauty and Personal Care: % Value 2018-2022

Table 5 LBN Brand Shares of Beauty and Personal Care: % Value 2019-2022

Table 6 Penetration of Private Label in Beauty and Personal Care by Category: % Value 2017-2022
Table 7 Distribution of Beauty and Personal Care by Format: % Value 2017-2022

Table 8 Distribution of Beauty and Personal Care by Format and Category: % Value 2022
Table 9 Forecast Sales of Beauty and Personal Care by Category: Value 2022-2027

Table 10 [JForecast Sales of Beauty and Personal Care by Category: % Value Growth 2022-2027
DISCLAIMER

SOURCES

Summary 1 Research Sources

MASS BEAUTY AND PERSONAL CARE IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Sustainability trends drive development

Hybrid work patterns influence demand

Local consumers become increasingly price sensitive

PROSPECTS AND OPPORTUNITIES

Beard care pushes premiumisation in men's grooming

Rising allergies boost sales in specialised products in shift set to persist

Insights derived from omnichannel strategies to inform innovation

CATEGORY DATA

Table 11 Sales of Mass Beauty and Personal Care by Category: Value 2017-2022

Table 12 Sales of Mass Beauty and Personal Care by Category: % Value Growth 2017-2022
Table 13 NBO Company Shares of Mass Beauty and Personal Care: % Value 2018-2022
Table 14 LBN Brand Shares of Mass Beauty and Personal Care: % Value 2019-2022

Table 15 Forecast Sales of Mass Beauty and Personal Care by Category: Value 2022-2027
Table 16 Forecast Sales of Mass Beauty and Personal Care by Category: % Value Growth 2022-2027
PREMIUM BEAUTY AND PERSONAL CARE IN HUNGARY

KEY DATA FINDINGS



2022 DEVELOPMENTS

Emotional wellbeing takes centre stage in purchasing decisions

Ageing consumers support sales in premium products

Continued revenge shopping drives up volume sales

PROSPECTS AND OPPORTUNITIES

Discount-hunting mindset will force premium players to reshape strategies

Serums and ampoules will continue to rise

E-pharmacies anticipated to expand

CATEGORY DATA

Table 17 Sales of Premium Beauty and Personal Care by Category: Value 2017-2022

Table 18 Sales of Premium Beauty and Personal Care by Category: % Value Growth 2017-2022
Table 19 NBO Company Shares of Premium Beauty and Personal Care: % Value 2018-2022
Table 20 LBN Brand Shares of Premium Beauty and Personal Care: % Value 2019-2022

Table 21 Forecast Sales of Premium Beauty and Personal Care by Category: Value 2022-2027
Table 22 Forecast Sales of Premium Beauty and Personal Care by Category: % Value Growth 2022-2027
BABY AND CHILD-SPECIFIC PRODUCTS IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Ukrainian refugees boost demand

Consumers go back offline when buying children's sun protection

"Free-from" solutions gain greater ground

PROSPECTS AND OPPORTUNITIES

Private label to increase presence

Hypoallergenic products will be more in demand as skin allergies continue to rise
Government initiatives should lead to further category growth

CATEGORY DATA

Table 23 Sales of Baby and Child-specific Products by Category: Value 2017-2022

Table 24 Sales of Baby and Child-specific Products by Category: % Value Growth 2017-2022
Table 25 Sales of Baby and Child-specific Products by Premium vs Mass: % Value 2017-2022
Table 26 NBO Company Shares of Baby and Child-specific Products: % Value 2018-2022
Table 27 LBN Brand Shares of Baby and Child-specific Products: % Value 2019-2022

Table 28 LBN Brand Shares of Baby and Child-specific Skin Care: % Value 2019-2022

Table 29 LBN Brand Shares of Baby and Child-specific Sun Care: % Value 2019-2022

Table 30 LBN Brand Shares of Premium Baby and Child-specific Products: % Value 2019-2022
Table 31 Forecast Sales of Baby and Child-specific Products by Category: Value 2022-2027
Table 32 [JForecast Sales of Baby and Child-specific Products by Category: % Value Growth 2022-2027
Table 33 [JForecast Sales of Baby and Child-specific Products by Premium vs Mass: % Value 2022-2027
BATH AND SHOWER IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Multi-step price increases seen across bath and shower in 2022

Soaring inflation impacts shopping habits

Emotional wellness rises in importance when selecting products

PROSPECTS AND OPPORTUNITIES

Rising consumer awareness of microbiomes will help shape purchasing patterns

Sensory aspect of baths and showers to become more important in new product launches
Climate-neutral packaging to expand across category



CATEGORY DATA

Table 34 Sales of Bath and Shower by Category: Value 2017-2022

Table 35 Sales of Bath and Shower by Category: % Value Growth 2017-2022

Table 36 Sales of Bath and Shower by Premium vs Mass: % Value 2017-2022

Table 37 NBO Company Shares of Bath and Shower: % Value 2018-2022

Table 38 LBN Brand Shares of Bath and Shower: % Value 2019-2022

Table 39 LBN Brand Shares of Premium Bath and Shower: % Value 2019-2022

Table 40 Forecast Sales of Bath and Shower by Category: Value 2022-2027

Table 41 Forecast Sales of Bath and Shower by Category: % Value Growth 2022-2027
Table 42 Forecast Sales of Bath and Shower by Premium vs Mass: % Value 2022-2027
COLOUR COSMETICS IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Older women push sales in colour cosmetics

Influencers drive "no make-up make-up" trend

Young consumers focus on eyebrow styling

PROSPECTS AND OPPORTUNITIES

Premium make-up products to enjoy greater demand

Set/kits to benefit from perception of affordable gifts, while low presence of nail polish brands offers opportunities for new
entrants

E-commerce expansion set to persist

CATEGORY DATA

Table 43 Sales of Colour Cosmetics by Category: Value 2017-2022

Table 44 Sales of Colour Cosmetics by Category: % Value Growth 2017-2022

Table 45 NBO Company Shares of Colour Cosmetics: % Value 2018-2022

Table 46 LBN Brand Shares of Colour Cosmetics: % Value 2019-2022

Table 47 LBN Brand Shares of Eye Make-up: % Value 2019-2022

Table 48 LBN Brand Shares of Facial Make-up: % Value 2019-2022

Table 49 LBN Brand Shares of Lip Products: % Value 2019-2022

Table 50 LBN Brand Shares of Nail Products: % Value 2019-2022

Table 51 LBN Brand Shares of Premium Colour Cosmetics: % Value 2019-2022

Table 52 [JForecast Sales of Colour Cosmetics by Category: Value 2022-2027

Table 53 [JForecast Sales of Colour Cosmetics by Category: % Value Growth 2022-2027
DEODORANTS IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Sprays sees rapid price rises in 2022

Local consumers remain loyal to favourite brands

Cream deodorants undergoes premiumisation thanks to packaging redesigns
PROSPECTS AND OPPORTUNITIES

Deodorant wipes to lead growth though sprays set to remain firm favourite
Longer-lasting deodorants will become more widely available, and specialised solutions will expand
Eco concerns to remain key driver of development and innovation

CATEGORY DATA

Table 54 Sales of Deodorants by Category: Value 2017-2022

Table 55 Sales of Deodorants by Category: % Value Growth 2017-2022

Table 56 Sales of Deodorants by Premium vs Mass: % Value 2017-2022



Table 57 NBO Company Shares of Deodorants: % Value 2018-2022

Table 58 LBN Brand Shares of Deodorants: % Value 2019-2022

Table 59 LBN Brand Shares of Premium Deodorants: % Value 2019-2022

Table 60 Forecast Sales of Deodorants by Category: Value 2022-2027

Table 61 Forecast Sales of Deodorants by Category: % Value Growth 2022-2027
Table 62 Forecast Sales of Deodorants by Premium Vs Mass: % Value 2022-2027
DEPILATORIES IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Depilatories falls prey to salons' success

Multipack offerings remain popular in 2022

Sensitive skin comes under sharper focus

PROSPECTS AND OPPORTUNITIES

Private label players to benefit from rise of price-sensitive consumers

Growing consumer knowledge will continue to impact sales

Sustainable materials to become more prevalent

CATEGORY DATA

Table 63 Sales of Depilatories by Category: Value 2017-2022

Table 64 Sales of Depilatories by Category: % Value Growth 2017-2022

Table 65 Sales of Women's Razors and Blades by Type: % Value Breakdown 2018-2022
Table 66 NBO Company Shares of Depilatories: % Value 2018-2022

Table 67 LBN Brand Shares of Depilatories: % Value 2019-2022

Table 68 Forecast Sales of Depilatories by Category: Value 2022-2027

Table 69 Forecast Sales of Depilatories by Category: % Value Growth 2022-2027
FRAGRANCES IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Fragrances sees series of price rises

Click-and-collect services expand in response to growing consumer interest
Consumers start to panic-buy for fear of future price hikes

PROSPECTS AND OPPORTUNITIES

Discovery boxes to gain ground as demand rises for unisex fragrances

Men's fragrances set to see further price increases

Persistent growth of e-commerce anticipated

CATEGORY DATA

Table 70 Sales of Fragrances by Category: Value 2017-2022

Table 71 Sales of Fragrances by Category: % Value Growth 2017-2022

Table 72 NBO Company Shares of Fragrances: % Value 2018-2022

Table 73 LBN Brand Shares of Fragrances: % Value 2019-2022

Table 74 LBN Brand Shares of Premium Men's Fragrances: % Value 2019-2022
Table 75 LBN Brand Shares of Premium Women's Fragrances: % Value 2019-2022
Table 76 Forecast Sales of Fragrances by Category: Value 2022-2027

Table 77 Forecast Sales of Fragrances by Category: % Value Growth 2022-2027
HAIR CARE IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Hair care sees double-digit price increase in 2022



Consumers increasingly turn to at-home salon experiences

"Skinification" trend appears in hair care

PROSPECTS AND OPPORTUNITIES

Ageing population to push demand for products addressing grey hair, while colour correcting shampoos will see more innovation
Stress-induced scalp issues to benefit growth in specialised solutions

Rising risk of UV damage offers potential for protective products

CATEGORY DATA

Table 78 Sales of Hair Care by Category: Value 2017-2022

Table 79 Sales of Hair Care by Category: % Value Growth 2017-2022

Table 80 Sales of Hair Care by Premium vs Mass: % Value 2017-2022

Table 81 NBO Company Shares of Hair Care: % Value 2018-2022

Table 82 NBO Company Shares of Salon Professional Hair Care: % Value 2018-2022
Table 83 LBN Brand Shares of Hair Care: % Value 2019-2022

Table 84 LBN Brand Shares of Colourants: % Value 2019-2022

Table 85 LBN Brand Shares of Salon Professional Hair Care: % Value 2019-2022
Table 86 LBN Brand Shares of Styling Agents: % Value 2019-2022

Table 87 [JLBN Brand Shares of Premium Hair Care: % Value 2019-2022

Table 88 [JForecast Sales of Hair Care by Category: Value 2022-2027

Table 89 [JForecast Sales of Hair Care by Category: % Value Growth 2022-2027
Table 90 [JForecast Sales of Hair Care by Premium vs Mass: % Value 2022-2027
MEN'S GROOMING IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Consumers shift towards private label options

Self-pampering and self-care rise among men

Hemp seed oil emerges in men's grooming products

PROSPECTS AND OPPORTUNITIES

Male beautification trend set to persist

Grooming focus to extend to body hair

Men's toiletries to see gradual price rises

CATEGORY DATA

Table 91 Sales of Men's Grooming by Category: Value 2017-2022

Table 92 Sales of Men's Grooming by Category: % Value Growth 2017-2022
Table 93 Sales of Men's Razors and Blades by Type: % Value Breakdown 2019-2022
Table 94 Sales of Men's Skin Care by Type: % Value Breakdown 2019-2022
Table 95 NBO Company Shares of Men's Grooming: % Value 2018-2022

Table 96 LBN Brand Shares of Men's Grooming: % Value 2019-2022

Table 97 LBN Brand Shares of Men's Razors and Blades: % Value 2019-2022
Table 98 Forecast Sales of Men's Grooming by Category: Value 2022-2027
Table 99 Forecast Sales of Men's Grooming by Category: % Value Growth 2022-2027
ORAL CARE IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Private label players ascend in oral care

Hungary's older consumers support sales in manual toothbrushes

Electric toothbrushes benefits from greater awareness and availability
PROSPECTS AND OPPORTUNITIES



Battery toothbrushes to be phased out in favour of electric alternatives

Oral care offerings will become more targeted and age-specific

Sustainable packaging and design trends to gain traction

CATEGORY DATA

Table 100 Sales of Oral Care by Category: Value 2017-2022

Table 101 Sales of Oral Care by Category: % Value Growth 2017-2022

Table 102 Sales of Toothbrushes by Category: Value 2017-2022

Table 103 Sales of Toothbrushes by Category: % Value Growth 2017-2022

Table 104 Sales of Toothpaste by Type: % Value Breakdown 2018-2022

Table 105 NBO Company Shares of Oral Care: % Value 2018-2022

Table 106 LBN Brand Shares of Oral Care: % Value 2019-2022

Table 107 LBN Brand Shares of Mouthwashes/Dental Rinses: % Value 2019-2022
Table 108 LBN Brand Shares of Toothpaste: % Value 2019-2022

Table 109 JForecast Sales of Oral Care by Category: Value 2022-2027

Table 110 JForecast Sales of Oral Care by Category: % Value Growth 2022-2027
Table 111 JForecast Sales of Toothbrushes by Category: Value 2022-2027

Table 112 [JForecast Sales of Toothbrushes by Category: % Value Growth 2022-2027
SKIN CARE IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Serums surge in popularity in 2022

L'Oreal sets the tone for sustainability in skin care

Firming and anti-cellulite products see gradual price rises

PROSPECTS AND OPPORTUNITIES

Anticipated growth in clinical and science-based products

Green science will see greater focus, while chemical peeling becomes more mainstream
Sets/kits to remain popular as gifting options

CATEGORY DATA

Table 113 Sales of Skin Care by Category: Value 2017-2022

Table 114 Sales of Skin Care by Category: % Value Growth 2017-2022

Table 115 NBO Company Shares of Skin Care: % Value 2018-2022

Table 116 LBN Brand Shares of Skin Care: % Value 2019-2022

Table 117 LBN Brand Shares of Basic Moisturisers: % Value 2019-2022

Table 118 LBN Brand Shares of Anti-agers: % Value 2019-2022

Table 119 LBN Brand Shares of Firming/Anti-cellulite Body Care: % Value 2019-2022
Table 120 LBN Brand Shares of General Purpose Body Care: % Value 2019-2022
Table 121 LBN Brand Shares of Premium Skin Care: % Value 2019-2022

Table 122 [JForecast Sales of Skin Care by Category: Value 2022-2027

Table 123 JForecast Sales of Skin Care by Category: % Value Growth 2022-2027
SUN CARE IN HUNGARY

KEY DATA FINDINGS

2022 DEVELOPMENTS

Local consumer awareness of dangers of sun damage increases

Rise in domestic travel boosts sun care sales

Aftersun suffers from limited adoption

PROSPECTS AND OPPORTUNITIES

Tinted sun care products set to expand



Leading players to continue with eco-focused redesigns

Category growth will be driven by greater consumer knowledge

CATEGORY DATA

Table 124 Sales of Sun Care by Category: Value 2017-2022

Table 125 Sales of Sun Care by Category: % Value Growth 2017-2022

Table 126 NBO Company Shares of Sun Care: % Value 2018-2022

Table 127 LBN Brand Shares of Sun Care: % Value 2019-2022

Table 128 LBN Brand Shares of Premium Adult Sun Care: % Value 2019-2022
Table 129 Forecast Sales of Sun Care by Category: Value 2022-2027

Table 130 Forecast Sales of Sun Care by Category: % Value Growth 2022-2027



SCOTTS

INTERNATIONAL

Beauty and Personal Care in Hungary
Market Direction | 2023-05-02 | 127 pages | Euromonitor

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User Licence €2200.00
Multiple User License (1 Site) €4400.00
Multiple User License (Global) €6600.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|
Address* City* | |
Zip Code* Country* | |
Date [2026-02-21 |

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 9/9



