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Global Organic Infant Formula Market Forecast to 2030

Market Overview

Consumers' increased concern over providing their infants with milk free of pesticides, chemicals, and other impurities has forced
manufacturers to implement a variety of methods to broaden their product line and provide better customer service, which is
expected to drive market expansion. One of the primary requirements for an infant's health is proper nutrition. Infants require the
proper quantity of nourishment and good meals for optimal growth. Correct nutrition during the first three to four years of life
reduces the risk of morbidity and mortality. Nutritional deficits or a lack of adequate feeding may cause problems. Hence, using
infant formula properly lowers the risk of developing chronic disorders. Despite the fact that many governments have passed
legislation requiring access to healthy nutrition in accordance with the convention on child rights. Moreover, inadequate nutrition
contributed to global issues with obesity, stunting, and underweight people. Under nutrition is the main source of these
abnormalities. The significance of infant formula is further derived from the problems with under nutrition and malnutrition, which
are both on the rise. Infants have nutritional advantages from organic baby formula that lower morbidity. As a result, the
dominant player in the infant formula market is heavily emphasizing organic products. Since the rapid expansion of organic
products from the main developing region, the increased demand for the good has also helped the region.

Segment Overview[]

The market segmentation for organic infant formula has been divided into product, formulation, distribution channel, and region.
Includes specific milk formulas, add-on milk formulas, milk formula and others based on the product. Depending on whether the
formula is prepared as concentrated liquid, powdered, or ready-to-feed formula. The global market for organic infant formula has
been divided into four categories based on distribution channels: convenience stores, supermarkets & hypermarkets, specialty
stores and online. Asia-Pacific, Europe, North America, and the remainder of the globe are the regions into which the market is
divided in the study.

Regional Analysis

The analysis divides the market into two regions: Asia-Pacific and Europe, Americas North and the worldwide community. The
organic infant formula market in North America has the second-largest market share, with most sales taking place in the United
States. Major producers have increased output in response to rising customer demand for organic infant formula, helping to
satisfy the demand increases across the country. The demand for organic infant formula with high nutritional value and an
increase in female employment are factors in the increase. In the baby formula industry, top corporations including Abbott,



Danone, Nestle and Kraft Heinz are active and collectively account for about half of market sales. Also, the organic infant formula
market in the United States had the biggest market share and the organic infant formula market in Canada had the quickest rate
of growth in the region of North America.

Also, in the Europe region, the U.K. organic infant formula market had the biggest market share, while the Germany organic infant
formula market had the quickest rate of growth.

Major Players

Bubs Organic, LLC, Nestle S.A, Abbott, Bellamy's Organic, Shijiazhuang Junlebao Dairy Co., Ltd, Heilongjiang Feihe Dairy Co., Ltd,
Danone, Reckitt Benckiser Group Plc, Perrigo Company LLC, and Friesland Campina are important players in the organic infant
formula business.

COVID 19 Impacts

The initial COVID-19 pandemic's increasing COVID-19 cases had a short-term negative effect on the export-import operations in
the nutrition industry. Although COVID-19's effects on the world economy had a substantial indirect impact on the
nutrition-related divisions of several manufacturers, the direct short-term impact on the nutrition sector was less noticeable.
business owners, Healthcare facilities, and the government all made significant investments in ensuring the availability of food
and nutrition during COVID-19. It was shown that the majority of infant food producers concentrated on increasing production to
guarantee supply.

Table of Contents:

TABLE OF CONTENTS

1 EXECUTIVE SUMMARY 20

1.1 GLOBAL ORGANIC INFANT FORMULA MARKET, BY PRODUCT 22

1.2 GLOBAL ORGANIC INFANT FORMULA MARKET, BY FORMULATION 23

1.3 GLOBAL ORGANIC INFANT FORMULA MARKET, DISTRIBUTION CHANNEL 24

1.4 GLOBAL ORGANIC INFANT FORMULA MARKET, BY REGION 25

2 MARKET INTRODUCTION 26

2.1 DEFINITION 26

2.2 SCOPE OF THE STUDY 26

2.3 RESEARCH OBJECTIVE 26

2.4 MARKET STRUCTURE 27

2.5 KEY BUYING CRITERIA 27

3 RESEARCH METHODOLOGY RESEARCH METHODOLOGY 28

3.1 MARKET SIZE ESTIMATION 31



3.2 MARKET PRICING APPROACH 32

3.3 FORECAST MODEL 33

4 MARKET DYNAMICS 34

4.1 INTRODUCTION 34

4.2 DRIVERS 35

4.2.1 INCREASING DEMAND FOR ORGANIC FOOD 35

4.2.2 RISING CONCERNS OF MALNUTRITION AND UNDERNUTRITION AMONG CHILDREN. 35

4.2.3 DRIVERS IMPACT ANALYSIS 36

4.3 RESTRAINT 36

4.3.1 THE HIGH COST OF PRODUCTS TO AFFECT THE GROWTH 36

4.3.2 RESTRAINTS IMPACT ANALYSIS 37

4.4 OPPORTUNITY 37

4.4.1 NEED OF THE ORGANIC NUTRITIONAL RICH BABY FOODS 37

4.4.2 GROWTH OF THE ORGANIZED RETAIL SECTOR 37

4.5 CHALLENGE 38

4.5.1 LACK OF AWARENESS REGARDING BABY FOOD IN RURAL AREAS 38

5 MARKET FACTOR ANALYSIS 39

5.1 VALUE CHAIN ANALYSIS 39

5.1.1 RAW MATERIALS 40

5.1.2 PROCESSING 40

5.1.3 PACKAGING 40

5.2 SUPPLY CHAIN ANALYSIS 41

5.3 PORTER'S FIVE FORCES MODEL 42

5.3.1 THREAT OF NEW ENTRANTS 42



5.3.2 BARGAINING POWER OF SUPPLIERS 43

5.3.3 BARGAINING POWER OF BUYERS 43

5.3.4 THREAT OF SUBSTITUTES 43

5.3.5 INTENSITY OF RIVALRY 43

5.4 IMPACT OF THE COVID-19 OUTBREAK ON THE ORGANIC INFANT FORMULA MARKET 44

5.4.1 IMPACT ON PRODUCTION 44

5.4.2 IMPACT ON SUPPLY CHAIN 44

5.4.3 IMPACT ON CONSUMER BUYING BEHAVIOR 44

5.4.4 IMPACT ON PRICING 45

5.5 IMPACT OF BRAND AWARENESS ON CONSUMER PREFERENCE 45

6 GLOBAL ORGANIC INFANT FORMULA MARKET, BY PRODUCT 46

6.1 OVERVIEW 46

6.1.1 GLOBAL ORGANIC INFANT FORMULA MARKET ESTIMATES & FORECAST, BY PRODUCT, 2020-2030 47

6.2 STARTING MILK FORMULA 48

6.2.1 STARTING MILK FORMULA: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 48

6.3 FOLLOW-ON MILK FORMULA 49

6.3.1 FOLLOW-ON MILK FORMULA: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 50

6.4 SPECIAL MILK FORMULA 51

6.4.1 SPECIAL MILK FORMULA: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 51

6.5 OTHERS 52

6.5.1 OTHERS: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 52

7 GLOBAL ORGANIC INFANT FORMULA MARKET, BY FORMULATION 53

7.1 OVERVIEW 53



7.1.1 GLOBAL ORGANIC INFANT FORMULA MARKET ESTIMATES & FORECAST, BY FORMULATION, 2020-2030 54

7.2 POWDERED FORMULA 55

7.2.1 POWDERED FORMULA: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 55

7.3 CONCENTRATED LIQUID FORMULA 56

7.3.1 CONCENTRATED LIQUID FORMULA: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 56

7.4 READY TO FEED FORMULA 57

7.4.1 READY TO FEED FORMULA: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 57

8 GLOBAL ORGANIC INFANT FORMULA MARKET, BY DISTRIBUTION CHANNEL 58

8.1 OVERVIEW 58

8.1.1 GLOBAL ORGANIC INFANT FORMULA MARKET ESTIMATES & FORECAST, BY DISTRIBUTION CHANNEL,

2020-2030 59

8.2 SUPERMARKETS & HYPERMARKETS 60

8.2.1 SUPERMARKETS & HYPERMARKETS: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 60

8.3 CONVENIENCE STORES 61

8.3.1 CONVENIENCE STORES: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 61

8.4 SPECIALTY STORES 62

8.4.1 SPECIALTY STORES: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 62

8.5 ONLINE 63

8.5.1 ONLINE: MARKET ESTIMATES & FORECAST, BY REGION, 2020-2030 63

9 GLOBAL ORGANIC INFANT FORMULA MARKET, BY REGION 64

9.1 OVERVIEW 64

9.2 NORTH AMERICA 66

9.2.1US 70

9.2.2 CANADA 72



9.2.3 MEXICO 74

9.3 EUROPE 76

9.3.1UK 80

9.3.2 GERMANY 82

9.3.3 FRANCE 84

9.3.4 SPAIN 86

9.3.5 ITALY 88

9.3.6 DENMARK 90

9.3.7 SWEDEN 92

9.3.8 FINLAND 94

9.3.9 NORWAY 96

9.3.10 REST OF EUROPE 98

9.4 ASIA-PACIFIC 100

9.4.1 CHINA 104

9.4.2 INDIA 106

9.4.3 JAPAN 108

9.4.4 AUSTRALIA & NEW ZEALAND 110

9.4.5 REST OF ASIA-PACIFIC 112

9.5 REST OF THE WORLD 114

9.5.1 SOUTH & CENTRAL AMERICA 119

9.5.2 COSTARICA 121

9.5.3 EL SALVADOR 123

9.5.4 GUATEMALA 125



9.5.5 PANAMA 127

9.5.6 HONDURAS 129

9.5.7 NICARAGUA 131

9.5.8 DOMINICAN REPUBLIC 133

9.5.9 MIDDLE EAST & NORTH AFRICA 135

9.5.10 SAUDI ARABIA 137

9.5.11 UAE 139

9.5.12 NIGERIA 141

9.5.13 REST OF THE MIDDLE EAST & AFRICA 143

10 COMPETITIVE LANDSCAPE 145

10.1 INTRODUCTION 145

10.2 MARKET STRATEGY ANALYSIS 145

10.3 COMPETITIVE BENCHMARKING 146

10.4 KEY DEVELOPMENTS & GROWTH STRATEGIES 147

10.4.1 NEW PRODUCT LAUNCH 147

10.4.2 INVESTMENT 147

11 COMPANY PROFILES 148

11.1 NESTLE S.A. 148

11.1.1 COMPANY OVERVIEW 148

11.1.2 FINANCIAL OVERVIEW 149

11.1.3 PRODUCTS OFFERED 149

11.1.4 KEY DEVELOPMENTS 150

11.1.5 SWOT ANALYSIS 150

11.1.6 KEY STRATEGIES 150



11.2 DANONE (NUTRICIA) 151

11.2.1 COMPANY OVERVIEW 151

11.2.2 FINANCIAL OVERVIEW 152

11.2.3 PRODUCTS OFFERED 152

11.2.4 KEY DEVELOPMENTS 153

11.2.5 SWOT ANALYSIS 153

11.2.6 KEY STRATEGIES 153

11.3 ABBOTT 154

11.3.1 COMPANY OVERVIEW 154

11.3.2 FINANCIAL OVERVIEW 155

11.3.3 PRODUCTS OFFERED 155

11.3.4 KEY DEVELOPMENTS 156

11.3.5 SWOT ANALYSIS 156

11.3.6 KEY STRATEGIES 156

11.4 RECKITT BENCKISER GROUP PLC (MEAD JOHNSON) 157

11.4.1 COMPANY OVERVIEW 157

11.4.2 FINANCIAL OVERVIEW 158

11.4.3 PRODUCTS OFFERED 158

11.4.4 KEY DEVELOPMENTS 159

11.4.5 SWOT ANALYSIS 159

11.4.6 KEY STRATEGIES 159

11.5 BELLAMY'S ORGANIC 160

11.5.1 COMPANY OVERVIEW 160



11.5.2 FINANCIAL OVERVIEW 160

11.5.3 PRODUCTS OFFERED 160

11.5.4 KEY DEVELOPMENTS 160

11.5.5 SWOT ANALYSIS 161

11.5.6 KEY STRATEGIES 161

11.6 PERRIGO COMPANY PLC 162

11.6.1 COMPANY OVERVIEW 162

11.6.2 FINANCIAL OVERVIEW 163

11.6.3 PRODUCTS OFFERED 163

11.6.4 KEY DEVELOPMENTS 164

11.6.5 KEY STRATEGIES 164

11.7 SHIJIAZHUANG JUNLEBAO DAIRY CO., LTD. 165

11.7.1 COMPANY OVERVIEW 165

11.7.2 FINANCIAL OVERVIEW 165

11.7.3 PRODUCTS OFFERED 165

11.7.4 KEY DEVELOPMENTS 165

11.7.5 KEY STRATEGIES 165

11.8 FRIESLAND CAMPINA 166

11.8.1 COMPANY OVERVIEW 166

11.8.2 FINANCIAL OVERVIEW 167

11.8.3 PRODUCTS OFFERED 167

11.8.4 KEY DEVELOPMENTS 168

11.8.5 KEY STRATEGIES 168

11.9 HEILONG]JIANG FEIHE DAIRY CO., LTD. 169



11.9.1 COMPANY OVERVIEW 169

11.9.2 FINANCIAL OVERVIEW 170

11.9.3 PRODUCTS OFFERED 170

11.9.4 KEY DEVELOPMENTS 171

11.9.5 KEY STRATEGIES 171

11.10 BUBS ORGANIC, LLC 172

11.10.1 COMPANY OVERVIEW 172

11.10.2 FINANCIAL OVERVIEW 172

11.10.3 PRODUCTS OFFERED 173

11.10.4 KEY DEVELOPMENTS 173

11.10.5 KEY STRATEGIES 173



SCOTTS

INTERNATIONAL

Global Organic Infant Formula Market Forecast to 2030
Market Report | 2023-05-18 | 90 pages | Market Research Future

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User Price $4950.00
Enterprisewide Price $7250.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|
Address* City* | |
Zip Code* Country* | |
Date [2025-05-13 |

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 11/11



