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Report description:

Global amino acid in dietary supplements market is projected to register a CAGR of 6.0% in the forecast period of 2023 to 2030.
The new market report contains data for the historic year 2021, the base year of calculation is 2022, and the forecast period is
2023 to 2030

Market Segmentation:

Global Amino Acids in Dietary Supplements Market, By Type (Glutamic Acid, Lysine, Tryptophan, Methionine, Phenylalanine, and
Others), Form (Tablets, Capsules, Soft Gels, Powders, Gummies, Liquids, and Others), Application (Energy & Weight Management,
General Health, Bone & Joint Health, Gastrointestinal Health, Immunity, Cardiac Health, Diabetes, Anti-Cancer, and Others (If
Any)), End User (Adults, Geriatric, Pregnant Women, Children, and Infants), Distribution Channel (OTC and Prescribed), Country
(U.S., Canada, Mexico, Germany, U.K.,, Italy, France, Spain, Russia, Switzerland, Turkey, Belgium, Rest of Europe, Japan, China,
South Korea, India, Singapore, Thailand, Indonesia, Malaysia, Philippines, Australia, Rest of Asia-Pacific, Brazil, Argentina, Rest of
South America, South Africa, Saudi Arabia, United Arab Emirates, Kuwait, and Rest of Middle East and Africa) - Industry Trends and
Forecast to 2030

Some of the major factors contributing to the growth of the global amino acid in dietary supplements market are:
- Increasing demand for amino acids-based dietary supplements due to the health and nutritional benefits

- Rising awareness among consumers towards the consumption of amino acid-based dietary supplements
Market Players:

Some of the key market players for the global amino acid in dietary supplements market are listed below:

- MusclePharm
- True Nutrition



- Reliance Private Label supplements
- NOW Foods

- Solgar Inc.

- BIOVEA

- Jarrow Formulas, Inc

- Optimum Nutrition

- Universal Nutrition

- Evonik Industries AG

- Cellucor, KAGED

- KAGED

- EVLUTION NUTRITION

- ALLMAX

- Ajinomoto Co., Inc.

- GAT WHP

- ProSupps USA, LLC

- NutraBio Labs, Inc.

- Five Percent Nutrition, LLC.
- Beverly International
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