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Report description:

2022 was a year of recovery and normalisation for retail in Vietnam, following the impacts created by the COVID-19 pandemic
which lasted into 2021. In 2022, the Vietnamese government removed all restrictions and social distancing measures which were
in place during the era of the pandemic, and the Vietnamese economy started to show recovery. Within this environment,
consumers also have more freedom to go out shopping and many people have re-embraced this ability. Indeed, it is noted that
Vietnam...

Euromonitor International's Retail in Vietnam report offers insight into key trends and developments driving the industry. The
report examines all retail channels to provide sector insight. Channels include hypermarkets, supermarkets, discounters,
convenience stores, mixed retailers, health and beauty retailers, clothing and footwear retailers, furniture and furnishing stores,
DIY and hardware stores, durable goods retailers, leisure and personal goods retailers. There are profiles of leading retailers, with
analysis of their performance and the challenges they face. There is also analysis of non-store retailing: vending; homeshopping;
internet retailing; direct selling, as available.

Product coverage: Retail E-=Commerce, Retail Offline.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Retail market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,



Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.
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Convenience stores continue to see increasing popularity among Vietnamese consumers

Players continue to introduce new ready-to-eat food and food/drink combo offers to attract consumers' attention
Players start to pay more attention to membership and loyalty programmes

PROSPECTS AND OPPORTUNITIES

Convenience stores expected to record ongoing positive growth, as the channel's offers adapt to consumers' fast-paced lifestyles
Convenient retail options expected to extend their presence outside of Ho Chi Minh city

Forecourt retail will remain negligible in Vietnam
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Small local grocers are projected to record a stable performance
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Apparel and footwear specialists bounce back in 2022 following the end of pandemic restrictions

Local brands face stronger competition from international brands

E-commerce poses potential threat to the development of apparel and footwear specialists

PROSPECTS AND OPPORTUNITIES

Apparel and footwear specialists face both opportunities and challenges
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A positive outlook is expected over the forecast period
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Potential ongoing threats from e-commerce will continue

CHANNEL DATA

Table 90 Appliances and Electronics Specialists: Value Sales, Outlets and Selling Space 2017-2022
Table 91 Appliances and Electronics Specialists: Value Sales, Outlets and Selling Space: % Growth 2017-2022
Table 92 Appliances and Electronics Specialists GBO Company Shares: % Value 2018-2022

Table 93 Appliances and Electronics Specialists GBN Brand Shares: % Value 2019-2022

Table 94 Appliances and Electronics Specialists LBN Brand Shares: Outlets 2019-2022

Table 95 Appliances and Electronics Specialists Forecasts: Value Sales, Outlets and Selling Space 2022-2027
Table 96 Appliances and Electronics Specialists Forecasts: Value Sales, Outlets and Selling Space: % Growth 2022-2027
HEALTH AND BEAUTY SPECIALISTS IN VIETNAM

KEY DATA FINDINGS

2022 DEVELOPMENTS

Chained health and beauty stores continue their expansion plans post-pandemic
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Chained pharmacies record increasing investment from key players
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Health and beauty specialists set to see positive sales over the forecast period

Chained pharmacies expected to develop a stronger presence over the forecast period
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Home products specialists bounces back after the lifting of pandemic restrictions
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Pandemic challenges and outdated image force department store Parkson to close outlets

Chained variety stores establish a stronger presence via the franchise business model

AEON Vietnam Co Ltd maintains its robust lead in general merchandise stores

PROSPECTS AND OPPORTUNITIES

A positive outlook ahead for general merchandise stores

General merchandise stores are expected to face stronger competition from other channels

Little interest from new players in general merchandise stores
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Direct selling able to maintain sales throughout the pandemic and see a further boost in 2022
Ministry of Trade and Industry continues its efforts to make direct selling a transparent and healthy industry in Vietnam
Herbalife leads sales, despite higher-than-average prices

PROSPECTS AND OPPORTUNITIES

Direct selling is expected to grow in term of value sales, although the number of sellers will stay small
Consumer health will continue to account for the lion's share of direct selling

Little potential for food and drink direct selling in Vietnam, but consumer appliances is one area to watch
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2022 DEVELOPMENTS

Vending remains negligible in Vietnam

PROSPECTS AND OPPORTUNITIES

Vending is expected to record a stronger presence, yet remain insignificant
New players are hesitant to join vending due to lack of consumer need

RETAIL E-COMMERCE IN VIETNAM

KEY DATA FINDINGS

2022 DEVELOPMENTS

Retail e-commerce continues to record strong growth in 2022

Increasing sales seen in B2C online marketplaces

Rising trend of omnichannel players boosts sales in retail e-commerce
PROSPECTS AND OPPORTUNITIES

A positive outlook for retail e-commerce over the forecast period

More intense competition expected between retail e-commerce marketplace players
Small players in various industries are expected join retail e-commerce marketplace platforms
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