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Report description:

In 2022, the full lifting of social-distancing measures and the outdoor mask mandate helped both retail e-commerce and retail
offline post healthy sales growth rates in this year. Among retail offline channels, department stores was one of the most
dynamic, as store renewals and luxury marketing to attract young and rich consumers proved to be successful strategies.
Convenience stores continued to post faster value sales growth than hypermarkets and supermarkets, as convenience stores are
expand...

Euromonitor International's Retail in South Korea report offers insight into key trends and developments driving the industry. The
report examines all retail channels to provide sector insight. Channels include hypermarkets, supermarkets, discounters,
convenience stores, mixed retailers, health and beauty retailers, clothing and footwear retailers, furniture and furnishing stores,
DIY and hardware stores, durable goods retailers, leisure and personal goods retailers. There are profiles of leading retailers, with
analysis of their performance and the challenges they face. There is also analysis of non-store retailing: vending; homeshopping;
internet retailing; direct selling, as available.

Product coverage: Retail E-=Commerce, Retail Offline.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Retail market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,



Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.
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Lotte and E-Mart
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Pharmacies growth to slow down as COVID-19 cases are declining

Olive Young to evolve into a "lifestyle store", moving beyond just health and beauty

Variety store banner JAJU setting up a wellness specialist store network

CHANNEL DATA

Table 107 Health and Beauty Specialists: Value Sales, Outlets and Selling Space 2017-2022

Table 108 Health and Beauty Specialists: Value Sales, Outlets and Selling Space: % Growth 2017-2022

Table 109 Sales in Health and Beauty Specialists by Channel: Value 2017-2022

Table 110 Sales in Health and Beauty Specialists by Channel: % Value Growth 2017-2022

Table 111 Health and Beauty Specialists GBO Company Shares: % Value 2018-2022

Table 112 Health and Beauty Specialists GBN Brand Shares: % Value 2019-2022

Table 113 Health and Beauty Specialists LBN Brand Shares: Outlets 2019-2022

Table 114 Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling Space 2022-2027

Table 115 Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling Space: % Growth 2022-2027
Table 116 [JForecast Sales in Health and Beauty Specialists by Channel: Value 2022-2027



Table 117 [JForecast Sales in Health and Beauty Specialists by Channel: % Value Growth 2022-2027

HOME PRODUCTS SPECIALISTS IN SOUTH KOREA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Sales decline with consumers spending less time at home and a stalling housing market

Homewares and home furnishing stores are losing sales to e-commerce players
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Lifting of social-distancing and mask-mandate measures boosts apparel and beauty sales at general merchandise stores
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The "Very Important Baby" (VIB) trend contributes to boost department store sales despite economic constraints
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2022 DEVELOPMENTS

Only sluggish growth seen in 2022 as sales fail to recover to their pre-pandemic levels
Atomy begins early-morning delivery for fresh foods and HMRs

Amway Korea and its local production partner open a new facility for Nutrilite
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E-commerce continues to grow

Sales are increasingly centralised among the big three e-commerce giants

E-tailers focus on luxury and beauty as the sales momentum from COVID-19 begins to wane
PROSPECTS AND OPPORTUNITIES

Cross-border e-commerce to act as a new sales driver in the post-pandemic period
Fulfilment capacity will be a key competitive tool among the big three e-commerce giants
Video streaming platforms to grow live commerce as a key strategic feature
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