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Report description:

Asia-Pacific food flavors market is projected to register a substantial CAGR of 6.9% in the forecast period of 2023 to 2030. The
new market report contains data for the historic year 2021, the base year of calculation is 2022, and the forecast period is 2023 to
2030

Market Segmentation:

Asia-Pacific Food Flavors Market, By Product Type (Natural Extract, Flavor Ingredient), Type (Fruit Flavors, Spice Flavors, Herbal
Flavors, Citrus Flavors, Dairy Flavors, Nutty Flavors, Vegetable Extracts, Coffee Flavors, Chocolate Flavor, Date Derivatives,
Vegetable Oils, Carob Derivatives, Others), Origin (Natural, Natural Identical, Artificial), Category (Clean Label, Heat Stable,
Regular, Non-Allergenic, Others), Solubility (Water Soluble, Oil Soluble, Fat Dispersible, Others), Form (Liquid, Powder, Syrup),
Application (Confectionery, Bakery, Convenience Food, Snacks & Extruded Snacks, Frozen Desserts Products, Meat & Poultry
Products, Breakfast Cereals, Processed Food, Baby Food, Sports Nutrition, Dietary Supplements, Beverages), Country (Japan,
China, Australia, India, South Korea, Singapore, Indonesia, Thailand, Malaysia, Philippines, and the rest of Asia-Pacific) Industry
Trends and Forecast to 2030

Some of the major factors contributing to the growth of the Asia-Pacific food flavors market are:

- Increase in demand for different flavors in food and beverage, bakery, and other several industries due to their health benefits
- Consumer inclination toward floral and natural flavors

- Expansion of food & beverage, bakery, among other industries

- Increasing demand for flavor-based vegan or plant-based nutritional food and beverages

Market Players:
Some of the key market players in the Asia-Pacific food flavors market are listed below:

- McCormick & Company, Inc.
- MartinBauer,

- Prinova Group LLC.

- Synthite Industries Ltd.

- AROMATICA



- GOLD COAST INGREDIENTS, INC.

- HHOYA

- Takasago International Corporation

- Sensient Technologies Corporation

- International Flavors & Fragrances Inc
- Axxence Aromatic GmbH
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