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Report description:

Retailing in 2022 was driven by rising unit prices as inflation pushed past 10%, causing thriftier consumer behaviour. As Slovak
households started delaying larger purchases, retailers' price competition became more intense, which resulted in price wars.
Russia's invasion of Ukraine sent many refugees seeking shelter, however the conflict itself created a lot of future uncertainty,
which is why Slovak consumers tried to keep their spending in check.

Euromonitor International's Retail in Slovakia report offers insight into key trends and developments driving the industry. The
report examines all retail channels to provide sector insight. Channels include hypermarkets, supermarkets, discounters,
convenience stores, mixed retailers, health and beauty retailers, clothing and footwear retailers, furniture and furnishing stores,
DIY and hardware stores, durable goods retailers, leisure and personal goods retailers. There are profiles of leading retailers, with
analysis of their performance and the challenges they face. There is also analysis of non-store retailing: vending; homeshopping;
internet retailing; direct selling, as available.

Product coverage: Retail E-=Commerce, Retail Offline.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Retail market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop



reliable information resources to help drive informed strategic planning.
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CONVENIENCE RETAILERS IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Convenience retailers suffer from thrifty shopping behaviour as consumers eschew them for supermarkets or retail e-commerce
Stores optimise their operations in order to reduce costs and explore more energy-efficient refrigeration and lighting
Milk-Agro conducts a production efficiency study and ceases to produce energy-intensive products, such as powder milk
PROSPECTS AND OPPORTUNITIES

Metro C&C bucks the trend by opening new outlets while Moj obchod expands its private label assortment
New concept for forecourt retailers takes advantage of longer opening hours

Economic improvement benefits smaller stores as consumers start shopping closer to home and seek out locally sourced products
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2022 DEVELOPMENTS

Tight household budgets force consumers to look for bargains promoting sales via discounters

Lidl invests further in its app and discounting and widens its offer of non-grocery items

Lidl Slovensko grows by opening new outlets, modernising existing stores and adopting energy-efficient technologies
PROSPECTS AND OPPORTUNITIES

Discounters take share from other retail channels, though rising saturation make the opening of new outlets more difficult
Hard discounter Russian-based Mare enters Slovakia and the Czech Republic in 2022

The closure of smaller outlets creates opportunities for larger players such as Lidl to expand their category share
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2022 DEVELOPMENTS

Kaufland Slovenska Republika retains category lead and opens new outlet with a focus on alternative energy sources
Loyalty programmes and smart apps appeal to consumers and hypermarkets alike as they provide lower prices and a marketing
channel

Sales hampered by cross-border shopping due to more attractive prices in Poland and the reopening of borders in the wake of the
pandemic

PROSPECTS AND OPPORTUNITIES

Competition intensifies over the forecast period, especially from supermarkets, discounters and foods e-commerce
Retailers consolidate their selling spaces, renting out sections of their outlets to other retailing formats, such as appliance and
electronics specialists

Hypermarkets introduce their own eco-friendly labels over the forecast period in response to improving consumer spending power
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SUPERMARKETS IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Good year for supermarkets as the number of outlets increases, with consumers eschewing smaller formats for supermarkets due
to household budget constraints

Supermarkets renew loyalty programmes and widen their private label ranges

Billa taps into retail e-commerce via its own website but uses third party logistics specialist to make deliveries
PROSPECTS AND OPPORTUNITIES

Growing competition from discounters and foods e-commerce leads more supermarkets to engage in retail e-commerce
Supermarkets focus on consumer engagement and boost their private label ranges

Supermarkets invest in technology, especially at the check out
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SMALL LOCAL GROCERS IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Consumers eschew small local grocers for discounters, supermarkets and retail e-commerce as they seek out the best prices
Small local grocers form shopping alliances and offer third party services in a bid to boost their sales and attract more customers
to their outlets

Small local grocers remains a highly fragmented channel

PROSPECTS AND OPPORTUNITIES

Small local grocers witnesses a decline in outlets due to urbanisation and a growing consumer preference for convenience stores
Economic improvement rekindles consumer interest in sustainable products and package-free stores

Growing focus on environmentally-friendly technology helps small local grocers offset rising energy costs
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APPAREL AND FOOTWEAR SPECIALISTS IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Inflationary trend encourages consumers to trade down from premium and luxury apparel to more affordable options
Growing popularity of omnichannel retailers as they offer consumers more scope and greater convenience

Rising costs impact imports from China, benefiting local apparel and footwear specialists



PROSPECTS AND OPPORTUNITIES

Industry players focus more heavily on revamping their loyalty programmes, especially those with no omnichannel presence
Fierce competition among retailers and growth in apparel and footwear e-commerce limit unit price growth

Cash-strapped consumers increasingly embrace second-hand apparel enabling retailers in this space to extend their reach into
new territories
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APPLIANCES AND ELECTRONICS SPECIALISTS IN SLOVAKIA
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2022 DEVELOPMENTS

Despite the full lifting of COVID-19 restrictions in 2022, the category fails to return to pre-pandemic growth levels as consumers
tighten their belts

Large players optimise their sales via an omnichannel approach, while small businesses are much more vulnerable and struggle to
survive

Industry players engage in price wars and understand the importance of omnichannel shopping providing additional discounts as
consumers shop around

PROSPECTS AND OPPORTUNITIES

Appliances and electronics specialists focus on building omnichannel presence and digitalisation to offer consumers a better
shopping experience

Macroeconomic turmoil, lower availability of financing on mortgages and higher costs of construction materials, logistics and
labour dent demand for consumer appliances

Supply shortages of materials push unit prices upwards, while inflation poses difficulties for retailers
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HEALTH AND BEAUTY SPECIALISTS IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Industry players trial robotic and artificial intelligence systems to make up for staff shortages and to improve customer service
Pharmacies face drugs shortages, especially during the second half of 2022

Strengthening position of private label as well as innovative and environmentally-friendly products

PROSPECTS AND OPPORTUNITIES

Health and beauty specialists benefit from the wider availability of drugs and the ageing population

Category growth driven by pharmacies and beauty specialists

Health and beauty specialists benefits from revitalising purchasing power once fears of recession subside

CHANNEL DATA
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HOME PRODUCTS SPECIALISTS IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Home products specialists benefits from rising prices, growing interest in gardening and drought, but is hampered by a lack of
construction materials

Pet shops and superstores sees strong value growth due to inflation as well as increasing pet population

Large players in home products specialists apply cost-cutting measures in response to soaring energy costs
PROSPECTS AND OPPORTUNITIES

Consumers postpone non-essential spending due to inflation in 2023 after which economic recovery enables the category to
return to normal sales patterns

The category suffers from the construction of fewer homes, rising real estate prices, and greater restrictions on lending, especially
mortgages

Price sensitivity and competition from retail e-commerce dampen forecast period sales
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GENERAL MERCHANDISE STORES IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Tchibo expands into grocery retailers after success in Jednota stores

Variety stores benefits from constrained household budgets in 2022

Taxes on goods from outside the EU hamper retail e-commerce but benefit general merchandise stores
PROSPECTS AND OPPORTUNITIES

Rising operational costs encourage players to diversify and implement cost-cutting measures

Improving purchasing power encourages consumers to switch back to premium brands and specialists, leading to a decline in
outlet numbers of variety stores

Tchibo gains further share through widening the availability of its products in the outlets of other retailers
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DIRECT SELLING IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

The lifting of COVID-19 restrictions facilitates sales growth of direct selling in 2022

Growing competition from retail e-commerce stimulates Dr Max pharmacy chain to launch online orders and pick-ups
Constraints on purchasing power dampen value sales growth in 2022

PROSPECTS AND OPPORTUNITIES

Direct sellers benefits from low overheads while beauty specialists face rising operational costs

Appliances and electronics direct selling benefits from improvement in consumer purchasing power

Retail e-commerce continues to erode the market share of direct selling over the forecast period
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VENDING IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

The lifting of COVID-19 restrictions benefits vending sales in 2022, though the category is hampered by constraints on disposable
income

Change in law regarding lunch vouchers boosts vending, although a reduction in spending hampers category sales
Below par return of vending sales in semi-captive locations

PROSPECTS AND OPPORTUNITIES

Improving economic situation stimulates demand for premium and healthy products via vending

Growth in eco-friendly operations result in further innovations over the forecast period

The development of payment methods continues to rise, forcing players to modernise their vending machines
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RETAIL E-COMMERCE IN SLOVAKIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

The lifting of COVID-19 restrictions leads to a slowdown in retail e-commerce in 2022

Foods e-commerce sees the strongest growth as industry players reduce their delivery times

Retail e-commerce from outside the EU becomes more difficult due to VAT on imported products under EUR22.00
PROSPECTS AND OPPORTUNITIES

Consumers increase their spending via retail e-commerce as their purchasing power stabilises, with quick commerce adding to the
attraction

Kaufland launches an online marketplace in Slovakia over the forecast period enabling companies to sell their products
Consumer price sensitivity drives innovations as consumers seek the best value for their money
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