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Report description:

While retail in Poland posted an improved result in terms of total current value sales growth in 2022, its performance in this
respect was skewed by price increases as inflation rose rapidly due to the combined impact of the global recovery from the
pandemic, Russia's invasion of Ukraine and the depreciation of the zloty. Despite the government's adoption of a wide range of
measures to cushion the impact of inflationary pressures, a dramatic increase in living costs - especially energy bills - a...

Euromonitor International's Retail in Poland report offers insight into key trends and developments driving the industry. The report
examines all retail channels to provide sector insight. Channels include hypermarkets, supermarkets, discounters, convenience
stores, mixed retailers, health and beauty retailers, clothing and footwear retailers, furniture and furnishing stores, DIY and
hardware stores, durable goods retailers, leisure and personal goods retailers. There are profiles of leading retailers, with
analysis of their performance and the challenges they face. There is also analysis of non-store retailing: vending; homeshopping;
internet retailing; direct selling, as available.

Product coverage: Retail E-=Commerce, Retail Offline.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Retail market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop



reliable information resources to help drive informed strategic planning.
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Easing of the pandemic and influx of refugees boost trade for forecourt retailers
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Saturation and rising costs will slow growth in convenience stores outlet numbers
Forecourt retailers chains likely to deepen partnerships with petrol station operators
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Supermarkets well placed to tap into increased tendency of Poles to cook at home

Leading player Dino continues to rapidly expand its outlet network

Focus on online sales recedes somewhat with the easing of the pandemic
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Spike in inflation compounds long-term challenges faced by small local grocers
Foods/drink/tobacco specialists pose growing competitive threat

Number of formerly independent stores joining chains continues to rise

PROSPECTS AND OPPORTUNITIES

Declining trend set to persist throughout the forecast period

High inflation will continue to pose major problems in the short-to-medium term
Diversification may help some players to strengthen their competitiveness
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Outlet numbers decline amidst soaring operating costs
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Outlet numbers set to decline throughout the forecast period
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Growing trade in second-hand items will increase focus on sustainability credentials
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Return to pre-pandemic lifestyles and influx of refugees bolster current value sales

Cost increases and trading down by consumers squeeze profit margins

German chain dm-Drogerie Markt enters Poland
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Rising health- and image-consciousness among Poles will continue to boost trade

Strict regulation likely to cause further declines in pharmacies outlet numbers
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Soaring inflation curbs spending on home renovation and interior design projects

Leading players develop new concepts and services

Homewares and home furnishing stores chains enhance sustainability credentials

PROSPECTS AND OPPORTUNITIES

Trading conditions likely to remain challenging in the short-to-medium term

Investment in omnichannel strategies set to continue rising

Black Red White expected to profit from partnership with XXXLutz Group
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Increased budget-consciousness among consumers favours variety stores

Retail parks a focal point as variety stores chains pursue rapid expansion plans

Popularity of department stores continues to decline

PROSPECTS AND OPPORTUNITIES

Growth in variety stores current value sales likely to slow but remain robust overall

Leading variety stores chains will continue expanding outlet networks

Rising costs will exacerbate long-term problems faced by department stores
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Direct selling companies continue to strengthen their online presence

Home care and consumer appliances direct selling grow fastest in value terms

More Poles become independent direct selling representatives



PROSPECTS AND OPPORTUNITIES

Outlook for direct selling is broadly favourable

Economic factors and regulatory volatility could temper growth potential
Investment in digital sales and marketing strategies set to remain high
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Pandemic-induced changes accelerate development of retail e-commerce
Deferred payment options continue to gain popularity

Demands for convenience stimulate greater focus on delivery times and mobile apps
PROSPECTS AND OPPORTUNITIES

Retail e-commerce set to continue expanding at an impressive pace

Online trade in second-hand goods expected to increase

Local player Allegro likely to remain the clear leader among third party marketplaces
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