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Report description:

The heavy metals testing market is projected to register an 6.9% CAGR in the forecast period of 2023 to 2030. The new market
report contains data for the historic years 2021, the base year of calculation is 2022, and the forecast period is 2023 to 2030.

Market Segmentation:

North America Heavy Metals Testing Market, By Technology ((ICP,Atomic Absorption Spectroscopy, Metals Speciation, Others),
Offering ( Hardware, Software, Services ), Automation ( Manual, Semiautomatic, Fully Automatic ) , target metal ( Arsenic,
Cadmium, Lead, Mercury, Chromium, Tin, Copper, Tungsten, Zinc, Nickel, Selenium, Others), End Use ( Food, Dietary Supplement
, Beverages, Feed Products, Pharmaceutical , Personal Care and Cosmetics , Fats and Oils, Blood and Other Samples, Others) ,
Geography (U.S., Canada, Mexico) Industry Trends and Forecast to 2030

Some of the major factors contributing to the growth of the heavy metals testing market:

- Growing consumer awareness regarding packaged food and personal care ingredients.
- Increasing awareness regarding oodborne diseases

Market Players:

The key players operating in the heavy metals testing market are:
- SGS Societe Generale de Surveillance SA
- Intertek Group plc

- Eurofins Scientific

- TUV SUD

- ALS

- Merieux NutriSciences

- Corporation

- LGC Limited

- AsureQuality

- Microbac Laboratories, Inc.



- EMSL Analytical, Inc.

- ifp Institut fur Produktqualitat GmbH

- OMIC USA Inc.

- Applied Technical Services.

- Brooks Applied Labs.

- Quicksilver Scientific, Inc.

- Symbio LABORATORIES

- Alex Stewart International

- UFAG LABORATORIEN

- Consumer Product TestingSM Company
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