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Report description:

The Global Meat Substitutes Market is projected to register a CAGR of 10.85%

Key Highlights

Largest Segment by Type - Textured Vegetable Protein : Typically obtained in soy, wheat, and peas among other sources, TVP has
gained popularity among food manufacturers as a functional and nutritious meat substitute.

Largest Segment by Region - Europe : The popularity of protein-enriched plant-based diets and regional government promotions
encouraging healthy living has led to Europeans decreasing their meat intake.

Fastest-growing Segment by Type - Tempeh : Tempeh is increasing in demand in regions like Europe and Asia-Pacific due to its
good meat substituting properties, ease to manufacture, and culinary versatility.

Fastest-growing Segment by Region - Asia-Pacific : Consumption of meat substitutes is gaining traction in major countries like
China, India, and Australia where people are looking for an adequate plant-based protein source.

Meat Substitutes Market Trends

Textured Vegetable Protein is the largest segment by Type.

Textured vegetable protein is the most consumed meat substitute worldwide. The sales value of TVP increased by 34.44% from

2016 to 2021. TVP, typically obtained from soy, wheat, and peas, has gained popularity among food manufacturers as a functional
and nutritious meat substitute. Some of the major TVP manufacturers are ADM, Cargill, Ingredion Incorporated, and Kerry Group



PLC. Key players are partnering with meat alternative manufacturers, like Beyond Meat, Impossible Foods, Eat Just, and Quorn, to
increase their market penetration.

In 2020, the consumption of meat substitutes rose by 11.96% compared to 2019. Despite the pandemic's adverse economic
impact, the consumption of meat alternatives has increased over time. Post the COVID-19 outbreak, producers of meat substitutes
reported record-breaking sales as consumers searched for healthier options. During the early stages of the outbreak, consumers
stocked up on food products with longer shelf life, such as canned goods like vegan mock meat, canned tofu, and meat-free
luncheon. While meat derived from livestock has a limited shelf life, meat alternatives derived from soybeans can remain fresh for
a whole year, thus increasing their preference.

Tempeh is likely to be the fastest-growing meat substitute consumed worldwide, with a projected CAGR of 11.81% during the
forecasted period (2022-2028). The global market for meat substitutes is anticipated to grow swiftly, with major companies
collaborating to satisfy consumer demand. Some of these collaborations include One Planet Pizza and Better Nature, Greenleaf
Foods and Walmart, and Keystone Natural Holdings and Westsoy (part of Hain Celestial Group Inc.).

Europe is the largest segment by Region.

The overall growth of the global meat substitute market increased to 38.11% by value from 2016 to 2021. Of all regions,
Asia-Pacific saw a substantial spike in the consumption of meat substitutes by 43.96% in 2021 from 2017. The increase is mainly
due to product innovations from manufacturers, the adoption rate of consumers toward healthier choices, and the increase in
population thus driving the sales of meat substitutes globally.

In 2020, there was a sudden spike in the sales of meat substitutes, by 11.96%, compared to 2019. The COVID-19 disruptions in
the meat supply chain have resulted in a spike in the number of consumers toward meat substitutes. With the increase in internet
penetration, environmental concerns about meat production are spreading across the world, which resulted in a spike in
consumers shifting toward meat substitutes.

Europe dominates the market with a market share of 35.38%, 4.74% more than North America in 2021. Rising government
promotions of meat substitutes, like a special committee on beating cancer-BECA that aims to reduce meat consumption due to
the high mortality rate of cancer (1.9 million deaths) and promote plant-based meats as an alternative to meat consumption, are
driving the European meat substitute market.

The Middle East is predicted to be the fastest-growing region that consumes meat substitutes, with a projected CAGR of 12.35%
by value during the forecast period (2022-2028). With the increasing expat population in the region, many new start-ups, like
Vbites, Fazenda Futuro, and KBW ventures, are attracting customers toward meat substitutes. However, awareness about global
warming and various health concerns of continuous meat consumption are also some of the reasons for the rising consumption of
meat substitutes.

Meat Substitutes Market Competitor Analysis
The Global Meat Substitutes Market is fragmented, with the top five companies occupying 10.32%. The major players in this
market are Amy's Kitchen Inc., Beyond Meat Inc., China Foodstuff & Protein Group Co. Ltd, House Foods Group Inc. and Vitasoy

International Holdings Ltd (sorted alphabetically).

Additional Benefits:



The market estimate (ME) sheet in Excel format
3 months of analyst support

Table of Contents:

1 EXECUTIVE SUMMARY & KEY FINDINGS

2 INTRODUCTION

2.1 Study Assumptions & Market Definition
2.2 Scope of the Study?

2.3 Research Methodology

3 KEY INDUSTRY TRENDS

3.1 Price Trends

3.2 Regulatory Framework

3.3 Value Chain & Distribution Channel Analysis

4 MARKET SEGMENTATION

4.1 Type

4.1.1 Tempeh

4.1.2 Textured Vegetable Protein
4.1.3 Tofu

4.1.4 Other Meat Substitutes
4.2 Distribution Channel

4.2.1 Off-Trade

4.2.1.1 Convenience Stores
4.2.1.2 Online Channel

4.2.1.3 Supermarkets And Hypermarkets
4.2.1.4 Others

4.2.2 On-Trade

4.3 Region

4.3.1 Africa

4.3.1.1 By Type

4.3.1.2 By Distribution Channel
4.3.1.3 By Country

4.3.1.3.1 Egypt

4.3.1.3.2 Nigeria

4.3.1.3.3 South Africa
4.3.1.3.4 Rest Of Africa

4.3.2 Asia-Pacific

4.3.2.1 By Type

4.3.2.2 By Distribution Channel
4.3.2.3 By Country

4.3.2.3.1 Australia

4.3.2.3.2 China

4.3.2.3.3 India

4.3.2.3.4 Indonesia

4.3.2.3.5 Japan



4.3.2.3.6 Malaysia

4.3.2.3.7 South Korea
4.3.2.3.8 Rest Of Asia-Pacific
4.3.3 Europe

4.3.3.1 By Type

4.3.3.2 By Distribution Channel
4.3.3.3 By Country

4.3.3.3.1 France

4.3.3.3.2 Germany

4.3.3.3.3 ltaly

4.3.3.3.4 Netherlands
4.3.3.3.5 Russia

4.3.3.3.6 Spain

4.3.3.3.7 United Kingdom
4.3.3.3.8 Rest Of Europe

4.3.4 Middle East

4.3.4.1 By Type

4.3.4.2 By Distribution Channel
4.3.4.3 By Country

4.3.4.3.1 Bahrain

4.3.4.3.2 Kuwait

4.3.4.3.3 Oman

4.3.4.3.4 Qatar

4.3.4.3.5 Saudi Arabia
4.3.4.3.6 United Arab Emirates
4.3.4.3.7 Rest Of Middle East
4.3.5 North America

4.3.5.1 By Type

4.3.5.2 By Distribution Channel
4.3.5.3 By Country

4.3.5.3.1 Canada

4.3.5.3.2 Mexico

4.3.5.3.3 United States
4.3.5.3.4 Rest Of North America
4.3.6 South America

4.3.6.1 By Type

4.3.6.2 By Distribution Channel
4.3.6.3 By Country

4.3.6.3.1 Argentina

4.3.6.3.2 Brazil

4.3.6.3.3 Rest Of South America

5 COMPETITIVE LANDSCAPE
5.1 Key Strategic Moves
5.2 Market Share Analysis
5.3 Company Landscape
5.4 Company Profiles



5.4.1 Amy's Kitchen Inc.

5.4.2 Beyond Meat Inc.

5.4.3 Cargill, Inc.

5.4.4 China Foodstuff & Protein Group Co. Ltd
5.4.5 Conagra Brands Incorporated

5.4.6 House Foods Group Inc.

5.4.7 Impossible Foods Inc.

5.4.8 International Flavors & Fragrances Inc.
5.4.9 Morinaga Milk Industry Co. Ltd

5.4.10 The Kellogg Company

5.4.11 Vitasoy International Holdings Ltd

6 KEY STRATEGIC QUESTIONS FOR MEAT SUBSTITUTES INDUSTRY CEOS

7 APPENDIX

7.1 Global Overview

7.1.1 Overview

7.1.2 Porter's Five Forces Framework
7.1.3 Global Value Chain Analysis
7.1.4 Market Dynamics (DROs)
7.2 Sources & References

7.3 List of Tables & Figures

7.4 Primary Insights

7.5 Data Pack

7.6 Glossary of Terms



SCOTTS

INTERNATIONAL

Global Meat Substitutes Market - Size, Share, Covid-19 Impact & Forecasts Up To
2028

Market Report | 2023-01-23 | 377 pages | Mordor Intelligence

To place an Order with Scotts International:

0 - Printthis form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $4750.00
Team License (1-7 Users) $5250.00
Site License $6500.00
Corporate License $8750.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|

Address* City* | |
Zip Code* Country* | |
Date [2025-06-23 |

Signature



Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 7/7




