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Report description:

The China E-commerce market is expected to register a CAGR of 11.3% during the period 2022-2027. The primary factors driving
the growth of the E-commerce market in the region are smartphone-driven M-commerce culture, innovative digital payments
systems, and rising live -commerce platforms, among others.

Key Highlights
With a vast population, the Chinese E-commerce market is the world's largest E-commerce market. Chinese E-commerce market
evolved rapidly during the past few years, primarily driven by high internet and smartphone penetration, increasing consumer
confidence in online shopping, the emergence of e-commerce platforms, and the availability of various alternative payment
solutions.
Alternative payment solutions were the primary beneficiary of rising e-commerce purchases. Payment solutions such as Alipay
and WeChat Pay are rapidly growing as payment solutions for E-commerce platforms. While Alipay benefits as a primary payment
tool on all the e-commerce platforms owned by the Alibaba group, WeChat Pay, which is offered by Tencent, leverages its massive
social media user base to push online payments. As Chinese customers continue to embrace e-commerce, these payment
solutions are further expected to gain momentum.
Furthermore, an inconvenient and often confrontational in-person shopping culture helped motivate shoppers in the region to
embrace the straightforward reliability of E-commerce platforms, mainly the ease it offered in various shopping activities for
making returns and securing refunds for online orders. Moreover, the supply of low-cost delivery services provided by China's
millions of migrant laborers enabled companies like JD.com and AlibabaGroup to provide same-day delivery anywhere in the
country.
However, stringent rules and regulations related to local E-commerce law and Intellectual Property Enforcement for E-commerce
platforms can create problems for E-commerce companies which can hamper the market's growth. For instance, the E-Commerce
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Law in China is designed to address rampant online infringement of intellectual property rights. The law included requirements
related to notice-and-takedown mechanisms for the region's e-commerce platforms. The notice-and-takedown tools allow
individuals to request that platforms take down links offering products that infringe on established IP rights. As different
E-commerce platforms have varying procedures for accepting takedown notices, E-commerce companies in the region must
familiarize themselves with takedown procedures for various e-commerce platforms.
The COVID-19 outbreak has further driven e-commerce activities in China, as concerned consumers are increasingly using the
online channel for their purchases to avoid getting exposed to the disease. Although the COVID-19 pandemic decreased overall
consumer spending, it has resulted in growth in e-commerce purchases. While sectors such as travel and restaurant services were
affected due to lockdown across the country, strong growth is seen in online purchases of groceries and physical goods.

China E-commerce Market Trends

Livestream E-commerce to drive the Market

Livestreaming is a very popular form of E-commerce in China where Key Opinion Leaders conduct live video broadcasts of
themselves while they market different goods and products to their audiences. The pandemic has led to the rapid advancement
and adoption of live streaming in the E-commerce market in the region. 
The most significant advantage of live streaming E-commerce is its ability to reach a large number of people spread throughout
the country, especially those outside of major cities. By targeting live streams to more rural areas and lower-tier cities, companies
can increase brand awareness and expand their audience to all parts of China. 
Many E-commerce giants like Alibaba's Taobao, JD.com, and newer competitors from the entertainment side like Douyin and
Kuaishou, are promoting E-commerce products live via digital video in the region. Live commerce quickly established itself as a
fixture in sales campaigns for Singles' Day, a major shopping event in China, as a reliable digital tool for driving customer
engagement and E-commerce sales. 
Moreover, as reported by the China Internet Network Information Center, the number of online streaming users is rapidly
increasing in China. For instance, the number of online streamers rose from 344.31 million in 2016 to 703.37 million users in 2021.
Furthermore, live commerce increases a brand's appeal and distinctiveness and attracts additional consumers. It can strengthen
the positioning of E-commerce among existing customers and attract new ones, especially young people keen on innovative
shopping formats and experiences. 
All of the aforementioned factors are further expected to boost the growth of the E-commerce Market in the region. 

Growing Penetration of Online Shoppers to Boost the E-commerce Market

The rising popularity of online shopping resulted in an increase in the number of online shoppers in the region, supported by high
mobile internet penetration and the accessibility and speed of the internet in China. For instance, as reported by the China
Internet Network Information Center, the number of online shoppers rose from 466.7 million in 2016 to 842.1 million in 2021. The
rapid increase in online shoppers is further expected to boost E-commerce sales in the region.
Along with this, the online shopping penetration increased in the region, supported by the rise of smartphone-driven M-commerce
and innovative digital payment solutions offered by various market players in the area. For instance, the China Internet Network
Information Center reported that the online shopping penetration was 60% in 2015, which grew to 81.6% in 2021.
Furthermore, the Singles Day shopping event in China, November 11th or 11/11, is the busiest online shopping day of the year.
Brands offer discounts and potentially generate a significant percentage of their annual revenue. This type of event further
attracts consumers to shop online, which results in an increase in the number of online shoppers driving the E-commerce market
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in the country.
Moreover, as a result of growing online shoppers, the E-commerce share of total retail sales in consumer goods has rapidly
increased over the past few years in the region. For instance, as reported by the National Bureau of Statistics of China, the
E-commerce share of total retail sales in consumer goods in China was 10.8% in 2015, which increased dramatically to 24.5% in
2021 with a massive increase of 13.7%. All of the factors mentioned above further accelerate the growth of the E-commerce
market in the region.

China E-commerce Market Competitor Analysis

The China E-commerce market is consolidated with the presence of major players such as Alibaba Group, JD.com, Pinduoduo Inc,
among others. These market players hold a significant share in the China E-commerce market. The companies in the region are
increasing their presence in the market by introducing new payment systems and entering into strategic partnerships or
acquisitions.

November 2021 - Chinese mobile payment services provider Yeahka Limited announced that it had agreed to invest USD 15.6
million into Qianqianhui, a provider of in-store e-commerce services in China. In exchange, Yeahka Limited will receive 60% of
Qinqinhui's enlarged share capital from the company's parent, Dingding Cultural Tourism Co. Ltd. The investment in Qianqianhui
is part of Yeahka's accelerating move into in-store e-commerce services. 
March 2022 - Chinese E-commerce company JD.com announced to acquire Deppon Logistics for USD 1.42 billion. The acquisition
of Deppon Logistics will expand JD Logistics' capability amid the E-commerce boom resulting from the lockdown measures
intended to curb the pandemic. 

Additional Benefits:

The market estimate (ME) sheet in Excel format 
3 months of analyst support 
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