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Report description:

The Philippines' E-commerce is expected to grow at a CAGR of 14.1% during the forecast period. The market has grown in recent
years, boosted by evolving consumer preferences for online shopping and increasing internet penetration in the region. The
COVID-19 pandemic further accelerated this trend, attracting more sellers to utilize the reach and other benefits offered by the
E-commerce platforms in the Philippines.

Key Highlights
With a vibrant economy and a large population savvy in digital technology, the Philippines is a fast-growing E-commerce market in
Southeast Asia. Some websites and digital applications are competing for market share with global, regional, and domestic
players. Increasing connectivity in the Philippines and rapidly overcoming Filipino infrastructure problems has made more and
more of the large population access the Internet. Connected Filipinos access the country's E-commerce market primarily through
mobile devices and computers.
Every year, the need for speedy delivery services and E-commerce sales grows in the Philippines. Some of the most well-known
businesses in the region and the surrounding area are opting for Quadx, which deploys new solutions to deliver products on time.
For instance, in June 2022, using FarEye's Intelligent Delivery platform, QuadX has seen a significant increase in successful
on-time, accurate deliveries and significant productivity gains in delivery. Since adopting FarEyein 2018, QuadXhas created an
extremely competitive, unique delivery platform with FarEye that can fulfill 307% more orders.
Among the 132 economies in the Global Innovation Index 2021, the Philippines is ranked 51st. Technologies like Augmented
Reality (AR) are improving the shopping experience, focusing on customer experience. For instance, Shopify AR from Shopify
allows the users to add AR functionality to their online store, allowing them to experience the product through AER. Some of the
brands utilizing the technology include Spoikeball, allbirds, BioLite, etc.
Despite the Philippines' rapid development rate, it has yet to make more efficient and usable technology and management
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available to a larger audience. The lack of action by government leaders and local organizations to improve the country's
technology and online industries through defining infrastructural projects has also hampered advances in E-commerce. Regarding
internet speeds, carriers and governments need improvements in the country to handle the increasing traffic in the region.
Due to the COVID-19 pandemic, the demand for E-commerce in the Philippines is increasing, as the country's economy still relies
on E-commerce for recovery from the outbreak. According to data from the Philippine Department of Trade and Industry (DTI),
E-commerce increased the nation's GDP by 3.4%, or USD 12 billion, in 2020. In addition, the DTI wants to see a growth in
E-commerce businesses from 500,000 in 2020 to 750,000 by 2021 and 1 million by 2022. The fast-growing middle class, high
consumer spending, and an emerging technical population all contribute to the growth of E-commerce.

Philippines E-commerce Market Trends

Fashion Industry to Dominate the Market Significantly

Filipinos were skeptical about spending money on the internet, which changed during the COVID-19 pandemic. The blockage
forced Filipinos to buy groceries and other necessities online, causing an explosive increase in E-commerce transactions. Filipino
entrepreneurs quickly caught up, with thousands of entrepreneurs setting up E-commerce stores selling everything from face
masks to Adobe. This also included large companies doubling their E-commerce efforts in the fashion and beauty industry. 
The E-commerce landscape of the Philippines is constantly growing and evolving with its neighbors in Southeast Asia. In fashion
retail, physical stores in malls have been a major business model for decades, but pandemics have changed it all. The people in
the country are choosing a specific business model that is scalable, fits their product, and fits the target audience. 
The Philippines has encouraged new companies in the fashion industry to enter their country for the past few years. This has led
to the market's continued growth and has been observed in the wholesale and retail sectors, leveraging the e-commerce market
with new brands in the country. 
Several international brands expand in the Philippines to explore the increasing demands for fashion commodities, leveraging the
reach through existing E-commerce platforms. In January 2022, Zalora partnered with minimalist fashion brand COS to enter the
Philippines fashion market after targeting Singapore and Malaysia through the Zalora E-commerce platform, with Zalora featuring
exclusive availability of COS products. 
The fashion E-commerce in the Philippines witnesses considerable investments for upscaling the platforms. According to Forbes, in
May 2022, the Lazada E-commerce platform received an investment of USD 378.5 million from the parent investor, Alibaba.com,
since its initial investment of around USD 1.3 billion in June 2020. Fashion E-commerce sites have been hit in the region as
clothing and apparel have made life easier for online shoppers staying home. 

Increased Internet Use, Online Payments, and Mobile Phones Bolstered the Market Growth

The E-commerce industry in the Philippines has a high potential for growth and development. This is mainly driven by Filipino
consumers adapting to a digital lifestyle. According to the World Bank, the Philippines is one of the most dynamic economies in
the East Asia Pacific region. The E-commerce platforms and the evolving fintech sector leverage the same.
Coupled with the accelerated growth of GDP, the Philippines is a significant destination for digital transformation. Other industries
also benefit from the development of E-commerce. These industries include telecommunications (data boom), logistics and
warehousing (supply chain), and social media. Shopping malls, retail chains, and lifestyle brands can also benefit from increased
domestic internet usage by trying to innovate their businesses through the e-commerce industry.
The increasing use of mobile phones in the region has given a major push to E-commerce platforms, as mobile phones and Apps
provider one of the easiest access to these platforms. According to data from GSMA Intelligence, at the beginning of 2022, the
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Philippines had around 156.5 million active mobile connections, indicating considerable potential in utilizing the reach offered by
the mobile apps of the E-commerce platforms.
One of the major issues the E-commerce platforms from flourishing in the Philippines is slow internet speed. According to the
global ranking by Speedtest Global Index for July 2022, the Philippines ranked 84 with a median mobile internet download speed
of 22.56 Mbps and 46 with a median fixed broadband internet downloading speed of 75.62 Mbps.
Many companies are planning to enter the market to improve the internet. According to Bloomberg, in May 2022, the Philippines
national Telecommunications Commission approved Starlink's registration as a value-added service provider. The company plans
to deploy direct access through satellite systems and build and operate broadband facilities in the Philippines.

Philippines E-commerce Market Competitor Analysis

The Philippines' E-commerce is moderately fragmented with the presence of key players in the country. The market might get
highly competitive with the entry of new players, and international players entering the country leverages the E-commerce
market. The platforms welcome new sellers through different programs with partnerships. Companies also focus on expanding
their reach by providing better service to sellers and faster delivery to shoppers across other regions in the Philippines.

August 2022 - Shopee launched their third ASEAN Online Sale Day, partnering with the Bureau of International Trade Relations
(BITR) and the Department of Trade and Industry (DTI) from August 8 to 10. The annual sale celebrated the 55th founding
anniversary of the Association of Southeast Asian Nations (ASEAN) and showcased different regional and local products on the
Shopee platform. Over the last three years, the ASEAN Online Sale has consistently offered users a vast range of quality products
across the region. 
April 2022 - Lazada has announced the official launch of Lazada One, the Group's regional headquarters and office in Singapore.
Lazada has a strong presence in Southeast Asia and aims to expand the digitization of the region further. The company aims to
empower women and young people across Southeast Asia, educate them in the digital economy, and provide scholarships and
growth opportunities to break the digital divide. This will enable continuous exposure to six markets in Southeast Asia, including
Indonesia, Malaysia, Philippines, Singapore, Thailand, and Vietnam. 

Additional Benefits:

 The market estimate (ME) sheet in Excel format 
3 months of analyst support  
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