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Report description:

The global hair care market is projected to grow at a CAGR of 6.6% during the next five years.

Post the COVID-19 pandemic, consumers in the global marketplace have adopted notable trends, such as do-it-yourself (DIY)
beauty care. ? As a result, DIY hair coloring is finding new customers. Furthermore, increasing celebrity endorsements and rising
awareness about the harmful effects of chemicals and synthetic products augment the demand for natural/organic and vegan hair
care products, along with ease of use and availability of small travel-size packs. These are significant trends observed in the
global shampoo market.

Furthermore, the growing demand for organic/natural products for personal grooming has become one of the primary concerns for
individuals. Among organic hair care products, owing to their wide usage, conditioners and shampoos held a majority share in the
global organic haircare market. As a result, manufacturers are expanding their product portfolios by investing heavily in research
and development to incorporate organic/natural and clean-label ingredients in the formulation of their hair care products,
including shampoos, and cater to the increasing consumer demand. Furthermore, anti-dandruff organic hair oils are expected to
register robust growth over the forecast period.

Hair Care Market Trends

Growing Demand for Organic Hair Care Products

The global market is witnessing an increasing demand for natural and organic products due to the rise in consumer awareness
about the harmful effects of certain compounds, such as paraben and aluminum compounds, present in hair care products. In
recent years, this has increased the demand for natural and organic hair care products. A high percentage of consumers choose
one brand over others based on its organic formulation. According to a study conducted by DSM, 56% of consumers place more
importance on active ingredients than brand, package, or fragrance in purchasing decisions.
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The high demand for natural ingredients has been quite evident in the market studied, which has led to the majority of companies
launching products with nature-inspired ingredients, such as plant-inspired and premium botanical ingredients. For instance, in
May 2021, AVA Group's flagship brand, Medimix, launched a shampoo with natural ingredients, Total Care Shampoo, as part of its
reputable line of beauty products.

Among the organic hair care product types, conditioners and shampoos hold a majority of the share in the global organic hair care
market, owing to their wide usage. Furthermore, anti-dandruff organic hair oils are expected to register robust growth during the
forecast period. The demand for organic hair care products in Western Europe is expected to increase at a substantial rate.
Moreover, the growing personal care industry is expected to boost the market in Latin America.

Asia-Pacific is the Fastest Growing Region

Asia-Pacific is the fastest-growing region across the globe owing to the fact that there is a high presence of the millennial
population, increased migration to cities, and the growing number of women in the workforce. Due to the migration of a large
population to urban areas, traditional hair care products have experienced high growth in the market. 

China is the second-largest market for hair care products worldwide, only after the United States. In the Asia-Pacific region, the
country holds the largest market share and is expected to hold its position during the forecast period, further increasing the
demand for hair care products in the overall Asia-Pacific region, which, in turn, increases the potential of Asia-Pacific to become
one of the largest markets of hair care products in the next five to ten years. 

The usage of premium hair care products is most prevalent in the megacities of Asia-Pacific countries. This is likely to increase
further with the growing middle class and consumption of consumer products. The increasing internet penetration and push of
e-commerce companies to attract consumers is driving sales from e-commerce in the Asia-Pacific region, while sales from physical
retail channels continue to dominate the market.

Hair Care Market Competitor Analysis

The industry leaders include L'Oreal SA, Henkel AG & Co. KGaA, Unilever, and Procter & Gamble. The key players are actively
focusing on gaining larger market shares through constant innovation in products and investments in R&D for the development of
niche products. Considering the above-mentioned factors, the competitive rivalry in the industry is assessed to be high. ???Apart
from product innovations and mergers and acquisitions, the market players are considering environmental and human health
issues and adopting sustainable initiatives to accelerate the global beauty industry's progress in addressing plastic waste,
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