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Report description:

After the second wave of COVID-19 in the first half of 2021, the pandemic situation remained well under control due to the rise in
the vaccination rate. Although during early 2022 there was a scare due to the Omicron variant of COVID-19, it did not last long.
Hence, 2022 has proven significant in terms of recovery for apparel and footwear, as this was the first year since 2019 that people
were able to go on a summer vacation, as both 2020 and 2021 experienced the worst pandemic waves during the...

Euromonitor International's Apparel and Footwear in India report offers a comprehensive guide to the size and shape of the
market at a national level. It provides the latest retail sales data 2018-2022 and analysis by distribution format allowing you to
identify the sectors driving growth. It identifies the leading companies, leading brands, and offers strategic analysis of key factors
influencing the market. Forecasts to 2027 illustrate how the market is set to change.

Product coverage: Apparel, Footwear, Sportswear.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Apparel and Footwear market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.



Table of Contents:

Apparel and Footwear in India
Euromonitor International
January 2023

List Of Contents And Tables

APPAREL AND FOOTWEAR IN INDIA

EXECUTIVE SUMMARY

Apparel and footwear in 2022: The big picture

2022 key trends

Competitive landscape

Retailing developments

What next for apparel and footwear?

MARKET DATA

Table 1 Sales of Apparel and Footwear by Category: Volume 2017-2022

Table 2 Sales of Apparel and Footwear by Category: Value 2017-2022

Table 3 Sales of Apparel and Footwear by Category: % Volume Growth 2017-2022
Table 4 Sales of Apparel and Footwear by Category: % Value Growth 2017-2022
Table 5 NBO Company Shares of Apparel and Footwear: % Value 2018-2022

Table 6 LBN Brand Shares of Apparel and Footwear: % Value 2019-2022

Table 7 Distribution of Apparel and Footwear by Format: % Value 2017-2022

Table 8 Distribution of Apparel and Footwear by Format and Category: % Value 2022
Table 9 Forecast Sales of Apparel and Footwear by Category: Volume 2022-2027
Table 10 [JForecast Sales of Apparel and Footwear by Category: Value 2022-2027
Table 11 [JForecast Sales of Apparel and Footwear by Category: % Volume Growth 2022-2027
Table 12 [JForecast Sales of Apparel and Footwear by Category: % Value Growth 2022-2027
DISCLAIMER

SOURCES

Summary 1 Research Sources

WOMENSWEAR IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Return to mobility allows for social events, aiding the recovery of several categories
Myntra brings new foreign labels to India

Ethnic apparel brands go all-out, raising capital via Initial Public Offerings (IPO)
PROSPECTS AND OPPORTUNITIES

Inclusivity to gain traction during the forecast period

Major retailers such as Aditya Birla Fashion & Retail and Reliance Brands focus on acquiring D2C brands to expand their presence
Competition in ethnic wear to rise during the forecast period

CATEGORY DATA

Table 13 Sales of Womenswear by Category: Volume 2017-2022

Table 14 Sales of Womenswear by Category: Value 2017-2022

Table 15 Sales of Womenswear by Category: % Volume Growth 2017-2022

Table 16 Sales of Womenswear by Category: % Value Growth 2017-2022

Table 17 NBO Company Shares of Womenswear: % Value 2018-2022

Table 18 LBN Brand Shares of Womenswear: % Value 2019-2022



Table 19 NBO Company Shares of Women's Nightwear: % Value 2018-2022
Table 20 LBN Brand Shares of Women's Nightwear: % Value 2019-2022

Table 21 NBO Company Shares of Women's Outerwear: % Value 2018-2022
Table 22 [JLBN Brand Shares of Women's Outerwear: % Value 2019-2022

Table 23 INBO Company Shares of Women's Swimwear: % Value 2018-2022
Table 24 [JLBN Brand Shares of Women's Swimwear: % Value 2019-2022

Table 25 INBO Company Shares of Women's Underwear: % Value 2018-2022
Table 26 [JLBN Brand Shares of Women's Underwear: % Value 2019-2022

Table 27 [JForecast Sales of Womenswear by Category: Volume 2022-2027
Table 28 [JForecast Sales of Womenswear by Category: Value 2022-2027

Table 29 [JForecast Sales of Womenswear by Category: % Volume Growth 2022-2027
Table 30 [JForecast Sales of Womenswear by Category: % Value Growth 2022-2027
MENSWEAR IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Men's swimwear recovers due to the absence of a major wave of COVID-19
Physical shopping returns as the pandemic situation eases

Luxury apparel and footwear benefits from expanding online presence
PROSPECTS AND OPPORTUNITIES

Social media to act as a major catalyst to boost online sales

Opportunity for retailers in plus size apparel during the forecast period

Festive or ethnic wear to remain a growth area during the forecast period
CATEGORY DATA

Table 31 Sales of Menswear by Category: Volume 2017-2022

Table 32 Sales of Menswear by Category: Value 2017-2022

Table 33 Sales of Menswear by Category: % Volume Growth 2017-2022

Table 34 Sales of Menswear by Category: % Value Growth 2017-2022

Table 35 NBO Company Shares of Menswear: % Value 2018-2022

Table 36 LBN Brand Shares of Menswear: % Value 2019-2022

Table 37 NBO Company Shares of Men's Outerwear: % Value 2018-2022

Table 38 LBN Brand Shares of Men's Outerwear: % Value 2019-2022

Table 39 NBO Company Shares of Men's Swimwear: % Value 2018-2022

Table 40 [JLBN Brand Shares of Men's Swimwear: % Value 2019-2022

Table 41 INBO Company Shares of Men's Underwear: % Value 2018-2022
Table 42 [JLBN Brand Shares of Men's Underwear: % Value 2019-2022

Table 43 [JForecast Sales of Menswear by Category: Volume 2022-2027

Table 44 [JForecast Sales of Menswear by Category: Value 2022-2027

Table 45 [JForecast Sales of Menswear by Category: % Volume Growth 2022-2027
Table 46 [JForecast Sales of Menswear by Category: % Value Growth 2022-2027
CHILDRENSWEAR IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

As life returns to normal, childrenswear experiences changing consumption patterns
New online trends benefit childrenswear

New brands continue to enter childrenswear, seeking share of sales
PROSPECTS AND OPPORTUNITIES

Brands offering value set to grow during the forecast period



The acceleration of House of Brands model to result in acquisition of small D2C brands during the forecast period
Smaller towns offer strong untapped potential to retailers

CATEGORY DATA

Table 47 Sales of Childrenswear by Category: Volume 2017-2022

Table 48 Sales of Childrenswear by Category: Value 2017-2022

Table 49 Sales of Childrenswear by Category: % Volume Growth 2017-2022

Table 50 Sales of Childrenswear by Category: % Value Growth 2017-2022

Table 51 NBO Company Shares of Childrenswear: % Value 2018-2022

Table 52 LBN Brand Shares of Childrenswear: % Value 2019-2022

Table 53 Forecast Sales of Childrenswear by Category: Volume 2022-2027

Table 54 Forecast Sales of Childrenswear by Category: Value 2022-2027

Table 55 Forecast Sales of Childrenswear by Category: % Volume Growth 2022-2027

Table 56 [JForecast Sales of Childrenswear by Category: % Value Growth 2022-2027
SPORTSWEAR IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Brands focus on women to increase their sales

Cross-selling opportunities emerge for brands as consumers prioritise health and wellness
Aditya Birla Fashion & Retail takes an aggressive position in sportswear

PROSPECTS AND OPPORTUNITIES

Sportswear brands to increase focus on e-commerce to grow their shares

Sustainability to continue gaining momentum during the forecast period

India's performance at international sporting events to benefit sportswear during the forecast period
CATEGORY DATA

Table 57 Sales of Sportswear by Category: Value 2017-2022

Table 58 Sales of Sportswear by Category: % Value Growth 2017-2022

Table 59 NBO Company Shares of Sportswear: % Value 2018-2022

Table 60 LBN Brand Shares of Sportswear: % Value 2019-2022

Table 61 Distribution of Sportswear by Format: % Value 2017-2022

Table 62 Forecast Sales of Sportswear by Category: Value 2022-2027

Table 63 Forecast Sales of Sportswear by Category: % Value Growth 2022-2027

JEANS IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Jeans experiences recovery as the pandemic situation is stable

Gap Inc announces its re-entry to India through Reliance Brands Limited

Disruption to supply chains results in inflationary pressure on raw materials

PROSPECTS AND OPPORTUNITIES

Premium jeans to offer opportunities for denim retailers on the back of aspirational consumers
E-commerce set to rise, yet offline presence will remain key for growth during the forecast period
Casualisation trend, which has benefited athleisure clothing, will pose a challenge to jeans over the forecast period
CATEGORY DATA

Table 64 Sales of Jeans by Category: Volume 2017-2022

Table 65 Sales of Jeans by Category: Value 2017-2022

Table 66 Sales of Jeans by Category: % Volume Growth 2017-2022

Table 67 Sales of Jeans by Category: % Value Growth 2017-2022

Table 68 Sales of Men's Jeans by Category: Volume 2017-2022



Table 69 Sales of Men's Jeans by Category: Value 2017-2022

Table 70 Sales of Men's Jeans by Category: % Volume Growth 2017-2022

Table 71 Sales of Men's Jeans by Category: % Value Growth 2017-2022

Table 72 Sales of Women's Jeans by Category: Volume 2017-2022

Table 73 [JSales of Women's Jeans by Category: Value 2017-2022

Table 74 [JSales of Women's Jeans by Category: % Volume Growth 2017-2022

Table 75 [JSales of Women's Jeans by Category: % Value Growth 2017-2022

Table 76 JNBO Company Shares of Jeans: % Value 2018-2022

Table 77 [JLBN Brand Shares of Jeans: % Value 2019-2022

Table 78 [JForecast Sales of Jeans by Category: Volume 2022-2027

Table 79 [JForecast Sales of Jeans by Category: Value 2022-2027

Table 80 [JForecast Sales of Jeans by Category: % Volume Growth 2022-2027

Table 81 [JForecast Sales of Jeans by Category: % Value Growth 2022-2027

Table 82 [JForecast Sales of Men's Jeans by Category: Volume 2022-2027

Table 83 [JForecast Sales of Men's Jeans by Category: Value 2022-2027

Table 84 [JForecast Sales of Men's Jeans by Category: % Volume Growth 2022-2027
Table 85 [JForecast Sales of Men's Jeans by Category: % Value Growth 2022-2027
Table 86 [JForecast Sales of Women's Jeans by Category: Volume 2022-2027

Table 87 [JForecast Sales of Women's Jeans by Category: Value 2022-2027

Table 88 [JForecast Sales of Women's Jeans by Category: % Volume Growth 2022-2027
Table 89 [JForecast Sales of Women's Jeans by Category: % Value Growth 2022-2027
HOSIERY IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Launch of colourful sneakers results in demand for matching colourful sports socks amongst the younger population
Rise in hybrid work model results in the acceleration of demand for slipper socks as people spend more time at home
Sheer hosiery experiences recovery on the back of social outings

PROSPECTS AND OPPORTUNITIES

Younger generations' rising adoption of yoga for personal wellbeing to benefit hosiery
Quality and functionality set to drive sales

Sustainability to gain increasing momentum in hosiery during the forecast period
CATEGORY DATA

Table 90 Sales of Hosiery by Category: Volume 2017-2022

Table 91 Sales of Hosiery by Category: Value 2017-2022

Table 92 Sales of Hosiery by Category: % Volume Growth 2017-2022

Table 93 Sales of Hosiery by Category: % Value Growth 2017-2022

Table 94 NBO Company Shares of Hosiery: % Value 2018-2022

Table 95 LBN Brand Shares of Hosiery: % Value 2019-2022

Table 96 Forecast Sales of Hosiery by Category: Volume 2022-2027

Table 97 Forecast Sales of Hosiery by Category: Value 2022-2027

Table 98 Forecast Sales of Hosiery by Category: % Volume Growth 2022-2027

Table 99 [JForecast Sales of Hosiery by Category: % Value Growth 2022-2027
APPAREL ACCESSORIES IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Hats/caps and scarves rebound as mobility returns to normal, triggering travel

Unit prices experience a hike due to macroeconomic factors



Apparel accessories remains highly fragmented and unorganised

PROSPECTS AND OPPORTUNITIES

Demand for face masks to depend on spread of COVID-19

The longer-term shift to working from home set to hamper the growth of ties
Apparel accessories provides an entry point for affordable luxury brands
CATEGORY DATA

Table 100 Sales of Apparel Accessories by Category: Volume 2017-2022

Table 101 Sales of Apparel Accessories by Category: Value 2017-2022

Table 102 Sales of Apparel Accessories by Category: % Volume Growth 2017-2022
Table 103 Sales of Apparel Accessories by Category: % Value Growth 2017-2022
Table 104 NBO Company Shares of Apparel Accessories: % Value 2018-2022
Table 105 LBN Brand Shares of Apparel Accessories: % Value 2019-2022

Table 106 Forecast Sales of Apparel Accessories by Category: Volume 2022-2027
Table 107 Forecast Sales of Apparel Accessories by Category: Value 2022-2027
Table 108 Forecast Sales of Apparel Accessories by Category: % Volume Growth 2022-2027
Table 109 OForecast Sales of Apparel Accessories by Category: % Value Growth 2022-2027
FOOTWEAR IN INDIA

KEY DATA FINDINGS

2022 DEVELOPMENTS

Footwear companies offered strong opportunities by gen Z and gen alpha
Reliance Brands Limited goes all-out to partner with luxury brands

Need to create an omnichannel experience results in footwear retailers expanding their digital presence
PROSPECTS AND OPPORTUNITIES

Having a presence in tier-2 and tier-3 markets gains importance amongst brands
Luxury brands turn to sports-inspired footwear

Formal footwear set to experience growth during the forecast period

CATEGORY DATA

Table 110 Sales of Footwear by Category: Volume 2017-2022

Table 111 Sales of Footwear by Category: Value 2017-2022

Table 112 Sales of Footwear by Category: % Volume Growth 2017-2022

Table 113 Sales of Footwear by Category: % Value Growth 2017-2022

Table 114 NBO Company Shares of Footwear: % Value 2018-2022

Table 115 LBN Brand Shares of Footwear: % Value 2019-2022

Table 116 Distribution of Footwear by Format: % Value 2017-2022

Table 117 Forecast Sales of Footwear by Category: Volume 2022-2027

Table 118 Forecast Sales of Footwear by Category: Value 2022-2027

Table 119 JForecast Sales of Footwear by Category: % Volume Growth 2022-2027
Table 120 JForecast Sales of Footwear by Category: % Value Growth 2022-2027



SCOTTS

INTERNATIONAL

Apparel and Footwear in India
Market Direction | 2023-01-18 | 92 pages | Euromonitor

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User Licence €1750.00
Multiple User License (1 Site) €3500.00
Multiple User License (Global) €5250.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|
Address* City* | |
Zip Code* Country* | |
Date [2026-02-23 |

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 7/7



