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Report description:

North America saffron market is projected to register a CAGR of 5.7% (B2B) and 5.7% (B2C) in the forecast period of 2023 to
2030. The new market report contains data for the historic year 2021, the base year of calculation is 2022, and the forecast period
is 2023 to 2030.

Market Segmentation

North America Saffron Market, By Type (Sargol Saffron, Pushal/Poshal Saffron, Negin Saffron, Super Negin Saffron, and Bunch or
Dasteh Saffron), Grade (Grade I, Grade Il, Grade lll, and Grade IV), Category (Conventional and Organic), Form (Powder, Liquid,
Stigma, and Petals), Origin (India, Iran, Spain, Greece, Morocco, and Others), Drying Method (Sun Drying Method, Electric Oven
Drying Method, Vaccum Oven Drying Method, Microwave Drying Method, and Others), Application (Food & Beverages, Food
Supplements, Dietary Supplements, Pharmaceutical, Personal Care, Cosmetics, and Others), Distribution Channel (B2B and B2C),
Country (U.S., Canada, and Mexico) Industry Trends and Forecast to 2030

Some of the major factors contributing to the growth of the North America saffron market are:

- Increasing consumer awareness about the medicinal properties and health benefits of saffron
- Strategic investment in the e-commerce service of saffron
Market Players

The key market players operating in the North America saffron market are listed below:

- Societa Agricola Baghini Buonacara Srls
- SAFRANTE SPECIALTY FOODS S.A.

- The Cheshire Saffron Company

- Novin Saffron Company

- Esfedan Saffron Co.

- Norfolk Saffron

- English Saffron

- Cornish Saffron



- Roskorwell Farm
- Rowhani Saffron Co.
- MVT Foods.
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