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Report description:

North America personal care ingredients market is projected to register a 5.9% CAGR in the forecast period of 2023 to 2030. The
new market report contains data for the historic year 2021, the base year of calculation is 2022, and the forecast period is 2023 to
2030.

Market Segmentation

North America Personal Care Ingredients Market, By Type (Mineral Extracts, Marine Extracts, Botanical Extracts, Biotechnology
Products, Peptides, and Synthetics Actives), Application (Skincare, Haircare, and Others), Country (U.S., Canada, and Mexico)
Industry Trends and Forecast to 2030

Some of the major factors contributing to the growth of North America personal care ingredients market are:

- Shifting preference toward sustainable products
- Technological advancements in the industry are leading consumers towards a product just made for the generic skin type
Market Players

The key players operating in North America personal care ingredients market are:
- Ashland

- BASF SE

- Bio-Botanica

- BIOLANDES

- Clariant

- CODIF Technologie naturelle
- Croda International Plc

- DSM

- Evonik Industries AG

- Gattefosse

- Givaudan

- GREENTECH



- Hallstar.

- Laboratoires Expanscience
- Lipoid-Kosmetik

- LUCASMEYERCOSMETICS

- The Lubrizol Corporation

- Naolys

- Mibelle Group

- Nutri-Woods Bio-tech (Beijing) Co.,Ltd.
- Provital

- RAHN AG.

- Sabinsa

- SEPPIC

- SEQENS

- Silab

- Solabia Group

- Symrise

- Vytrus Biotech
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