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Report description:

Global personal care ingredients market is projected to register a 6.4% CAGR in the forecast period of 2023 to 2030. The new
market report contains data for the historic year 2021, the base year of calculation is 2022, and the forecast period is 2023 to
2030.

Market Segmentation

Global Personal Care Ingredients Market, By Type (Mineral Extracts, Marine Extracts, Botanical Extracts, Biotechnology Products,
Peptides, and Synthetics Actives), Application (Skincare, Haircare, and Others), Country (U.S., Canada, Mexico, Germany, U.K.,
Italy, France, Spain, Switzerland, Russia, Turkey, Belgium, Netherlands, Rest of Europe, Japan, China, South Korea, India, Australia
& New Zealand, Hong Kong, Taiwan, Singapore, Thailand, Indonesia, Malaysia, Philippines, Rest of Asia-Pacific, South Africa,
Egypt, Saudi Arabia, UAE, Israel, Rest of Middle East and Africa, Brazil, Argentina, and Rest of South America) Industry Trends and
Forecast To 2030

Some of the major factors contributing to the growth of the global personal care ingredients market are:

- Growing awareness among consumers toward personal care ingredients
- Rise in disposable income and increase in urban population

Market Players

The key players operating in the global personal care ingredients market are:
- Ashland

- BASF SE

- Bio-Botanica

- BIOLANDES

- Clariant

- CODIF Technologie naturelle

- Croda International Plc

- DSM



- Evonik Industries AG

- Gattefosse

- Givaudan

- GREENTECH

- Hallstar.

- Laboratoires Expanscience
- Lipoid-Kosmetik

- LUCASMEYERCOSMETICS
- The Lubrizol Corporation
- Naolys

- Mibelle Group

- Nutri-Woods Bio-tech (Beijing) Co.,Ltd.
- Provital

- RAHN AG.

- Sabinsa

- SEPPIC

- SEQENS

- Silab

- Solabia Group

- Symrise

- Vytrus Biotech

Table of Contents:

TABLE OF CONTENTS

1 INTRODUCTION 39

1.1 OBJECTIVES OF THE STUDY 39

1.2 MARKET DEFINITION 39

1.3 OVERVIEW OF THE GLOBAL PERSONAL CARE INGREDIENTS MARKET 39
1.4 LIMITATION 40

1.5 MARKETS COVERED 40

2 MARKET SEGMENTATION 44

2.1 MARKETS COVERED 44

2.2 GEOGRAPHICAL SCOPE 45

2.3 YEARS CONSIDERED FOR THE STUDY 46

2.4 CURRENCY AND PRICING 46

2.5 DBMR TRIPOD DATA VALIDATION MODEL 47

2.6 MATERIAL LIFELINE CURVE 50

2.7 MULTIVARIATE MODELING 51

2.8 GLOBAL PERSONAL CARE INGREDIENTS MARKET PRODUCT LIFELINE CURVE 52
2.9 PRIMARY INTERVIEWS WITH KEY OPINION LEADERS 53
2.10 DBMR MARKET POSITION GRID 55

2.11 MARKET APPLICATION COVERAGE GRID 56

2.12 DBMR MARKET CHALLENGE MATRIX 57

2.13 DBMR VENDOR SHARE ANALYSIS 58

2.14 SECONDARY SOURCES 59

2.15 ASSUMPTIONS 59



3 EXECUTIVE SUMMARY 60

4 PREMIUM INSIGHTS 62

4.1 IMPORT-EXPORT SCENARIO 63

4.2 PESTLE ANALYSIS 64

4.2.1 POLITICAL FACTORS 64

4.2.2 ECONOMIC FACTORS 64

4.2.3 SOCIAL FACTORS 65

4.2.4 TECHNOLOGICAL FACTORS 65

4.2.5 LEGAL FACTORS 65

4.2.6 ENVIRONMENTAL FACTORS 65

4.3 PORTER'S FIVE FORCES: 66

4.3.1 THREAT OF NEW ENTRANTS 66

4.3.2 THREAT OF SUBSTITUTES 66

4.3.3 BARGAINING POWER OF BUYERS 67

4.3.4 BARGAINING POWER OF SUPPLIERS 67

4.3.5 INDUSTRIAL RIVALRY 68

4.4 PRODUCTION CONSUMPTION ANALYSIS 69

4.5 RAW MATERIAL SOURCING ANALYSIS 70

4.6 TECHNOLOGICAL ADVANCEMENT BY MANUFACTURERS 71

4.7 VENDOR SELECTION CRITERIA 73

5 REGULATION COVERAGE 74

6 LIST OF MOST SOLD PRODUCTS & TRENDING PRODUCTS 76

7 MARKET OVERVIEW 79

7.1 DRIVERS 81

7.1.1 GROWTH IN THE AWARENESS AMONG CONSUMERS REGARDING PERSONAL CARE INGREDIENTS 81
7.1.2 INNOVATIONAL PRODUCT BRANDING AND ADVERTISING 81

7.1.3 RISE IN DISPOSABLE INCOME AND INCREASE IN URBAN POPULATION 82
7.2 RESTRAINT 82

7.2.1 INCREASE IN THE AWARENESS AMONG PEOPLE ABOUT THE HARMFUL EFFECTS OF CHEMICALS IN PERSONAL CARE
PRODUCTS 82

7.2.2 RISE IN THE SIDE-EFFECTS OF PERSONAL CARE INGREDIENTS 83

7.3 OPPORTUNITIES 83

7.3.1 SHIFT IN THE PREFERENCE TOWARD SUSTAINABLE PRODUCTS 83

7.3.2 AVAILABILITY OF CUSTOMIZATION IN THE PERSONAL CARE INDUSTRY 84
7.4 CHALLENGES 84

7.4.1 STRINGENT RULES AND REGULATIONS FORMULATED BY GOVERNMENT AGENCIES 84
7.4.2 FLUCTUATIONS IN PRICES OF RAW MATERIAL 85

8 GLOBAL PERSONAL CARE INGREDIENTS MARKET, BY TYPE 86

8.1 OVERVIEW 87

8.2 MARINE EXTRACTS 88

8.2.1 SUBSTANTIATED ACTIVES 89

8.2.2 UNSUBSTANTIATED ACTIVES 89

8.3 MINERAL EXTRACTS 89

8.3.1 SUBSTANTIATED ACTIVES 90

8.3.2 UNSUBSTANTIATED ACTIVES 91

8.4 PEPTIDES 91

8.4.1 SUBSTANTIATED ACTIVES 92



8.4.2 UNSUBSTANTIATED ACTIVES 92
8.5 BOTANICAL EXTRACTS 92

8.5.1 SUBSTANTIATED ACTIVES 93
8.5.2 UNSUBSTANTIATED ACTIVES 93
8.6 BIOTECHNOLOGY PRODUCTS 93
8.6.1 SUBSTANTIATED ACTIVES 95
8.6.2 UNSUBSTANTIATED ACTIVES 95
8.7 SYNTHETICS ACTIVES 95

8.7.1 SUBSTANTIATED ACTIVES 96
8.7.2 UNSUBSTANTIATED ACTIVES 96
9 GLOBAL PERSONAL CARE INGREDIENTS MARKET, BY APPLICATION 97
9.1 OVERVIEW 98

9.2 SKIN CARE 99

9.2.1 MOISTURIZERS AND GELS 100
9.2.2 CREAMS 100

9.2.2.1 ANTI-AGEING 101

9.2.2.2 FAIRNESS 101

9.2.2.3 NIGHT 101

9.2.2.4 ACNE 101

9.2.2.5 OTHERS 101

9.2.3 SUNSCREENS 101

9.3 HAIR CARE 101

9.3.1 SHAMPOOS 102

9.3.2 CONDITIONERS 102

9.3.3 SCALP TREATMENT 103

9.4 OTHERS 103

10 GLOBAL PERSONAL CARE INGREDIENTS MARKET, BY REGION 104
10.1 OVERVIEW 105

10.2 ASIA-PACIFIC 110

10.2.1 CHINA 118

10.2.2 JAPAN 122

10.2.3 SOUTH KOREA 126

10.2.4 INDIA 130

10.2.5 TAIWAN 134

10.2.6 THAILAND 138

10.2.7 INDONESIA 142

10.2.8 PHILIPPINES 146

10.2.9 MALAYSIA 150

10.2.10 HONG KONG 154

10.2.11 AUSTRALIA & NEW ZEALAND 158
10.2.12 SINGAPORE 162

10.2.13 REST OF ASIA-PACIFIC 166
10.3 EUROPE 167

10.3.1 GERMANY 175

10.3.2 FRANCE 179

10.3.3 ITALY 183

10.3.4 U.K. 187



10.3.5 SPAIN 191

10.3.6 RUSSIA 195

10.3.7 SWITZERLAND 199

10.3.8 TURKEY 203

10.3.9 BELGIUM 207

10.3.10 NETHERLANDS 211

10.3.11 REST OF EUROPE 215

10.4 NORTH AMERICA 216

10.4.1U.S. 223

10.4.2 CANADA 227

10.4.3 MEXICO 231

10.5 MIDDLE EAST AND AFRICA 235

10.5.1 SAUDI ARABIA 243

10.5.2 SOUTH AFRICA 247

10.5.3 UNITED ARAB EMIRATES 251

10.5.4 ISRAEL 255

10.5.5 EGYPT 259

10.5.6 REST OF MIDDLE EAST & AFRICA 263
10.6 SOUTH AMERICA 264

10.6.1 BRAZIL 271

10.6.2 ARGENTINA 275

10.6.3 REST OF SOUTH AMERICA 279

11 GLOBAL PERSONAL CARE INGREDIENTS MARKET: COMPANY LANDSCAPE 280
11.1 COMPANY SHARE ANALYSIS: GLOBAL 280
11.2 COMPANY SHARE ANALYSIS: ASIA-PACIFIC 281
11.3 COMPANY SHARE ANALYSIS: EUROPE 282
11.4 COMPANY SHARE ANALYSIS: NORTH AMERICA 283
11.5 NEW LAUNCH 284

11.6 ALLIANCE 285

11.7 AWARD 285

11.8 RECOGNITION 286

11.9 PARTNERSHIP 286

11.10 APPROVAL 286

12 SWOT ANALYSIS 287

13 COMPANY PROFILES 288

13.1 DSM (2022) 288

13.1.1 COMPANY SNAPSHOT 288

13.1.2 REVENUE ANALYSIS 288

13.1.3 COMPANY SHARE ANALYSIS 289

13.1.4 PRODUCT PORTFOLIO 289

13.1.5 RECENT UPDATES 289

13.2 EVONIK INDUSTRIES AG (2022) 290
13.2.1 COMPANY SNAPSHOT 290

13.2.2 REVENUE ANALYSIS 290

13.2.3 COMPANY SHARE ANALYSIS 291

13.2.4 PRODUCT PORTFOLIO 291

13.2.5 RECENT UPDATES 292



13.3 THE LUBRIZOL CORPORATION 293
13.3.1 COMPANY SNAPSHOT 293
13.3.2 COMPANY SHARE ANALYSIS 293
13.3.3 PRODUCT PORTFOLIO 294
13.3.4 RECENT UPDATES 295

13.4 GIVAUDAN (2022) 296

13.4.1 COMPANY SNAPSHOT 296
13.4.2 REVENUE ANALYSIS 296

13.4.3 COMPANY SHARE ANALYSIS 297
13.4.4 PRODUCT PORTFOLIO 297
13.4.5 RECENT UPDATES 298

13.5 BASF SE (2022) 299

13.5.1 COMPANY SNAPSHOT 299
13.5.2 REVENUE ANALYSIS 299

13.5.3 COMPANY SHARE ANALYSIS 300
13.5.4 PRODUCT PORTFOLIO 300
13.5.5 RECENT UPDATES 300

13.6 ASHLAND(2022) 301

13.6.1 COMPANY SNAPSHOT 301
13.6.2 REVENUE ANALYSIS 301

13.6.3 PRODUCT PORTFOLIO 302
13.6.4 RECENT UPDATES 302

13.7 BIO-BOTANICA 303

13.7.1 COMPANY SNAPSHOT 303
13.7.2 PRODUCT PORTFOLIO 303
13.7.3 RECENT UPDATES 303

13.8 BIOLANDES 304

13.8.1 COMPANY SNAPSHOT 304
13.8.2 PRODUCT PORTFOLIO 304
13.8.3 RECENT UPDATES 304

13.9 CLARIANT (2022) 305

13.9.1 COMPANY SNAPSHOT 305
13.9.2 REVENUE ANALYSIS 305

13.9.3 PRODUCT PORTFOLIO 306
13.9.4 RECENT UPDATES 306

13.10 CODIF TECHNOLOGIE NATURELLE 307
13.10.1 COMPANY SNAPSHOT 307
13.10.2 PRODUCT PORTFOLIO 307
13.10.3 RECENT UPDATES 310

13.11 CRODA INTERNATIONAL PLC(2022) 311
13.11.1 COMPANY SNAPSHOT 311
13.11.2 REVENUE ANALYSIS 311
13.11.3 PRODUCT PORTFOLIO 312
13.11.4 RECENT UPDATES 312

13.12 GATTEFOSSE 313

13.12.1 COMPANY SNAPSHOT 313
13.12.2 PRODUCT PORTFOLIO 313



13.12.3 RECENT UPDATES 313
13.13 GREENTECH 314

13.13.1 COMPANY SNAPSHOT 314
13.13.2 PRODUCT PORTFOLIO 314
13.13.3 RECENT UPDATE 315
13.14 HALLSTAR. 316

13.14.1 COMPANY SNAPSHOT 316
13.14.2 PRODUCT PORTFOLIO 316
13.14.3 RECENT UPDATE 317
13.15 LABORATOIRES EXPANSCIENCE 318
13.15.1 COMPANY SNAPSHOT 318
13.15.2 PRODUCT PORTFOLIO 318
13.15.3 RECENT UPDATES 319
13.16 LIPOID-KOSMETIK 320
13.16.1 COMPANY SNAPSHOT 320
13.16.2 PRODUCT PORTFOLIO 320
13.16.3 RECENT UPDATES 321
13.17 LUCASMEYERCOSMETICS 322
13.17.1 COMPANY SNAPSHOT 322
13.17.2 PRODUCT PORTFOLIO 322
13.17.3 RECENT UPDATES 323
13.18 MIBELLE GROUP 324
13.18.1 COMPANY SNAPSHOT 324
13.18.2 PRODUCT PORTFOLIO 324
13.18.3 RECENT UPDATES 325
13.19 NAOLYS 326

13.19.1 COMPANY SNAPSHOT 326
13.19.2 PRODUCT PORTFOLIO 326
13.19.3 RECENT UPDATES 327
13.20 NUTRI-WOODS BIO-TECH (BEIJING) CO.,LTD. 328
13.20.1 COMPANY SNAPSHOT 328
13.20.2 PRODUCT PORTFOLIO 328
13.20.3 RECENT UPDATES 328
13.21 PROVITAL 329

13.21.1 COMPANY SNAPSHOT 329
13.21.2 PRODUCT PORTFOLIO 329
13.21.3 RECENT UPDATES 329
13.22 RAHN AG. 330

13.22.1 COMPANY SNAPSHOT 330
13.22.2 PRODUCT PORTFOLIO 330
13.22.3 RECENT UPDATES 334



SCOTTS

INTERNATIONAL

Global Personal Care Ingredients Market - Industry Trends and Forecast to 2030
Market Report | 2022-12-01 | 352 pages | Data Bridge Market Research

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $4800.00
Corporate Users License $7000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |

Company Name* EU Vat / Tax ID / NIP number*

|
|
Job titlex |
|
|
|

|

Address* City* | |
Zip Code* Country* | |
Date [2026-03-06 |

Signature




