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Report description:

Asia-Pacific golf apparel, footwear, and accessories market is projected to register a CAGR of 3.9% in the forecast period of 2022
to 2029. The new market report contains data for the historic year 2020, the base year of calculation is 2021, and the forecast
period is 2022 to 2029

Market Segmentation:

Asia-Pacific Golf Apparel, Footwear, And Accessories Market, By Product (Men Apparel, Women Apparel, Footwear, Accessories),
Distribution Channel (Store-Based Retailers, Online Retail, Others), Demographics (Men, Women, Kids), Price Range (Economy,
Mid-Range, Premium, Super Premium), Countries (China, India, Indonesia, Australia, Malaysia, Thailand, Japan, South Korea,
Singapore, Philippines, Rest Of Asia-Pacific), Industry Trends And Forecast To 2029.

Some of the major factors contributing to the growth of the Asia-Pacific golf apparel, footwear, and accessories market are:

- Expansion on e-commerce
- The increasing demand for golf tourism

Market Players

Some of the major players operating in the Asia-Pacific golf apparel, footwear, and accessories market are:
- TaylorMade Golf Co.

- Acushnet Holdings Corp.

- KERING

- RALPH LAUREN

- Decathlon

- FILA HOLDING CORP

- YONEX CO LTD.



- DUCA DEL COSMAd

- Nike Inc.

- Under Armour Inc.

- ASICS Corporation

- Amer Sports

- Mizuno Corporation

- Adidas AG

- Sumitomo Rubber Industries Ltd.
- Bridgestone Golf Inc.

- PING

- COBRA GOLF (PUMA GOLF)
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