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Report description:

In 2022, Danish society was much further along the road to normalisation. The easing and lifting of Coronavirus (COVID-19)
restrictions and reopening of society saw the fuller return to workplaces, educational institutions, consumer foodservice and
leisure and entertainment venues. Thus, the focus of household expenditure shifted away from the home to areas and activities
curtailed by COVID-19, especially in terms of experiences, out-of-home and other products and services and travel. Furthermor...

Euromonitor International's Consumer Appliances in Denmark report offers a comprehensive guide to the size and shape of the
market at a national level. It provides the latest retail sales data 2017-2021, allowing you to identify the sectors driving growth. It
identifies the leading companies, the leading brands and offers strategic analysis of key factors influencing the market - be they
new product developments, format trends or distribution issues. Forecasts to 2026 illustrate how the market is set to change.

Product coverage: Major Appliances, Small Appliances.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Consumer Appliances market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.
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KEY DATA FINDINGS

2022 DEVELOPMENTS

Lifting of pandemic restrictions leads to normalisation and dampens the demand for refrigeration appliances
Shift to e-commerce grocery shopping creates demand for larger refrigeration capacity
Electrolux Home Products Denmark retains small retail volume share lead over BSH Hvidevarer
PROSPECTS AND OPPORTUNITIES

Uncertain outlook for refrigeration appliances in an inflationary climate

Sustainability emerging as a key innovation driver

Design considerations to shape purchasing decisions
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KEY DATA FINDINGS

2022 DEVELOPMENTS

Spike in purchases during the pandemic lessens need for new appliances in 2022

Pandemic experience influences shift from shared laundry rooms to in-home possession of appliances
Consumers demand higher specification when purchasing home laundry appliances
PROSPECTS AND OPPORTUNITIES

More limited budgets for appliances although high hygiene awareness offers sales opportunities
Move towards connectivity to add value to sales

Innovation is a growth driver
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2022 DEVELOPMENTS

Maturity dampens the need for new dishwashers in 2022

Innovation and lingering pandemic effects lead to higher retail price points

Space-saving and energy-efficiency shape new product development

PROSPECTS AND OPPORTUNITIES

Uncertain economic outlook could see consumers trade down to cheaper alternatives
Energy-efficiency to appease sustainability concerns

Single- and 2-person households to push the demand for space-saving models
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2022 DEVELOPMENTS

Recent purchases and a shift to spending on out-of-home activities reduce need for new appliances in 2022
Self-cleaning attribute favours pyrolytic ovens, while fast heating and energy-savings consolidate dominance of induction hobs
Manufacturers shift focus to connectivity and appliance and service bundles

PROSPECTS AND OPPORTUNITIES

Economic uncertainty to delay new purchases in the forecast period

Sustainability to inform shift to alternatives and choice of new purchases

Consumers seek compact and high performance appliances that blend with home interiors
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Category maturity and shift to out-of-home spending depress the demand for microwaves in 2022
A convenience appliance in virtually every home

Demand for multifunctional appliances to save space and reduce clutter
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2022 DEVELOPMENTS

Retail volume sales drop as spending focus shifts out-of-home

Bosch benefits from brand loyalty to remain clear of the field

Convenience for smaller homes directs new product development
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2022 DEVELOPMENTS

Normalisation leads to stabilisation in the demand for small cooking appliances

Small household sizes direct new product development

Light fryers ride the wave of healthier food preparation

PROSPECTS AND OPPORTUNITIES

Consumers to prioritise spending on out-of-home activities to the detriment of investments in small cooking appliances
Design considerations to the fore

Added value through multifunctional, premium and health-orientated products
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KEY DATA FINDINGS

2022 DEVELOPMENTS

Maturity and shift in household spending hit the demand for vacuum cleaners



Design strategies take in needs of smaller households

New Samsung robotic vacuum cleaner provides innovation and improvements

PROSPECTS AND OPPORTUNITIES

Economic situation set to inform purchasing decisions

Convenience and effectiveness to drive shift to the stick and robotic formats

Rising health and environmental awareness to spur innovation
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Greater attention on personal appearance boosts body shavers and hair care appliances
Supply and production issues and premiumisation exert upward pressure on unit prices
Philips Danmark leverages strong innovation to maintain a competitive edge
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Economic pressures to dampen demand, although return to normality offers growth opportunities
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KEY DATA FINDINGS

2022 DEVELOPMENTS

Shift to out-of-home spending depresses retail volume sales, although air quality remains a key issue for consumers



Input costs, supply issues and connectivity exert upward pressure on the average unit price
Confined living spaces increase search for stylish and multifunctional products

PROSPECTS AND OPPORTUNITIES
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Health and wellbeing to sustain interest in air treatment products

CATEGORY DATA

Table 162 Sales of Air Treatment Products by Category: Volume 2017-2022

Table 163 Sales of Air Treatment Products by Category: Value 2017-2022

Table 164 Sales of Air Treatment Products by Category: % Volume Growth 2017-2022

Table 165 Sales of Air Treatment Products by Category: % Value Growth 2017-2022

Table 166 Sales of Air Conditioners by Connected Appliances: % Volume 2018-2022

Table 167 NBO Company Shares of Air Treatment Products: % Volume 2018-2022

Table 168 LBN Brand Shares of Air Treatment Products: % Volume 2019-2022

Table 169 Distribution of Air Treatment Products by Format: % Volume 2017-2022

Table 170 Forecast Sales of Air Treatment Products by Category: Volume 2022-2027

Table 171 JForecast Sales of Air Treatment Products by Category: Value 2022-2027

Table 172 [JForecast Sales of Air Treatment Products by Category: % Volume Growth 2022-2027
Table 173 OForecast Sales of Air Treatment Products by Category: % Value Growth 2022-2027



SCOTTS

INTERNATIONAL

Consumer Appliances in Denmark
Market Direction | 2022-12-08 | 124 pages | Euromonitor

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User Licence €2200.00
Multiple User License (1 Site) €4400.00
Multiple User License (Global) €6600.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|
Address* City* | |
Zip Code* Country* | |
Date [2025-05-05 |

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 9/9



