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Report description:

The North America mezcal market is projected to register a substantial CAGR of 26.0% in the forecast period of 2022 to 2029. The
new market report contains data for the historic year 2020, the base year of calculation is 2021, and the forecast period is 2022 to
2029.

Market Segmentation:

North America Mezcal Market, By Product Type (Mezcal Joven, Mezcal Reposado, Mezcal Anejo, Mezcal Espadin, Mezcal Tepztate,
Mezcal Arroqueno, Mezcal Ensamble, and Others), Concentrate (100% Tequila and Mix Tequila), Price Category (Premium,
Standard and Economy), ABV Content (40% And Above, and Less than 40%), Year(18-24 Years, 25-44 Years, 45-64 Years and 65+
Years), Packaging Type (Bottle, Cans, and Others), Size (251-500 ml, 501-750 ml, 751-1000 ml, and more than 100 ml), Flavour
Type (Plain/Original and Flavoured), Producer Type (Microbrewery, Distillers, Brewpub, Contract Brewing Company, Regional Craft
Brewery, Large brewery, and Others), Product Category (Distillers Mezcal and Handicrafted Mezcal/Artisanal Mezcal), End User
(Restaurants, Hotels and Bars, Cafe, Catering, Airlines, Household, and Others), Distribution Channel (Offline Trade and Online
Trade), Country (U.S., Canada, and Mexico) Industry Trends and Forecast to 2029

Some of the major factors contributing to the growth of the North America mezcal market are:

- Increased preference for luxury and premium brands of beverages

- Rise in trend amongst affluent consumers in established spirit markets to search for interesting and new premium products

Market Players:
Some of the major players operating in the North America mezcal market are:

- Davide Campari-Milano N.V.
- BACARDI

- Craft Distillers

- MADRE MEZCAL

- Familia Camarena

- Brown?Forman

- Diageo



- Pernod Ricard

- King Campero

- Tequila & Mezcal Private Brands S.A. de C.V.
- Destileria Tlacolula

- El Silencio Holdings, INC.

- Sauza Tequila Import Company
- Dos Hombres LLC.

- Del Maguey

- Wahaka Mezcal

- BOZAL MEZCAL

- Mezcal Sombra

- Pensador Mezcal

- llegal Mezcal
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