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Report description:

The Agricultural Lubricants market is expected to grow at a CAGR of 2.57% during 2022-2027

Agricultural lubricants exhibit superior properties, including reducing friction, wear & tear, and temperature control, and help
improve efficiency, the life span, and reliability of the tractor and other agriculture equipment engine components. The demand
for agricultural lubricants in developing economies like India, Vietnam, China, and Brazil will expand due to the increased use of
farm tractors.

China is the largest market for agriculture lubricant consumption in the Asia Pacific region in terms of volume and revenue. China
is a key market leader in farm output; the country produces commodities such as rice, tomato, cotton, soybean, tea, and wheat.
Improved regulation policies have helped China be an independent and self-supporting country in agriculture commodities
production.

Government bodies across several nations provide subsidies to farm equipment such as tractors, harvesters, power sprayers, and
threshers. Increasing farm mechanization adoption rates in developing economies is a significant factor driving the market
growth.

KEY HIGHLIGHTS:

-[JRising mechanization in the agricultural sector and the development of new & innovative products are expected to dominate the
engine oil market

-0In 2021, Canadian tractor sales increased by 19.4% compared to 2020. Surging sales of below 40 HP tractors increased by 42.1
percent in July 2020 compared to July 2019. These factors mentioned above have positively influenced the Canadian agriculture
lubricants market.

-0In 2020, the farmers and landlords managed 71% of the U.K.'s land to safeguard the environment, animals, and plants. The
agriculture sector is highly affected by a change in temperature. Therefore, the government is focusing on adapting stringent
measures for climate neutralization and net zero emissions by 2050 to initiate sustainability and agricultural activities.



The growing need for biobased lubricants is one of the emerging trends in the market.

Bio-based lubricants offer various advantages such as non-toxicity, carbon-neutral, renewable, and environment-friendly, resulting
in increased demand for bio-lubricants across the globe. Growth-inducing aspect is the rising demand for agriculture lubricants
with superior product qualities, such as biodegradability, high flash points, constant viscosity, and lower emission levels. The
global depletion of crude oil reserves and rising crude oil costs have significantly increased the demand for bio-based products.
Other factors such as expanding R&D initiatives, technological innovation, growing environmental concerns, and stringent
government regulations on synthetic lubricants will likely propel the bio-based lubricant market forward in the coming years.

Europe will dominate the bio-based oil market owing to stringent mandatory regulations on the consumption of this product.
European regulations make it obligatory to consume oils with EOCLABEL specifications. The EU-Ecolabel products have certain
advantages such as the reduced impact on the aquatic environment and soil, reduced carbon dioxide emission, high percentage
of renewable raw materials, and limited use of hazardous substances.

Government subsidies for the agricultural industry to create growth opportunities

The global countries came up with several Government subsidies, which brought enormous growth to the agriculture industry.
United States invested around the U.S. $48 billion in the agricultural sector; the law's primary goals include maintaining fair food
prices for farmers and consumers, protecting & sustain the country's vital natural resources, and supporting adequate food
commodities supply. These factors promote the consumption of agriculture equipment and lubricant market demand. The Chinese
government subsidizes rural farmers while also boosting the production of specific crops to lessen dependency on imported goods
like U.S. soybeans, increasing the massive cultivation of this crop field. These factors promote the consumption of agriculture
machinery usage and the rise of demand for agriculture lubricants.

Volatility in crude oil prices impacts the industry.

Crude oil prices are subject to periodic demand and supply fluctuations. The covid-19 pandemic, which resulted in a decline in
demand, recently influenced crude oil prices. While the economy is improving, global uncertainties continue to affect oil prices. In
2020, the prices of greases and hydraulic fluids saw a considerable increase. The primary reason for the hike is that the massive
demand for base oil supplies has simultaneously increased the costs of additives, packaging, and other resources. Because of the
pandemic, the stakeholders, including lubricant manufacturers, face an acute shortage of base oils and additives. Disruptions in
supply and value chains have adversely affected businesses with higher operating costs and have influenced the demand and
supply of oils.

Mineral-based lubricants' market size crossed 1.3 billion in 2021.

In 2021, Mineral based lubricants dominated the market with a value of USD 1.3 billion. Mineral-based lubricants are
manufactured by crude distillation and cracking process. The Group |, Group Il, and Group Il base oils obtained from crude oil are
used to manufacture mineral-based lubricants. This lubricant provides superior properties, including better solubility with
additives, enhanced seal compatibility, and low production cost. This factor mentioned above has created a positive influence on
the market.

The synthetic lubricant market is expected to be the second-largest segment, with a CAGR of 2.45% during the forecast period.
Synthetic-based oils exhibit better viscosity index, better chemical & shear stability, and resistance to oxidation & thermal
breakdown. In addition, this product provides better lubrication during extreme weather conditions. Synthetic lubricants have
proper stability, enabling reduced wear and tear on machines due to oil breakdown. Synthetic oils are cost-efficient as they save



costs spent on maintenance. These factors promote the consumption of synthetic-based-oil lubricants market.

Engine oil is the largest segment in the agriculture lubricant market.

Engine oil is the dominant product type segment and is expected to witness exponential growth during the forecast period. Engine
oils are primarily used to protect engines from wear and tear when subjected to varying temperatures and pressures. Engine
lubrication is critical for safeguarding the engine and reducing the risk of damage and failure; therefore, selecting a high-quality
lube should be significant.

Types of Lubricants
-OMineral Oil
-JSynthetic QOil
-[IBio-based Qil

Products:

-JEngine Oil
-[(JTransmission and Gear
-OHydraulic Oil
-[jGreases

-[JOthers

Distribution Channels:
-0Online

o[]Direct Sale
o[Third-Party Sale
-[jOffline

o[]Specialty Stores
o[]JConvenience stores

Online sales to witness the fastest growth.

Offline sales channel to remain the primary channel for the sale of agricultural lubricants. Due to the low expenses of establishing
online channels, suppliers can sell products at a lesser cost and obtain a competitive advantage. As a result, such advantages of
online distribution channels are expected to drive online sales over the projection period.

Rising environmental awareness and government measures to promote sustainability will propel the demand for agricultural
lubricants in the Asia-Pacific region.

APAC was the most significant and fastest-growing market for Agricultural lubricants. The region led by China is witnessing a
surge in demand from demographics, economic conditions, environmental conditions, and technological advancement will be the
enablers for the industry. Landscapes are evolving with industrialization, so the demand for agriculture and agriculture equipment
will also grow.

Countries like Australia and India are anticipated to increase agricultural lubricants' production capacity to reduce reliance on
imported oils. In addition, rising environmental awareness and government measures to promote sustainability and self-reliance
are also drivers for the regional agricultural lubricant market.



Geography
-ONorth America
o[Jus

o[JCanada
-[Europe
o[JGermany
o[JUK

o[JFrance
o[JRussia
-JAPAC

o[]China

o[]India

o[JJapan

-[Latin America
o[]Brazil
o[JMexico
-[IMiddle East & Africa
o[]South Africa
o[JUAE

Competitive Landscape:
The key industry participants operating in the market are Petro-Canada Lubricant Inc., Valvoline Inc., BP P.L.C, Royal Dutch Shell
PLC, FUCHS Group, Chevron Corporation, Exxon Mobil, Total Energies, Philips 66, and Condat.

The agriculture lubricant market is highly competitive with well-diversified global and regional manufacturers. Industry
participants continuously focus on merger & acquisition activities, technological advances, and other operational strategies that
will likely gain an edge in the competitive market.

Major Vendors
-[Petro Canada
-(Valvoline
-(B.P Pic
-JRoyal Dutch Shell
-IChevron
-[JFuchs
-[JExxonMobil
-[Total Energies
-Philip 66
-JCondat

Other Prominent vendors
-[JExol Lubricants

-JUnil Lubricants
-OMorris Lubricant
-[Dyade Lubricants
-JCougar Lubricants
-JRepsol



KEY QUESTIONS ANSWERED

1.JWHAT IS THE FUTURE MARKET VALUE OF THE AGRICULTURAL LUBRICANT MARKET?
2.[JWHAT IS THE GROWTH RATE OF THE AGRICULTURAL LUBRICANTS MARKET?

3.JHOW MANY UNITS OF AGRICULTURAL LUBRICANTS WILL BE SOLD IN 20277

4.[JWHAT WAS THE MARKET VALUE OF THE MINERAL-BASED LUBRICANT INDUSTRY?
5.]WHAT IS THE GROWTH RATE OF THE SYNTHETIC AGRICULTURAL LUBRICANT INDUSTRY?
6.JWHO ARE THE MAJOR VENDORS IN THE GLOBAL AGRICULTURAL LUBRICANTS INDUSTRY?
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ORDER FORM:

Select license License Price
Single User License $3500.00
Team License $3995.00
Enterprisewide $4995.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|

Address* City* | |
Zip Code* Country* | |
Date [2026-03-03 |
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